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America’s  Power  to  Lead  Relies  IIpox  America’s  Power  to  Rea d 


“When  I  was  a  boy,  my  mom 

USED  TO  READ  TO  ME  AT  BEDTIME. 
I’D  DRIFT  OFF,  MY  MIND  FILLED  WITH 
IDEAS,  DREAMS,  BUCK  ROGERS-THE 
STUFF  OF  CHILDHOOD.  I  GREW  UP  A 
CURIOUS  KID,  AND  THAT  CURIOSITY 
HAS  STAYED  WITH  ME  ALL  MY  UFE. 

“It’s  a  legacy  I  wish  more  par¬ 


ents  WOULD  PASS  ON  TO  THEIR 
CHILDREN.  To  ENCOURAGE  THAT, 

The  Chronicle  is  enlisting 


PROMINENT  LEADERS  AND  PERSONAL¬ 


ITIES  WHO  CAN  INSPIRE  CHILDREN 


TO  READ  STORYBOOKS,  NEWSPAPERS, 
EVERYTHING.  I  RECALL  MY  OWN  EAR¬ 


LY  FASCINATION  WITH  COMIC  BOOKS. 
I  EVEN  DABBLED  IN  CARTOONING  FOR 


A  WHILE,  AND  IT  LED  TO  MY  CAREER 


AS  A  REPORTER  AND  EDITOR. 


‘I’d  like  to  see  every  newspa¬ 


per  IN  OUR  NATION  TALKING  TO 


FAMIUES  ABOUT  READING  AT  AN  EAR¬ 
LY  AGE.  This  country’s  children 


ARE  OUR  FUTURE-NOT  JUST  AS  READ¬ 
ERS,  BUT  AS  America’s  leaders.” 


Houston  Chronicle 


For  reprints  of  The  Houston 
Chronicle’s  Reading  Campaign 
CALL  JOYCELYN  Marek,  713-220-6363. 


Jack  Loftis,  Exec.  V.  P.  And  Editor,  Houston  Chronicle 


Houston  ('hroniclp  is  a  division  of  The  Heaist  Corporation 
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Qioosing  the  right  news  f  lexo  ink  supplier  for  your 
needs  shoul^'t  be  a  hit-or-miss  proposition. 


Whether  you're  planning  a  conversion  to 
News  Flexo  or  you've  already  adapted  this  alter¬ 
native  technology,  J.M.  Huber  can  help  you  get 
the  most  out  of  your  flexo  system.  That's  because 
Huber  has  been  the  leading  problem-solver  and 
innovator  in  flexo/water-based  ink  technology 
for  more  than  40  years.  Nobody  knows  more 
about  the  intricacies  and  interrelationships  of 
inks,  plates,  anilox  rolls,  papers  and  presses. 

At  J.M.  Huber,  we  don't  just  sell  you  the 
highest  quality  flexo  inks.  We're  widely  recog¬ 
nized  for  helping  flexo  users  circumvent  a  range 
of  printing  problems  and  pitfalls.  We've  achiev^ 
this  reputation  by  developing  a  systematic 
approach  to  problem  solving ...  we  call  it 
"QUALITY  1". 


Our  QUALITY  1  program  is  based  upon  es¬ 
tablishing  a  partnership  with  the  key  people  in 
your  organization.  Through  our  highly  effective 
training  seminars  (classroom  and  press  side)  and 
technical  service  team  efforts,  we  share  a  range 
of  proven  methods' and  techniques  that  can  help 
you  achieve  a  consistently  high  quality  newspaper. 

With  J.M.  Huber  as  your  flexo  partner, 
obtaining  the  highest  quality  products  and  tech¬ 
nical  support  won't  be  a  hit-or-miss  proposition. 
To  find  out  how  we  can  help,  call: 

®Ron  Chilingarian 

I  News  Flexo  Product  Manager 
’  (908)906-1760 
Think  lnk...think  Huber 


TOTAL  QUALITY  MANAGEMENT 

A  program  lor  bringing  you  the  best  in  technology,  products  and  service. 


J.M.  Huber  Corporation,  333  Thornal  1  St.,  Edison,  NJ  08818  •  Phone:  (908)  906-1760  •  Telex:  4754549  JMH  UI  •  FAX:  (908)  321-1470 
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FEBRUARY 

24-26— SNPA  Foundation,  Key  Executives  Conference,  Hyatt  Regency 
Westshore,  Tampa,  Fla. 

23- 25 — Great  Lakes/Midstates  Newspaper  Production  Conference  Inc.,  46th 

Annual  Meeting,  Adam's  Mark  Hotel,  St.  Louis,  Mo. 

24- 27— Newspaper  Advertising  Co-op  Network,  Sales  Conference  and 

Orientation  Workshop,  Sheraton  New  Orleans  Hotel,  New  Orleans, 
La. 

24-27— Inland  Press  Association,  Key  Executives  Conference,  The  Registry 
Resort,  Scottsdale,  Ariz. 

27-3/3— Association  of  Free  Community  Papers,  Mid-Winter  Conference, 
Marriott's  Sam  Lord's  Castle  Resort,  Barbados. 

MARCH 

1-2— Oklahoma  Press  Association,  Ad  Managers  Meeting,  Oklahoma 
City. 

7- 10— SNPA  and  SNPA  Foundation  Leadership,  Mid-Winter  Board  Meet¬ 

ings,  Key  West,  Fla. 

8- 10— The  Society  of  Professional  Journalists',  Region  3  Conference, 

Atlanta,  Ga. 

10-12— Central  States  Circulation  Managers  Association,  Spring  Confer¬ 
ence,  Hyatt  Regency  Woodfield,  Schaumburg,  III. 

12—  American  Advertising  Federation  Government  Affairs  Conference, 
Willard  Hotel,  Washington,  D.C. 

13 —  American  Business  Press,  Winter  Conference,  Sheraton  Centre 
Hotel,  New  York  City. 

13- 16— National  Newspaper  Association  Government  Affairs  Conference, 

Hyatt  Regency  Capitol  Hill,  Washington,  D.C. 

14- 16— Research  and  Engineering  Council  of  the  Graphic  Arts  Industry  Inc., 

Annual  Conference,  Marriott  Sawgrass,  Jacksonville,  Fla. 

17-19— SNPA  Operations  Conference  &  Trade  Show,  New  Orleans,  La. 

20- 22 — New  England  Newspaper  /Association,  Winter  Convention,  Marriott 

Long  Wharf,  Boston,  Mass. 

21- 22— The  Audiotex  Group,  Emerging  Opportunities  for  Voice- Enhanced 

Print  Products  in  Europe  Conference,  Inter-Continental  Hotel,  Lon¬ 
don. 

21-23— Mid-Atlantic  Newspaper  Advertising  and  Marketing  Executives, 
Spring  Conference,  Omni  Hotel,  Richmond,  Va.. 

28— NEN/VNEACE  Circulation  Conference,  Marriott  Hotel,  Westbor- 
ough.  Mass. 

Seminars/Workshops/Clinics 

FEBRUARY 

24-27— SNPA  Foundation,  Seminar  on  “Local  News,"  Myrtle  Beach,  S.C. 

24- 3/2— American  Press  Institute,  Feature  and  Lifestyle  Editors  Seminar, 

Reston.  Va. 

25- 3/1 — Graphic  Arts  Technical  Foundation,  Sheetfed  Offset  Press  Operat¬ 

ing,  2/26-3/1 — Process  Color  Stripping,  GATF  International  Head¬ 
quarters,  Pittsburgh,  Pa. 

MARCH 

3-6— Poynter  Institute  for  Media  Studies,  Ethical  Decision  Making  Seminar 
and  Informational  Graphics  Seminar,  St.  Petersburg,  Fla. 

3-9— American  Press  Institute,  Management  and  Costs  Seminar,  3/10-3/ 

15 — Circulation  Sales  and  Marketing  Strategies  Seminar,  Reston, 
Va, 

7- 9 — Graphic  Arts  Technical  Foundation,  GATF  Seminars,  The  Charlotte 

Show,  Charlotte,  N.C. 

8- 9— Newspaper  Personnel  Relations  Association,  Customer  Sen/ice 

Training  Workshop,  Adams  Mark  Hotel,  St.  Louis. 

10-13— ANP/VASNE/APME,  Leadership  in  the  Newsroom  Workshop,  Hyatt 
Regency  Westshore,  Tampa/St.  Petersburg,  Fla.  10-12— ANPA/ 
NPRA  Personnel  Workshop,  Marriott  Pavillion,  St.  Louis. 

17-22— American  Press  Institute  Seminar,  The  Role  of  the  Investigative 
Reporter,  API  Headquarters,  Reston,  Va. 

17-22— Poynter  Institute  for  Media  Studies,  Environmental  Reporting  Semi¬ 
nar,  St.  Petersburg,  Fla. 

17-23 — Knight  Center  for  Specialized  Journalism,  Fellowship  Program:  State 
&  Local  Government  Finance,  University  of  Maryland,  College  Park. 
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Virginia  press  honors.  The  Potomac  News  of  Wood- 
bridge,  Va.,  and  the  Roanoke  (Va.)  Times  &  World-News 
were  the  recipients  of  the  Virginia  Press  Association’s 
W.S.  Copeland  Awards  for  distinguished  public  service. 
The  awards  were  among  more  than  500  presented  to 
Virginia  newspapers  at  the  association’s  winter  meeting. 

White  House  news  photographer  of  the  year.  Carol  Guzy 
of  the  Washington  Post  was  named  Photographer  of  the 
Year  by  the  White  House  News  Photographer’s  Associa¬ 
tion.  Guzy  garnered  first  and  second  place  in  the  picture 
story/news  category,  third  place  for  personalities/black 
and  white  and  four  honorable  mentions. 

Richard  Kozak  of  Insight  magazine  received  two  first- 
place  awards  for  still  photography  in  the  features/color 
and  picture  story /feature  categories. 

Other  first-place  awards  for  still  photography  went  to: 
Lucian  Perkins,  the  Washington  Post,  features/black  and 
white;  Manny  Rocca,  the  Washington  Times,  Insiders’ 
Washington;  James  A.  Parcell,  the  Washington  Post, 
news;  Nancy  Andrews,  the  Washington  Post,  personali¬ 
ties/black  and  white;  Jodi  Cobb,  National  Geographic, 
personalities/color;  James  A.  Sugar,  National  Geo¬ 
graphic,  pictorial;  Rich  Lipski,  the  Washington  Post, 
presidential;  Ray  Lustig,  the  Washington  Post,  sports/ 
action;  and  David  Burnett,  Contact  Press,  sports/feature. 

New  York  State  Bar  Association  1990  Media  Awards.  On 
Jan.  22,  the  NYSBA  presented  awards  to  the  winners  of 
the  1990  Media  Awards,  an  annual  competition  honoring 
excellence  in  both  print  and  broadcast  journalism.  The 
print  winners  are  listed. 

Daily  newspapers  in  N.Y.  state-investigative  or 
Analytical  Reporting-Circulation  under  25,000:  First 
Place:  Jackie  Majerus,  The  Citizen,  Auburn,  N.Y.,  “The 
Ted  Cheche  Case’’;  Circulation  25,000-75,000:  Mike  Kur- 
ilovitch,  Niagara  Gazette,  Niagara  Falls,  “DWI  in 
Niagara:  Justice  for  All?’’;  Circulation  over  75,000:  First 
place,  Michael  Wentzel,  Times-Union,  Rochester,  “In 
Whose  Best  Interest?  The  Children  of  Divorce”;  Certifi¬ 
cate  of  Merit,  Harvy  Lipman  and  Ben  Weller,  the  Times 
Union,  Albany,  “Crime  &  Suffering:  Victims  Pay 
Twice”;  Certificate  of  Merit,  Susan  Schulman  and  Rose 
Ciotta,  the  Buffalo  News,  Buffalo,  “The  State’s  Wards.” 

Daily  Newspapers  in  New  York  State  -  Continuing 
Coverage  -  Circulation  25,(X)0-75,0(K):  First  Place,  Keith 
George,  Press  c6  Sun-Bulletin,  Binghamton;  Circulation 
more  than  75,(K)0,  First  Place,  Amy  Dockser  Marcus,  Wall 
Street  Journal,  New  York,  Unrelated  Stories  on  Impor¬ 
tant  Legal  Issues;  Certificate  of  Merit,  Shirley  E.  Perlman, 
News  day.  Long  Island,  Continuing  Coverage  and  the 
Robert  Golub  Murder  Trial. 

Weekly  Newspapers:  First  Place,  John  Springer,  Mar¬ 
gie  Freaney,  Susan  McGinn,  The  Record,  Port  Jefferson 
Station,  “The  Tankleff  Murders”;  Certificate  of  Merit, 
Robin  Pogrebin,  the  New  York  Observer,  New  York, 
“The  Profession  and  its  Practitioners”. 

NPF  names  top  editorial  cartoonist.  Signe  Wilkinson  of 
the  Philadelphia  Daily  News  has  been  named  the  top 
editorial  cartoonist  of  1990  by  the  National  Press  Founda¬ 
tion. 

Wilkinson  is  slated  to  receive  the  first  $1 ,000  Clifford  K. 
and  James  T.  Berryman  Award  —  named  for  the  Pulitzer 
Prize-winning  father  and  son  Washington  Star 
cartoonists  —  at  the  NPF’s  annual  dinner  Feb.  27  in 
Washington,  D.C. 
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Weekly  accepting 
court-ordered 
guilt  ads 

A  weekly  newspaper  in  Pensaco¬ 
la,  Fla.,  is  accepting  court-ordered 
advertisements  of  guilt  from  people 
convicted  of  drunken  driving  and 
other  misdemeanors  —  an  idea 
rejected  by  another  Florida  newspa¬ 
per. 

The  Gulf  Breeze  Sentinel  ran  the 
first  ad  in  mid-January,  complete  with 
a  photograph  of  the  defendant. 

The  daily  Pensacola  News  Journal 
rejected  the  ads  on  grounds  that  the 
press  shouldn’t  be  “a  vehicle  for 
court-ordered  public  humiliation,” 
said  former  publisher  Kenneth 
Andrews. 

Escambia  County  Judge  William 
White  gave  William  D.  Whitfield  of 
Pensacola  a  choice  of  buying  a  2"  by  2" 
ad  or  going  to  jail  for  two  days  after  he 
pleaded  no  contest  to  a  charge  of 
driving  under  the  influence  of  alcohol. 

—  AP 

New  Mexico  pol 
wants  newspaper 
exemption  repealed 

New  Mexico  Senate  President  Pro 
Tern  Manny  Aragon  says  he  is  pre¬ 
paring  a  comprehensive  bill  to  repeal 
gross-receipts  tax  exemptions  for 
numerous  transactions  from  farm 
sales  to  newspaper  sales. 

State  government  could  raise  $195 
million  to  $215  million  annually  by 
repealing  the  exemptions,  said  Ara¬ 
gon,  who  has  started  soliciting  sup¬ 
port  from  other  lawmakers. 

A  gross-receipts  tax  is  imposed  on 
the  sale  of  goods  and  services  and  is 
usually  passed  on  to  customers. 

Currently,  newspaper  receipts 
from  advertising  is  taxable,  but 
income  from  subscriptions  and  street 
sales  is  not. 

—  AP 

Mobile  reading 
iab  a  success 

The  Los  Angeles  Times  and  a  sub¬ 
urban  elementary  school  recently 
completed  a  pilot  program  in  which 
both  parents  and  their  children 
improved  their  English,  reading  and 
math  skills. 

For  10  weeks,  the  parents  accom¬ 


panied  their  kids  to  Telfair  Elemen¬ 
tary  School  in  Paicoma  and  then 
stayed  to  learn  with  the  aid  of  the 
Times’  Mobile  Reading  Lab. 

Lab  instructor  Donna  Christof- 
fersen  struck  an  unusual  deal  with 
the  parents  during  a  graduation  cere¬ 
mony.  She  agreed  to  speak  only 
Spanish  if  they  agreed  to  speak 
English.  The  graduates  received  cer¬ 
tificates  and  Reading  Lab  T-shirts. 

“While  they  were  improving  their 
English,  1  asked  them  to  help  me  with 
my  Spanish,”  Christoffersen  said. 

She  added  that  the  parents  joined 
the  program  for  a  variety  of  objectives 
that  included  a  desire  for  better-pay¬ 
ing  jobs  and  to  be  better  prepared  to 
help  their  children  with  their  school- 
work. 

The  Times’  custom-designed  van 
carries  six  IBM  personal  computers 
and  various  software  and  learning 
materials.  For  its  basic  literacy  pro¬ 
gram,  the  lab  utilizes  the  IBM  ^nci- 
ples  of  the  Alphabet  Literacy  Sys¬ 
tems  (PALS),  an  interactive  laser- 
video  instruction  unit  for  adolescents 
or  adult  students  who  read  at  or  below 
the  fifth-grade  level. 

The  mobile  lab  is  part  of  the  news¬ 
paper’s  ongoing  effort  to  promote 
adult  literacy  in  Los  Angeles.  The 
Times  also  maintains  a  fixed-site  lab 
at  its  downtown  headquarters,  where 
more  than  1 ,200  adults  and  teens  have 
been  helped. 

Norma  Durazo,  parent  involve¬ 
ment  coordinator  for  the  Los  Angeles 
Unified  School  District,  said  that 
although  it  took  a  “little  coaxing”  to 
get  the  Telfair  parents  into  the  lab, 
“most  quickly  got  over  their  initial 
shyness  when  they  began  using  the 
computers  and  tracking  their  own 
progress.” 

Joint  campaign 
touts  King  day 

A  $250,000  advertising  and  public¬ 
ity  campaign  calling  community 
attention  to  Martin  Luther  King  Day 
drew  the  cooperation  of  all  major 
newspapers  and  broadcast  stations  in 
the  Seattle  area. 

The  idea,  which  originated  with 
Seattle  Times  publisher  Frank  A 
Blethen,  involved  the  media  donating 
advertising  space  and  time  for  the 
campaign,  which  was  aimed  at 
encouraging  businesses  and  the  com¬ 
munity  at  large  to  recognize  fully 
Martin  Luther  King  Day  as  the 
nation’s  newest  federal  holiday. 

The  Times,  Seattle  Post-Intel- 
ligencer,  Tacoma  Morning  News  Tri¬ 


bune  and  the  Bellevue  Journal-Ameri- 
can  contributed  ad  space  while  televi¬ 
sion  stations  KING,  KOMO  and 
KIRO  made  free  airtime  available. 

Blethen  declared  that  Dr  King’s 
principles  are  universal,  adding:  “It’s 
not  a  minority  celebration.  The 
unique  thing  we  can  do  is  create  an 
image  that  makes  people  feel  good 
about  the  Martin  Luther  King  cele¬ 
bration.” 

The  publisher  said  a  second  pur¬ 
pose  in  the  campaign  was  to  demon¬ 
strate  that  area  newspapers  and 
broadcasters  are  committed  to 
broadening  their  coverage  of  social, 
economic  and  political  issues. 

“The  media  comes  under  criticism 
for  being  lily-white,  for  not  being 
diverse  enough,”  he  said. 

Blethen  declared  Jan  20,  the  official 
King  day  observance,  a  paid  holiday 
for  Times  employees. 

The  ads  were  put  together  by  the 
Seattle  advertising  agency  Elgin  Syf- 
erd,  which  donated  its  services.  The 
agency  also  distributed  its  ads  to  its 
parent  company  DDB&M  in  New 
York,  which  sent  them  to  tv  stations 
in  Los  Angeles,  San  Francisco,  Boise 
and  Denver. 

According  to  Times  business 
reporter  Gordon  Lee,  campaign 
“insiders”  said  the  time,  space  and 
talent  represented  in  the  project 
added  up  to  about  a  $250,000  invest¬ 
ment. 

One  full-page  ad  showed  a  picture 
of  King  with  the  words:  “He  had  a 
dream.  An  an  entire  nation  woke  up.” 

The  newspapers  also  ran  several 
news  stories  about  King. 

Blethen  said  he  got  the  idea  and 
approached  other  media  for  the  ad 
campaign  after  a  meeting  with  State 
Sen.  Jesse  Wineberry,  a  leading  Afri¬ 
can-American  legislator.  Wineberry 
urged  the  Times  to  redouble  its  ef¬ 
forts  to  get  the  media  behind  the 
holiday. 

“The  notion  getting  major  print 
organizations  and  broadcasters  to  do 
a  joint  ad  campaign  is  unique,” 
Blethen  added. 

Switch  to  a.m. 

The  Oshkosh  (Wis.)  Northwestern 
announced  recently  that  it  will  switch 
in  mid-April  to  morning  publication 
seven  days  a  week. 

It  now  publishes  as  an  afternoon 
newspaper  Monday  through  Friday 
and  as  a  morning  paper  on  Saturday 
and  Sunday. 

The  Northwestern  also  said  that  a 
complete  redesign,  will  make  its 
debut  with  the  switch.  —  AP 
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GosyMetroQjlor  couples  put 
process  color  where  you  want  it. 

All  the  process  color  you've  always  wanted, 
wherever  you  want  it,  whenever  you  want  it.  Each 
modular  MetroColor  four-high  stack  fits  right  into 
your  Goss  Metroliner,®  Head  liner  Offset®  and  Metro- 
Offset®  press  toadd  upto  16pagesofadvertisingand 
editorial  color— even  on  consecutive  pages, 

MetroColor  stacks  eliminate  complicated  web 
leads,  interveningcompensators,and  reversing 
common-impression-cylinder  units  for  improved 
print  quality  and  productivity.  And  MetroColor 
control  systems  are  compatible  with  Goss  double¬ 
width  presses  for  easy  operation. 

With  the  MetroColor  modulardesign,  you  can  add 


couples  at  any  time  you  wantto  increase  your  color 
capabilities. 

You're  notdreaming.  It's  easier  than  ever  to  put 
color  to  work  In  your  newspaper  with  MetroColor 
couples  or  complete  presses.  For  more  information, 
call  Goss  Newspaper  Products,  Rockwell  Graphic 
Systems,  at  708/850-5600. 


Rockwell 

International 


...where  science  gets  down  to  business 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinattd  C.  Teubner,  Pubiisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Pool  restrictions  easing 

Pool  coverage,  and  the  restrictions  on  news  reporting  surrounding 
it  in  the  Persian  Gulf,  is  still  with  us  but  it  appears  that  complaints 
from  editors  and  reporters  are  bringing  about  some  widening  of  press 
access. 

The  problems  confronting  the  military  in  handling  the  press  logis¬ 
tics  are  spelled  out  in  a  telephone  interview  E&P  had  last  week  with 
pool  coordinator  Lt.  Col.  Larry  Icenogle  in  Dhahran  appearing  in  this 
issue. 

E&P  was  told  there  were  842  media  personnel  in  the  area,  which 
was  an  increase  of  more  than  400  in  less  than  a  month,  and  the  number 
was  increasing  every  day.  At  that  time  only  111  to  112  were  assigned 
to  pools.  The  colonel  said  he  would  like  to  see  more  pools  set  up  and, 
according  to  later  information  from  the  Gulf,  that  is  being  done.  Capt. 
R.E.Wildermuth  of  the  Navy,  the  top  information  officer  in  the  war 
zone,  told  the  New  York  Times  this  week  the  American  command  is 
broadening  opportunities  for  reporters  to  cover  front-line  combat 
units.  He  pledged  “we  will  do  our  best  to  find  acceptable  ways  to  open 
up”  activities  which  up  until  now  have  been  closed  to  reporters. 

Col.  Icenogle  predicted,  “There  is  a  point  in  time  when  we  will  go  to 
unilateral  coverage,”  indicating  a  possible  phasing  out  of  the  pools  at 
some  later  date.  Some  reporters  who  have  gone  off  on  their  own 
without  official  sanction  have  been  seized  and  detained  by  the  mili¬ 
tary  for  several  hours.  However,  in  spite  of  threats  no  press  creden¬ 
tials  have  been  lifted  as  yet.  That  may  not  always  be  the  case. 

It  should  be  obvious  that  more  than  800  journalists  and  photo¬ 
graphers  cannot  be  restrained  by  the  military  forever.  Unless  there 
is  a  further  relaxation  of  the  rules,  there  are  bound  to  be  more 
confrontations  between  members  of  the  press  and  the  authorities. 
We  hope,  therefore,  the  indications  of  relaxation  by  the  officers 
quoted  here  will  come  true. 


Coverage  of  women^s  sports 

The  survey  of  the  amount  of  coverage  given  to  women’s  sports  in 
four  major  newspapers  over  a  three-month  period  in  contrast  to  the 
amount  of  space  given  to  male  sports  is  extremely  interesting  but,  if 
its  intent  is  to  convince  sports  editors  to  give  more  space  to  women’s 
sports,  it  is  doing  it  the  wrong  way. 

We  don’t  think  there  is  any  male  plot  to  downplay  women  on  the 
sports  pages.  Sports  editors  arrange  their  coverage  and  prepare 
their  pages  catering  to  what  they  believe  is  the  widest  reader  in¬ 
terest.  We  agree  with  Dave  Smith,  executive  sports  editor  of  the 
Dallas  Morning  News,  who  said  money  should  be  spent  to  find  out 
what  readers  want  to  read.  In  other  words,  if  the  sports  editors  are 
wrong,  let’s  find  out.  “We  need  better  information  so  we  can  do  a 
better  job  of  giving  women’s  sports  higher  visibility,”  he  said.  Edi¬ 
tors  must  first  be  shown  there  is  greater  reader  interest  in  women’s 
sports  than  they  presently  believe. 
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Letters  to  the  Editor 


Misconceptions 
are  corrected 

While  your  Jan.  12  article  about  the 
Kiplinger  Public  Affairs  Reporting 
Program  at  Ohio  State  University  was 
appreciated,  there  are  two  miscon¬ 
ceptions  left  by  the  story  that  need 
correction. 

First,  the  story  leaves  the  wrong 
impression  that  the  10  Kiplinger  Fel¬ 
lows  chosen  from  the  print  and  broad¬ 
cast  profession  each  year  work  on 
only  a  single  project  for  and  with  me. 
The  fact  is  that  the  Fellows  must  com¬ 
plete  50  hours  of  graduate  studies 
while  maintaining  a  B  average,  just  as 
all  graduate  students  in  journalism 
here.  The  project  they  do  for  me  is 
only  part  of  their  overall  requirement. 

Secondly,  the  headline  wrongly 
stated  that  the  program  has  “changed 
direction”  since  my  arrival  in  1989. 
That  is  incorrect. 

While  the  focus  of  the  Kiplinger 
Seminar  and  related  requirements 
have  become  more  investigative  in 
nature  under  my  direction,  the  pro¬ 
gram  has  always  been  oriented 
toward  aggressive,  digging  reporting 
into  public  affairs  issues. 

This,  and  the  master’s  degree  in 


journalism  that  the  Kiplinger  Fellows 
earn  during  their  year  on  campus,  are 
precisely  what  set  this  professional 
midcareer  program  apart  from  others. 

Mike  Masterson 

(Masterson  is  director  of  the  Kiplin¬ 
ger  Midcareer  Program  at  Ohio  State 
University.) 


Wrong 

attribution 


Your  Jan.  12  piece  about  The 
(Everett,  Wash.)  Herald's  policy  of 
including  homosexual-bonding 
announcements  among  its  public 
notices  mistakenly  attributed  a  quota¬ 
tion  to  me. 

As  it  happens,  Stan  Strick  made  the 
observation.  The  reason  that  the 
quote  appeared  in  my  column  is  that  1 
had  asked  Strick  to  borrow  the  obser¬ 
vation  from  a  memo  he  had  written. 
My  attribution  was  made  clear  with 
quotation  marks  and  Strick’s  name. 


Mike  Henderson 


Dichotomy 
in  confiict? 


The  Shop  Talk  at  Thirty  piece, 
“Publication  delayed  is  justice 
denied”  by  two  assistant  professors 


at  my  alma  mater,  says,  “Whether  a 
client  is  guilty  or  innocent,  the  attor¬ 
ney’s  role  as  advocate  is  to  win,  not 
necessarily  to  see  justice  done  or  soci¬ 
ety  protected  .  .  .  .” 

I  was  always  under  the  impression 
that  a  lawyer  is  an  officer  of  the  court 
and  as  such  is  ethically  bound  to  serve 
justice. 

While  I  agree  with  writers  Hugh 
Carter  Donahue  and  Kevin  R.  Stoner 
that  winning  appears  to  be  the  attor¬ 
ney’s  role,  I  wonder  if  that  indeed  is 
the  goal  or  purpose. 

I  should  like  elaboration.  In  the 
meantime,  given  the  well-written 
Donahue-Stoner  piece,  I  am  left  won- 
I  dering  if  the  legal  profession-justice 
system  represents  dichotomy  in  con¬ 
flict. 

John  H.  Andrus  II 

(Andrus  is  a  1%2  graduate  of  Ohio 
State  University  and  is  currently  editor 
of  the  Ocean  City  [N.J.]  Sentinel-Led¬ 
ger.) 


Larger  story 

Your  Dec.  29  report  on  the  big  dues 
hike  facing  members  of  the  Newspa¬ 
per  Guild  (‘Trouble  in  the  ranks?”)  is 
part  of  a  larger  story  that  merits  atten¬ 
tion,  especially  from  political  and 
workplace  reporters  nationwide. 

In  the  Winter  1991  issue  of  the  Jour- 
(Continued  on  page  52) 
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Picture  the  News 


Available  to  our  News  Service  clients,  the 
daily  computer  graphics  package  ranges 
from  Operation  Desert  Storm  to 
science,  weather,  business,  news, 
sports  and  features. 


Edited  to  Fit  Your  Needs 


FREE  TRIAL  &  HANDBOOK  call  Peggy  Walsh  at  212-556-1927 
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Stop  the 
Envronment 


No  newspaper  is  anti-environment. 
None  of  us  is  pro-landfill  stuffing.  All 
of  us  understand  the  benefits  of  recy¬ 
cling  old  newspaper  into  newsprint. 

Still,  because  few  papers  have 
explained  their  views  to  the  public, 
people  see  publishers  as  part  of  the 
problem,  but  not  part  of  the  effort  to 
solve  it. 

Community  recycling  programs 
can’t  find  buyers  for  old  newspapers. 


and  readers  think  it’s  because  pub¬ 
lishers  are  unwilling  to  use  recycled 
newsprint.  The  truth  is,  newspapers 
across  the  country  use  as  much  recy¬ 
cled  newsprint  as  paper  mills  can 
make,  and  ask  for  more.  Readers  just 
don’t  have  all  the  facts. 

Here  we  are  in  the  middle  of  a 
giant  communication  problem,  and 
we’re  the  press. 

So  write  an  editorial.  Run  an  ad. 


Campaign.  Enlighten.  Tell  your  readers 
that  most  newspapers  use  limited 
amounts  of  recycled  newsprint  only 
because  of  insufficient  supply,  not 
out  of  disregard  for  the  E^h.  "feu 
can  even  call  Scripps  Howard  for  a 
packet  of  free  ad  slicks  that  explain 
the  situation.  (513)  977-3827. 

Whatever  you  do,  don’t  let  people 
think  you’re  the  opposition  in  the  fight 
to  save  our  environment. 


gsg  SCRIPPS 
ill  HOWARD 
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Every  Saturday  since  1 884 _ 

Press  pools  —  the  military’s  view 

Persian  Gulf  press  pool  coordinator  detaiis  how  the  pools  are 
put  together;  says  iVs  hard  to  please  all  reporters  right  now 


By  Debra  Gersh 

In  less  than  a  month,  the  number  of 
media  personnel  in  Dhahran  grew  by 
more  than  400  to  some  842  by  early 
February,  and  the  numbers  were  con¬ 
tinuing  to  increase  every  day. 

The  physical  restraints  of  a  pool 
system  mean  that  even  though  some 
111-112  media  people  can  be  accom¬ 
modated,  pool  coordinators  such  as 
Army  Lt.  Col.  Larry  Icenogle  are  still 
left  with  “700  hungry  mouths  to 
feed.” 

Icenogle  is  combat  media  pool 
coordinator  in  Dhahran,  and  also  was 
with  the  first  pool  deployed  to  Saudi 
Arabia  in  August  when  U.S.  troops 
began  arriving  there. 

The  combat  pools,  the  only  report¬ 
ers  to  go  into  the  field  with  troops, 
come  out  of  Dhahran,  Icenogle  ex¬ 
plained  during  a  telephone  interview 
with  E&P  from  Saudi  Arabia.  Media 
in  Riyadh  work  unilaterally,  covering 
mainly  the  daily  briefings  and  back¬ 
grounders,  although  they  have  orga¬ 
nized  some  occasional  small  pools  for 
specific  stories. 

When  he  spoke  to  E&P  Feb.  7, 
there  were  27  newspapers  participat¬ 
ing  in  13  pools,  which  are  formed  and 
governed  by  the  members,  who  elect 
a  coordinator  from  each  medium  to 
deal  directly  with  Icenogle  and  others 
at  the  Joint  Information  Bureau  in 
Dhahran. 

Two  18-member  pools  are  made  up 
of  original  pool  members  as  set  up  by 
Assistant  Secretary  of  Defense  for 
Public  Affairs  Pete  Williams  and  vari- 
ous  organizations’  Washington 
bureau  chiefs. 

Those  positions  are  “set  in  con¬ 
crete,”  Icenogle  explained. 

Then  there  are  1 1  service/quick 
reaction  pools  which  have  seven  to 
eight  members  each,  including  one 
still  photographer,  one  radio,  two  or 
three  “pencils,”  and  three  tv  crew 
members. 

Pencil  slots  include  both  magazines 


and  newspapers. 

All  pool  selections  have  been 
agreed  to  by  the  members,  he  said, 
noting  that,  when  there  have  been 
complaints,  they  have  come  from  the 
bigger  newspapers,  “who  feel  they 
should  not  be  put  on  equal  footing  as 
the  smaller  papers.” 

As  of  Feb.  7,  newspapers  were  rep¬ 
resented  in  the  pools  as  follows: 

Pool  One,  Ground  Combat/Army: 
the  Los  Angeles  Times,  USA  Today, 
Washington  (D.C.)  Times  and  the  San 
Diego  Tribune  (which  took  over  an 
open  Saudi  pencil  slot). 


Pool  Two,  Marines;  the  Washing¬ 
ton  Post,  Boston  Globe  and  Gannett. 

Pool  Three,  Carrier/Navy:  the  Pro¬ 
vidence  Journal 

Pool  Four,  Air  Force;  the  Chicago 
Tribune. 

Pool  Five,  Army:  Cox  Newspa¬ 
pers,  the  New  York  Times  and 
Knight-RidderlPhiladelphia  Inquirer. 

Pool  Six,  Quick  Reaction/Marine 
Aviation:  Newsday. 

Pool  Seven,  Battleship:  the  Dallas 
Morning  News  and  the  Milwaukee 
Journal. 

Pool  Eight,  Army;  Stars  &  Stripes, 
Wall  Street  Journal  and  the  Houston 
Post. 

Pool  Nine,  Army:  the  New  York 
Post  and  the  Detroit  Free  Press. 

Pool  10,  Army:  Scripps-Howard 
and  the  Tampa  Tribune. 

Pool  11,  Quick  Reaction/Navy: 
Newhouse  News,  the  Christian  Sci¬ 
ence  Monitor  and  the  St.  Petersburg 
Times. 

Pool  12,  Medical:  St.  Louis  Post- 


Dispatch. 

Pool  14  (there  is  no  number  13),  Air 
Force;  the  Air  Force  Times. 

With  over  100  people  in  the  pools, 
there  are  still  “700  unhappy  campers, 
and  we  can’t  keep  even  those  111 
happy,”  Icenogle  said,  noting  it 
is  the  field  commanders  who  dictate 
when  they  will  take  pools  with  their 
units. 

“Just  because  you’re  in  a  pool  does 
not  mean  you’ll  be  out  in  the  field 
every  day.” 

Conceding  that  the  pool  system  is 
working,  though  flawed,  Icenogle 


said  he  would  like  to  see  more  pools 
set  up. 

“I’ve  got  300,000  of  my  closest 
friends  out  there,”  the  Army  lieuten¬ 
ant  colonel  said,  noting  he  wants  their 
story  out. 

While  Icenogle  is  responsible  for 
getting  the  pools  organized,  it  is  up  to 
the  field  commanders  to  get  them  out 
with  the  troops. 

“It  is  frustrating,”  he  said.  “Even 
on  my  best  days  when  I  have  every¬ 
body  out  in  the  field,  I  still  have 
700  hungry  mouths  to  feed.  It’s  not 
like  Vietnam,  where  they  had  a  12- 
year-long  war.  They  never  ever  had 
800  journalists  in  the  field  at 
once.” 

Icenogle  said  it  also  has  been  diffi¬ 
cult  balancing  the  requests  of  some  of 
the  “bigfoot”  Journalists  who  come 
into  the  region  and  want  to  do  exclu¬ 
sive  stories.  He  said  in  those  cases  he 
defers  to  the  media  member  pool 
coordinators. 

(Continued  on  page  10) 


“It  is  frustrating,”  he  said.  “Even  on  my  best  days 
when  I  have  everybody  out  in  the  field,  i  stiii  have  700 
hungry  mouths  to  feed,  it’s  not  like  Vietnam,  where 
they  had  a  12-year-iong  war.  They  never  ever  had  800 
journaiists  in  the  field  at  once.” 
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Pools 

(Continued  from  page  9) 


“We  try  to  —  and  should  —  defer 
to  the  media  in  terms  of  who  should  go 
where,”  he  said.  “I  tell  the  press  how 
many  slots  the  military  can  accommo¬ 
date  and  they  tell  me  who’s  going.” 

Icenogle  described  the  press  in 
Dhahran  and  Riyadh  as  “separate  and 
distinct.”  Reporters  in  Riyadh  are 
working  unilaterally,  covering  mostly 
briefings  and  backgrounders,  while 
those  in  Dhahran  are  in  the  pools  cov¬ 
ering  the  combat. 

When  he  spoke  to  E&P,  Icenogle 
said  there  were  842  journalists  in 
Dhahran,  including  tv  technicians  and 
editors.  The  day  before  there  had 
been  811,  and  “for  the  most  part. 


these  folks  aren’t  leaving.” 

“No  one  likes  pools,”  Icenogle 
commented.  “Reporters  didn’t  come 
into  the  media  business  to  be  in  a 
pool.  All  we’re  trying  to  do  is  come 
up  with  some  cooperative  arrange¬ 
ment  .... 

“We  don’t  want  to  do  this  for¬ 
ever,”  he  added.  “There  is  a  point  in 
time  when  we  will  go  to  unilateral 
coverage.” 

Going  to  unilateral  coverage  would 
likely  be  a  combination  of  factors, 
such  as  how  the  commanders  feel, 
how  the  campaign  is  going,  and  how 
the  Saudis  would  react,  Icenogle 
explained. 

He  described  the  news  generated 
by  pools  as  “luck  of  the  draw.” 

Some  pools  are  lucky  enough  to  see 
action  and  others  are  not,  he  added, 
noting  for  example  that  Navy  pools 
had  not  been  as  successful  as  others. 


One  aspect  of  the  pool  setup  that 
has  been  the  brunt  of  much  criticism 
is  the  security  review  system, 
whereby  public  affairs  officers  at  the 
site  review  all  pool  material  before  it 
is  released. 

Journalists  have  reported  that 
numerous  security  reviews  have 
involved  more  editing  than  reviewing, 
for  example,  changing  the  word 
“anxiously”  to  “alertly.” 

Icenogle,  however,  said  the  mili¬ 
tary  wants  security  reviews  on  site 
because  the  right  person  to  review  a 
report  —  someone  who  is  familiar 
with  the  subject  —  might  not  be 
available  at  JIB. 

“We  simply  don’t  permit  the 
reporters  to  say  everything  they’d 
like,”  he  said,  noting  that  some  sto¬ 
ries  have  included  “excruciating 
detail”  about  troop  positions  and 
(Continued  on  page  49) 


Press  pool  hassles 

Journalists  working  outside  the  press  poois  in  the  Persian  Gulf 
have  been  seized  and  detained  by  U.S.  military  guards 


By  Edith  Lederer 

Here  in  the  battle  zone,  the  military 
and  the  journalists  covering  the  Per¬ 
sian  Gulf  war  are  increasingly  finding 
themselves  at  odds. 

Many  reporters  feel  hemmed  in  by 
the  military  rules,  which  officials  say 
are  needed  for  both  the  reporters’ 
safety  and  militaiy  security. 

More  than  800  journalists  in  Saudi 
Arabia  are  under  strict  guidelines 
requiring  them  to  report  only  in  Pen¬ 
tagon-sanctioned  pools,  but  only  126 
spots  have  been  made  available. 

[A  later  story  filed  by  the  New  York 
Times’  R.W.  Apple  Jr.  placed  the 
number  of  journalists  accredited  to 
cover  the  war  at  1,000. — Ed.] 

With  no  other  officially  sanctioned 
way  to  talk  to  soldiers,  many  report¬ 
ers  and  photographers  have  gone  out 
on  their  own  to  get  a  picture  of  a  war 
involving  more  than  a  half-million 
American  troops.  In  the  process, 
about  a  dozen  journalists  and 
photographers  have  been  held  by  the 
U.S.  military  in  Operation  Desert 
Storm. 

Among  them  was  photographer 
Wesley  Boexe,  on  assignment  for 
Time  magazine,  who  says  he  was 

(Lederer  is  an  Associated  Press  cor¬ 
respondent  covering  the  Persian  Gulf 
war.) 


operating  out  on  his  own  when  held 
for  30  hours  by  MPs  of  the  Alabama 
National  Guard. 

The  30-year-old  combat  veteran 
from  New  York  says  the  MPs,  fearing 
he  might  be  an  Iraqi  spy,  blindfolded 
him,  searched  him  spread-eagled,  and 
asked  him  to  name  the  governor  of 
New  York. 

He  was  turned  over  to  the  guard 
unit  after  a  private  Saudi  citizen 
se.zed  his  car  keys  as  he  was  photo¬ 
graphing  tanks  moving  alongside  a 
main  road  in  northern  Saudi  Arabia, 
he  said. 

Col.  William  Mulvey,  director  of 
the  U.S.  military’s  Joint  Information 
Bureau,  says  unescorted  travel  re¬ 
mains  forbidden,  but  “there  was 
never  any  order  or  intent  to  detain 
anybody.” 

Mulvey  said  instructions  were  that 
unescorted  journalists  not  on  combat 
pools  “were  to  be  sent  back  to  Dhah¬ 
ran  where  the  pools  were  organized.” 

The  JIB  earlier  gave  Saudi  authori¬ 
ties  a  list  of  journalists  detained  in  the 
field,  but  Mulvey  said  Sunday,  Feb. 
10,  U.S.  officers  decided  they  were 
mistaken  in  reporting  the  offenders 
and  had  asked  for  the  list  to  be 
returned. 

On  Friday  morning,  Feb.  8,  four 
French  journalists,  low  on  fuel  and 
apparently  unsure  of  where  they 
were,  encountered  U.S.  Marines  on 


the  Saudi  side  of  the  border  with 
Kuwait.  Marine  officers  complained 
the  group  endangered  not  only  them¬ 
selves  but  also  U.S.  forces. 

“It’s  a  good  thing  it  was  daylight  so 
we  could  identify  them  as  civilians,” 
said  Chief  Warrant  Officer  Eric  Carl¬ 
son,  a  spokesman  for  the  1st  Marine 
Division.  “Had  circumstances  been 
less  clear,  they  could  very  easily  have 
been  killed.  This  is  an  area  where  we 
have  encountered  the  enemy.” 

The  Marines  planned  to  ask  the 
Saudi  government  to  revoke  the  four 
journalists’  press  credentials  and 
visas,  he  said. 

John  Kifner  of  the  New  York  Times 
had  his  press  credentials  taken  on 
Friday,  Feb.  8,  by  the  same  MPs  who 
a  day  earlier  had  detained  Mort 
Rosenblum  of  the  Associated  Press 
for  three  hours. 

Kifner  was  trying  to  talk  to  soldiers 
in  the  18th  Airborne  Corps.  Rosen¬ 
blum,  with  AP  photographer  Tannen 
Maury,  had  gone  to  the  military  police 
to  ask  them  to  contact  public  affairs 
officers. 

A  third  reporter  working  outside 
the  pool  system,  the  AP’s  Fred 
Bayles,  was  detained  by  the  1st 
Cavalry  for  six  hours  last  week.  He 
and  AP  photographer  Laurent 
Rebours  were  held  in  a  tent  and  given 
dinner  before  being  sent  on  their  way 
well  after  dark. 
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Another  week  of  dissatisfaction 

Press  pool  system  overhaul  promised  as  military, 
media  and  politicians  continue  to  bicker 


By  Debra  Gersh 

It  was  another  week  of  dissatisfac¬ 
tion  both  for  and  with  the  news  media 
covering  the  war  in  the  Persian  Gulf, 
although  the  military  announced  that 
in  response  to  press  complaints  the 
pool  system  was  expected  to  be  over¬ 
hauled. 

Pool  members  continued  to 
exclaim  their  discontent  with  what 
they  were  being  allowed  to  cover,  and 
reports  were  received  that  officials 
were  detaining  journalists  found 
traveling  without  a  military  escort. 

As  E&P  went  to  press,  however, 
the  New  York  Times  reported  that  the 
military  would  be  broadening  oppor¬ 
tunities  for  reporters  to  cover  combat 
at  the  front  line. 

In  addition,  a  number  of  Western 
news  organizations  were  allowed  to 
send  journalists  back  into  Baghdad, 
although  one  member  of  Congress 
offered  some  stinging  criticism  of 
news  reports  from  Iraq. 

“As  it  now  stands,  covering  this 
war  is  no  work  for  grown-up  report¬ 
ers,”  wrote  United  Press  Internation¬ 
al’s  Leon  Daniel  from  Dhahran, 
“and  warriors  should  not  be  required 
to  baby-sit  the  news  media  .... 

“Sometimes  the  military  minders 
corral  the  press  in  ways  that  might 


Senate  to  begin 


By  Debra  Gersh 

Media  problems  with  coverage  of 
the  war  in  the  Persian  Gulf  have 
attracted  the  attention  of  Congress. 

A  number  of  representatives  have 
voiced  their  concerns  with  the  situa¬ 
tion  {E&P,  Jan.  26,  P.  9),  and  now  the 
Senate  is  planning  hearings  Feb.  20  on 
the  issue. 

The  hearing  will  involve  the  full 
Senate  Governmental  Affairs  Com¬ 
mittee,  and  will  be  chaired  by  Sen. 
Herbert  H.  Kohl  (D-Wis.),  chairman 
of  the  Subcommittee  on  Government 
Information  and  Regulation. 

The  Society  of  Professional  Jour¬ 
nalists  and  other  press  groups  have 
been  working  with  congressional 
staffers  to  set  up  the  hearings, 
according  to  Paul  McMasters,  SPJ’s 


amuse  the  public,  which  never  has 
overly  cherished  the  disorderly  mob 
that  sometimes  pompously  refers  to 
itself  as  the  Fourth  Estate. 

“A  recent  pool  of  reporters,  for 
example,  was  dispatched  from  Dhah¬ 
ran  to  cover  a  ribbon-cutting  at  a  new 
mess  hall  in  the  desert.  But  nobody 
will  be  chuckling  when  the  ground 
war  starts  filling  body  bags  with  the 
corpses  of  young  women  and  men,” 
Daniel  wrote. 

CNN’s  Peter  Arnett  remained  in 
Baghdad,  and  was  joined  by  a  number 
of  reporters  for  other  Western  news 
organizations  who  were  allowed  back 
into  the  country  after  having  been 
expelled  in  the  early  days  of  the  war. 

Arnett  faced  some  of  his  harshest 
criticism  last  week  from  Sen.  Alan 
Simpson  (R-Wyo.),  who  told  a  lun¬ 
cheon  audience  in  Washington,  D.C., 
that  Arnett  is  “what  we  used  to  call  a 
sympathizer  ....  He  was  active  in 
the  Vietnam  War  and  he  won  a  Pulit¬ 
zer  Prize  largely  because  of  his  anti¬ 
government  material.” 

Media  executives  were  quick  to 
Arnett’s  defense.  Included  among 
them  was  American  Society  of  News¬ 
paper  Editors  president  Burl 
Osborne,  president  and  editor  of  the 
Dallas  Morning  News,  who  sent  a 
letter  to  Simpson  suggesting  that  he 


National  Freedom  of  Information 
chairman  and  deputy  editorial  direc¬ 
tor  at  USA  Today. 

According  to  McMasters,  four 
panels  are  planned:  the  Department 
of  Defense  and  the  State  Department; 
the  networks  and  other  television  rep¬ 
resentatives;  the  print  media;  and  a 
historical  perspective  from  former 
spokesmen. 

Only  one  witness,  Walter  Cronkite, 
had  been  scheduled  as  E&P  went  to 
press,  so  it  was  too  early  to  say  for 
sure  how  the  hearings  would  be  set  up. 

A  recent  survey  from  the  Times 
Mirror  Center  for  the  People  and  the 
Press,  however,  showed  that  57%  of 
those  surveyed  think  the  military 
should  increase  its  control  over 
reporting  of  the  war,  while  78%  of  the 
respondents  said  they  believe  the 


apologize. 

“When  a  public  official  of  your 
standing  accuses  a  journalist,  or  any¬ 
one,  of  disloyalty,  the  accusation  is 
taken  seriously,”  Osborne  wrote. 
“To  make  such  an  allegation  without 
substantiation,  as  you  have  done,  is 
unworthy  of  the  high  office  you  hold. 

“Mr.  Arnett’s  reports  on  this  war 
have  been  highly  professional  and 
have  provided  a  window  on  Iraq,  lim¬ 
ited  by  censorship,  that  would  not 
have  been  available  without  his  pres¬ 
ence  there.  His  reporting  has  been 
impartial  and  balanced,  and  he  and  his 
network  have  been  careful  to  note  the 
presence  of  censors  during  his  broad¬ 
casts,”  Osborne’s  letter  stated. 

A  few  days  later,  however,  jour¬ 
nalists  traveling  in  convoys  to  and 
from  Baghdad,  were  accused  of  being 
used  by  the  Iraqis  to  hide  Scud  trans¬ 
ports. 

“In  time  of  war  .  .  .  the  priorities 
of  the  press  and  the  politicians 
clash,”  Associated  Press  executive 
editor  William  Ahearn,  said  of  Simp¬ 
son’s  comments.  “It’s  not  an  ideal 
situation.  You’re  restricted,”  Ahearn 
said  of  reporting  under  censorship 
from  Iraq. 

AP  New  Delhi  correspondent  Dilip 
Ganguly  was  among  those  who  re- 
(Continued  on  page  49) 


American  military  is  not  hiding  bad 
news  and  is  telling  as  much  as  it  can. 

Seventy-two  percent  said  they 
think  the  news  media  are  trying  to 
present  an  objective  picture  of  the 
war,  and  61%  said  they  think  cover¬ 
age  has  been  accurate  for  the  most 
part. 

Newspapers  did  not  fare  well  in  the 
survey,  however,  as  respondents,  by 
a  75%  to  7%  margin,  said  they  think 
television  reporters  are  digging 
harder  than  newspaper  reporters  to 
get  the  story. 

Among  those  who  read  about  the 
Gulf  in  newspapers,  73%  said  the 
newspaper  stories  cover  much  of  the 
same  ground  as  television  and  only 
23%  said  newspapers  give  them  a  bet¬ 
ter  understanding  of  what  they  have 
seen  on  tv. 


hearings  on  media  access  to  war  news 
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Inside  the  industry’s  marketing  realignment 

BooZ’Allen  study  cites  concern  by  newspapers  about  the  iack  of 
efficiency  and  visible  leadership  of  ANPA  and  the  Ad  Bureau 


By  Debra  Gersh 

A  perceived  lack  of  leadership  is  at 
the  heart  of  industry  dissatisfaction 
with  the  American  Newspaper  Pub¬ 
lishers  Association  and  the  Newspa¬ 
per  Advertising  Bureau,  each  of 
which  spends  only  a  fraction  of  its 
multimillion-dollar  budget  on  the 
issue,  according  to  a  report  from 
Booz- Allen  &  Hamilton  Inc. 

The  confidential  Booz-Allen  study 
presentation  outline,  a  copy  of  which 
was  obtained  by  E&P,  found  that 
members  are  concerned  about  service 
effectiveness  from  NAB  and  ANPA, 
as  well  as  the  value  relative  to  the  cost 
of  membership,  administrative  costs, 
and  the  degree  of  industry  leadership 
provided. 

Citing  an  “acute”  concern  about 
the  visibility  of  staff  leadership, 
respondents  said  they  need  staff  lead¬ 
ers  to  create  an  industry  agenda, 
implement  ideas  and  inspire  unity,  as 
well  as  provide  a  “creative  spark.” 

Within  the  NAB  there  was  seen  a 
need  for  a  senior  industry  spokesman 
to  take  the  lead  with  advertisers, 
develop  creative  marketing  and 
value-added  strategies,  and  “sell” 


ideas  to  publishers. 

Of  the  $17.5  million  annual  ANPA 
budget  —  which  does  not  include 
the  $1  million  spent  annually  by 
the  ANPA  Foundation  —  only  1%  is 
spent  on  industry  leadership  and 
strategic  planning. 

Similarly,  only  1%  of  the  NAB’s 
$16.9  million  annual  budget  is  spent 
on  leadership  and  strategic  planning. 


Addressing  newspapers’  declining 
advertising  share  eats  up  nearly  three 
quarters,  74%,  of  the  NAB  budget, 
while  administrative  costs  total  18%. 
New  revenue  sources  and  other  pro¬ 
grams  each  take  4%  of  the  NAB 
budget,  while  addressing  competition 
from  other  media  is  allocated  1%. 

Among  the  newspaper  industry 
budgets  studied  for  the  report,  after 


The  report  tells  of  member  dissatisfaction  with 
ANPA  and  NAB  services  in  a  number  of  areas  and 
suggests  that  declines  in  advertising,  circulation  and 
penetration . . .  will  not  be  fixed  by  “doing  more  of  the 


same. 


According  to  the  study  presenta¬ 
tion,  the  largest  piece  of  the  ANPA 
budget,  27%,  is  allocated  for  technical 
programs,  with  administrative  spend¬ 
ing  taking  22%;  government/regulat¬ 
ory,  19%;  other  programs,  17%;  labor 
costs/work  force  professionalization, 
8%;  decline  in  newspaper  circulation 
and  penetration,  4%;  and  new 
revenue  sources,  1%. 


ANPA  and  NAB  the  next-largest 
budgets  belonged  to  the  American 
Press  Institute  at  $2.4  million  and  the 
International  Newspaper  Advertising 
and  Marketing  Executives  at  $1.4 
million.  Budgets  of  the  six  other 
major  industry  associations  men¬ 
tioned  in  the  report  were  under  $1 
million  a  year. 

(Continued  on  page  43) 


Friedheim  leaves  ANPA  after  16  years 


By  George  Garneau 

Jerry  Friedheim,  who  has  headed 
the  nation’s  top  newspaper  trade 
industry  association  for  16  years, 
abruptly  announced  his  resignation 
Feb.  7  as  president  of  the  American 
Newspaper  Publishers  Association. 

Friedheim,  56,  will  remain  in  the 
$240,000-a-year  job  in  Reston,  Va., 
until  a  replacement  is  found. 

ANPA  represents  1,400  newspa¬ 
pers  which  fund  a  $  1 7. 5  million  annual 
budget  and  165  employees. 

Friedheim  will  join  the  Gannett 
Foundation  in  nearby  Arlington  as  “a 
general  executive  to  coordinate  First 
Amendment  activities,”  including 
“conferences,  programs  and  proj¬ 
ects.” 

His  unexpected  resignation 
stunned  executives  throughout  the 
newspaper  industry  and  left  questions 


about  its  cause. 

ANPA  leaders  publicly  denied  that 
pressure  was  put  on  Friedheim  to 
resign,  but  a  source  familiar  with  the 
situation  said  his  resignation  was 
requested  because  of  his  “lack  of 
enthusiasm”  for  suggestions  for 
change  contained  in  a  recent  report  by 
consultants  Booz-Allen  &  Hamilton 
and  his  low-key  style. 

ANPA  officials  would  not  release 
copies  of  the  report,  but  an  extensive 
summary  was  obtained  this  week  by 
E&P  (See  related  story  above.) 

The  report,  based  on  a  broad  spec¬ 
trum  of  interviews,  cited  the  need  to 
reverse  declining  advertising  and 
household  penetration  and  stated, 
“doing  more  of  the  same  will  not  fix 
these  problems.” 

Friedheim’s  “lack  of  enthusiasm” 
over  proposals  by  Booz-Allen  was 


“the  final  straw,  not  the  deciding  fac¬ 
tor,”  the  source  said. 

While  Friedheim  followed  the  lead 
of  previous  boards  and  played  the  role 
as  a  low-key  insider  directing  ANPA, 
the  source  said  the  current  board 
members  “feel  they  need  an  outside 
person,  a  leader,  a  spokesman  for  the 
industry.  And  they  don’t  see  Jerry  as 
that  person.” 

ANPA  chairman  Lloyd  Schermer, 
president  of  Lee  Enterprises  Inc., 
said  there  was  “no  cause  and  effect 
relationship”  between  Friedheim’s 
departure  and  the  report  by  consul¬ 
tants  Booz-Allen  &  Hamilton. 

He  denied  Friedham  was  asked 
to  resign,  saying,  “There  are  lots 
of  changes  going  on  in  the  indus¬ 
try  ...  .  With  change  you  get  dislo¬ 
cations.” 

(Continued  on  page  48) 
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Military  call-ups  from  newspapers 

Most  papers  unaffected  by  number  of  reserves 
called  to  fight  in  the  Persian  Gulf  war 


By  Mark  Fitzgerald 

Newspapers  have  been  remarkably 
unaffected  by  the  huge  call-ups  of 
armed  forces  reserves  for  the  Persian 
Gulf  war. 

A  random,  informal  survey  of 
newspapers  across  the  country  found 
very  few  papers  that  have  lost  many 
personnel  to  active  military  duty. 

“It’s  funny.  In  Salt  Lake,  we’ve 
lost  a  tremendous  amount  of  doctors, 
nurses,  medical  people  out  of  the 
community,  but  not  many  at  all  out  of 
our  industry,”  said  Jay  A.  Carlson, 
administrative  director  of  human 
resources  for  Salt  Lake  City  Newspa¬ 
per  Agency  Corp.,  the  joint  agency 
operating  business  and  production 
operations  for  the  Salt  Lake  City  Tri¬ 
bune  and  Deseret  News. 

Carlson  estimated  that  “only  a  cou¬ 
ple”  of  employees  —  none  of  them 
management  —  from  both  papers  are 
reservists  who  have  been  called  to 
active  duty. 

That  is  a  typical  story. 

Among  the  13,000  employees  at  the 
Los  Angeles  Times,  for  example,  just 
one  full-time  employee,  a  production 
worker,  has  been  called  to  active 
duty,  said  MichaelJ.  Valenti,  director 
of  employee  relations. 

In  San  Diego,  the  departure  point 
for  many  military  personnel  heading 
for  the  Gulf,  the  San  Diego  Union  and 
the  San  Diego  Tribune  have  lost  just 
two  people  to  the  war:  a  mailroom 
worker  and  a  clerical  employee. 

Many  of  the  randomly  surveyed 
papers  —  including  the  Kansas  City 
Star,  Dallas  Morning  News,  Jackson 
(Miss.)  Clarion-Ledger,  Kankakee 
(Ill.)  Daily  Journal,  Sacramento 
(Calif.)  Bee  and  Wilmington  (Del.) 
News  Journal  —  reported  no 
affected  employees  at  all. 

Often,  too,  even  newspapers  that 
have  lost  several  employees  to  the 
military  say  they  have  suffered  no  real 
inconvenience. 

The  Miami  Herald,  for  example, 
has  lost  perhaps  “six  or  seven” 
employees,  said  vice  president  of 
human  resources  John  C.  Roberts. 

“None  of  them  are  in  really  key 
positions.  It  really  has  caused  no  dis¬ 
locations  because  of  the  small  number 
of  people  involved,”  Roberts  said. 

At  the  opposite  extreme,  however, 
is  the  experience  of  the  Pioneer  Press 


Lt.  Col.  Andrew  B.  Davis 
Pioneer  Press 

Vice  President  of  Newspapers 

group  of  weeklies  in  Chicago. 

Pioneer  had  just  one  reservist 
called  to  active  duty  —  but  he  was 
the  group’s  number  two  executive. 

Drew  Davis,  Pioneer’s  vice  presi¬ 
dent  of  newspapers,  is  also  Lt.  Col. 
Drew  Davis,  commanding  a  combat 
battalion  of  1,500  Marines.  His  unit  is 
now  stationed  in  Okinawa  and  is 
awaiting  orders  to  move  to  duty  in  the 
Philippines. 

“We’re  tremendously  proud  of 
him,  but  [his  departure]  has  left  a 
gaping  hole  in  the  corporate  struc¬ 
ture,”  said  Pioneer  Press  publisher 
Richard  W.  Gilbert.  “He  is  a  very, 
very  key  executive.” 

Davis  directs  the  entire  publishing 
group  of  44  weeklies  operating  from 
1 1  sites  in  suburban  Chicago.  Davis  is 
also  responsible  for  production  oper¬ 
ations,  though  a  restructuring  of  these 
duties  had  been  planned  even  before 
he  was  called  up.  He  also  functions  as 
an  “ad  hoc  editor  in  chief,”  Gilbert 
said. 

“His  leaving  presented  us  with  a 
kind  of  unique  management  prob¬ 
lem,”  Gilbert  said. 

“Normally,  when  a  number  one 
guy  leaves  an  organization,  you  just 
get  another  number  one  guy  but, 
when  your  number  two  guy  is  gone, 
it’s  not  so  easy  just  to  plug  another 
person  in.” 

Pioneer  expects  Davis  to  be  gone 
for  at  least  a  year. 


Pioneer,  at  least,  did  have  the  lux¬ 
ury  of  a  fairly  long  time  to  plan  for 
Davis’  departure,  Gilbert  notes. 

“On  Aug.  2,  when  Saddam  invaded 
Kuwait,  we  could  see  this  coming,” 
he  said. 

First,  Pioneer  made  benefits  and 
compensation  arrangements  “so  that 
his  family  did  not  have  to  make  a 
financial  sacrifice  because  he  is  over 
there,”  Gilbert  said.  The  arrange¬ 
ment  was  personally  approved  by 
Sam  McKeel,  chief  executive  officer 
of  the  Sun-Times  Co. ,  which  owns  the 
chain. 

Davis  was  also  deeply  involved  in 
the  restructuring  necessitated  by  his 
departure,  Gilbert  said. 

Davis  was  also  reassured  that  he 
remains  the  chain’s  vice  president  of 
newspapers  even  in  Okinawa,  Gilbert 
said. 

“He’s  got  enough  on  his  mind  with¬ 
out  having  to  worry  about  what’ s  hap¬ 
pening  back  here.” 

Peter  Neill,  west  group  publisher 
for  Pioneer,  took  over  Davis’  editori¬ 
al  functions.  The  chain’s  group 
publisher  for  its  southern  newspa¬ 
pers,  Suzanne  Thomas,  has  moved 
into  a  role  as  director  of  administra¬ 
tion.  The  chain  will  soon  be  announc¬ 
ing  the  recruitment  of  a  new  executive 
for  production,  Gilbert  added. 

Davis  continues  to  get  memos  — 
and  more  —  from  Pioneer  Press. 

Many  employees  write  him,  the 
shoeshine  man  at  the  nearby  parlor 
sends  him  newspaper  clippings,  and 
the  management  information  systems 
director  recently  sent  videotaped 
greetings  from  employees  throughout 
the  group. 

Gilbert  said  that  Pioneer  has  also 
gained  from  Davis’  military  position. 

“Frankly,  I  support  this  activity, 
and  not  only  for  the  usual  civic  rea¬ 
sons.  I  think  he  brings  unique  leader¬ 
ship  skills  to  this  company.” 

Another  newspaper,  the  Arkansas 
Democrat,  also  lost  key  people  to  the 
military. 

John  Morgan,  the  paper’s  retail 
sales  manager,  was  called  to  active 
duty  as  a  lieutenant  colonel  Jan.  22. 
Equally  disrupting  was  the  departure 
to  the  military  of  two  press  operators, 
personnel  manager  Kay  Brewer  said. 

“It’s  difficult  to  get  a  well-qualified 
(Continued  on  page  49) 
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Hispanic  press  thriving 

While  most  mainstream  newspapers  struggle  with  the  current 
economy,  the  Hispanic  newspaper  market  continues  to  grow 


By  M.L.Stein 

While  most  mainstream  newspa¬ 
pers  are  trying  to  cope  with  declining 
readership  and  sales,  the  Hispanic 
press  is  generally  thriving  as  it  grows 
both  in  number  and  revenue. 

This  was  the  optimistic  note 
sounded  at  the  Las  Vegas  convention 
of  the  National  Association  of  His¬ 
panic  Publications  (NAHP). 

The  conference  theme  was  “His¬ 
panic  Print  on  the  Move,”  which 
appeared  to  be  borne  out  by  NAHP 
figures  showing  over  350  Spanish  and 
bilingual  publications  in  the  U.S., 
with  a  readership  of  more  than  five 
million.  In  1985,  there  were  only  about 
60  Hispanic  newspapers  and  maga¬ 
zines,  it  was  reported. 

As  an  example.  La  R(  za,  which 
began  as  the  first  Hispanic  newspaper 
in  Chicago  in  1972,  now  has  12  com¬ 
petitors  to  serve  the  city’s  Spanish¬ 
speaking  population  of  1,500,000, 
according  to  its  publisher,  Luis  H. 
Rossi. 

The  potential  Hispanic  audience 
for  Spanish-Ianguage  publications 
was  estimated  at  20. 1  million  Hispan- 
ics  by  the  U.S.  Census  Bureau  in 
March  1989.  The  current  figure  is  put 
at  23.7  million  by  the  Strategy 
Research  Corp  of  Miami.  The  new 


census  statistics  may  bear  out  the 
higher  number. 

NAHP  president  Tino  Duran  said 
the  organization,  which  was  founded 
in  1982,  has  1 18  member  publications, 
of  which  45%-50%  are  audited  or  in 
the  process  of  being  audited.  An 
audited  publication  is  a  requirement 
for  new  membership,  he  stated. 

“You  have  to  be  audited  to  get 
corporate  advertising,”  added 
Duran,  publisher  of  two  newspapers. 
La  Prensa  and  El  Informador  His- 
pano  in  San  Antonio  and  Fort  Worth, 
respectively.  “Companies  like  Coca- 
Cola  and  Kraft  won’t  even  talk  to  you 


Tino  Duran 


if  you’re  not  audited.” 

Duran  claimed  that  Spanish-lan- 
guage  publications  are  growing 
nationally  at  a  rate  twice  as  fast  as  that 
of  their  English-language  counterparts. 

Interviews  with  Duran  and  several 
other  NAHP  publishers  produced 
these  reasons  for  the  upsurge; 

•  The  rapid  and  continuing 
increase  in  the  Hispanic  population. 

•  The  ease  of  desktop  publishing. 

•  Low  overhead  since  many  of  the 
smaller  print  vehicles  are  produced 
mainly  by  family  members. 


•  Hispanic  newspapers  and  maga¬ 
zines  do  a  better  job  of  addressing  the 
needs  and  interests  of  their  readers, 
including  bilingual  ones,  than  the  gen¬ 
eral  media. 

•  Increasing  patronage  by  national 
advertisers. 

Among  the  sponsors  of  the  NAHP 
conclave  were  Amoco,  Anheuser- 
Busch,  Coca-Cola  USA,  Ford  Motor 
Co. ,  RJR  Nabisco  and  Miller  Brewing 
Co. 

An  E&P  review  of  more  than  a 
dozen  Spanish-Ianguage  newspapers 
revealed  ads  from  such  major  buyers 
as  Marlboro,  Safeway  stores,  Kool 


Aid,  American  and  Continental  air¬ 
lines,  hospitals  and  utility  companies. 

Big  advertisers  seemingly  are 
attracted  by  the  total  buying  power  of 
Hispanics  —  estimated  by  SRC  at 
over  $170  billion  in  1989. 

Robert  G.  Soto,  director  of  His¬ 
panic  Media  Associates,  NAHP’s 
national  advertising  rep,  said  today’s 
figure  could  easily  be  $185  billion. 

According  to  the  Census  Bureau, 
the  median  income  in  1989  of  His¬ 
panic  households  was  $21,920. 

Convention  delegates  attributed 
the  success  of  their  newspapers  to  the 
fact  that  they  fill  a  gap  left  open  by  the 
mainstream  press. 

“Our  readers  don’t  read  the  Los 
Angeles  Times  or  the  Daily  News  [of 
Los  Angeles],”  said  Arthur  Lerner, 
president  of  the  weekly  Variedades 
and  its  companion  tv  guide.  La  Guia 
in  Los  Angeles.  (Other  Hispanic 
publishers,  however,  told  E&P  that 
the  main  local  paper  is  a  second  buy 
for  some  of  their  readers.) 

Variedades  publisher  Victor  Field 
added:  “We  give  them  a  positive 
image  of  themselves.  Because  His¬ 
panics  have  been  so  maligned  by 
association  with  gangs,  we  try  to  com¬ 
bat  that  with  stories  about  nutrition, 
health  and  beauty.  We’re  also  moti¬ 
vated  by  telling  them  how  wonderful 
America  is  and  encouraging  them  to 
find  their  place  here.  We  don’t  write 
about  four  or  five  families  living  in 
one  room.  They’re  depressed  enough 
without  that.” 

Lerner  described  his  publications 
as  a  “healthy  horse”  with  a  combined 
audited  circulation  of  421,000. 

Like  most  NAHP  publications, 
Variedades  and  La  Guia  are  distrib¬ 
uted  free  in  newsracks  and  drop-off 
points. 

NAHP  editors  and  publishers  also 
asserted  they  outdo  establishment 
papers  in  providing  their  readers  with 
information  on  such  matters  as 
health,  immigration,  legal  aid  and 
public  and  private  help  agencies. 

“The  Hispanic  papers  are  doing  a 
tremendous  job  of  serving  their  com¬ 
munities,”  said  Charlie  Ericksen, 
head  of  Hispanic  Link  News  Service. 
“They’re  much  more  informative 
than  10  years  ago.” 

The  ability  of  Hispanic  media  to 


“Advertisers  are  finally  beginning  to  recognize  us. 
They  also  have  learned  that  Latinos  are  brand-loyal. 
Once  they  find  a  product  or  store  they  like,  they  stick 
with  it  and  the  next  generation  does  the  same.” 
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Advice  to  Hispanic  newspapers 

Sell  together  and  tout  their  demographics  to  advertisers,  they  are  told 


By  M.L.Stein 

With  another  tough  year  ahead, 
they  will  have  to  pull  together  to  sell 
themselves  to  advertisers  as  a  whole 
“and  not  pit  one  vehicle  against 
another,”  a  New  York  advertising 
executive  told  publishers  of  Hispanic 
newspapers  and  magazines  meeting 
in  Las  Vegas. 

Rodd  Rodriguez,  president  of 
Robles  &  Associates,  advised  his 
audience  to  heed  the  word  of  general 
market  professionals,  who  “under¬ 
stand  that  clients  are  going  to  need 
more  than  mere  doubletalk  —  more 
than  such  simple  advice  as:  ‘If  you 
can  afford  to,  hang  in  there.  You  got  a 
good  advertising  story  to  tell,  and  it 
can  be  a  great  opportunity  to  increase 
market  share.’  ” 


In  his  speech  at  the  convention  of 
the  National  Association  of  Hispanic 
Publications  (NAHP),  Rodriguez  said 
clients  and  prospects  are  “being 
blasted  ad  nauseum  with  that  kind  of 
pitch.” 

Unless  Hispanic  publications 
research,  develop  and  package  their 
products,  they  will  become  a  part  of 
the  budget  problem,  not  the  solution, 
he  warned. 

Rodriguez  contended  that  the  His¬ 
panic  press,  which  includes  about  350 
newspapers  in  the  U  S. ,  must  present 
a  “positive”  image  to  advertisers 
through  these  efforts: 

•  Build  a  readership  base  to  pro¬ 
vide  better  CPMs. 

•  Create  a  better  understanding  of 
their  readership  profile  and  readers’ 
discretionary  buying  power.  (Accord¬ 


ing  to  figures  reported  at  the  conven¬ 
tion,  Hispanics  in  America  have  a 
buying  power  of  $185  billion). 

•  Research,  design  and  print  a  bet¬ 
ter  product,  thus  generating  a  “visual 
climate”  for  clients’  messages. 

All  this  is  possible  in  a  recessionary 
year  if  publishers  can  demonstrate  to 
clients  and  prospects  they  can  deliver 
an  advertising  message  effective 
enough  “to  be  a  positive  influence  on 
the  client’s  bottom  line,”  the  speaker 
said. 

On  the  same  panel,  Rhona  B.  Ehr¬ 
lich,  advertising  director  of  el  diariol 
la  prensa,  underscored  Rodriguez’s 
words  by  saying  that  the  New  York 
City  daily,  instead  of  retrenching,  is 
moving  ahead  with  improvements  in 
content,  design  and  graphics. 

(Continued  on  page  50) 


identify  with  their  audience  is  another 
lure  for  advertisers,  according  to 
publishers. 

Carlos  D.  Ramirez,  publisher  of  el 
diariolla  prensa  in  New  York  City, 
one  of  the  larger  Spanish-language 
papers  and  reputedly  the  oldest  in  the 
U.S.  (founded  in  1913)  commented, 
“A  lot  of  advertisers  are  looking  for 
an  alternative  way  to  the  Hispanic 
market.  We’re  being  discovered.” 

Ramirez  said  his  ABC-audited 
paper  has  enjoyed  a  10%  circulation 
gain  in  the  past  18  months  to  bring  it  to 
58,000. 

Monica  Lozano-Centanino,  associ¬ 
ate  publisher  of  the  largest  Spanish- 
language  daily.  La  Opinion  in  Los 
Angeles  (circ.  107,000),  noted  that 
circulation  and  ad  revenue  were  up  in 


1990  but  the  rise  was  not  as  high  as  in 
1989.  She  predicted  more  growth  this 
year. 

“The  Hispanic  market  is  still 
largely  untapped,”  she  observed. 
“Its  base  allows  us  to  grow  much 
quicker  than  papers  in  the  main¬ 
stream.” 

Most  of  the  Hispanic  papers  are 
weeklies  or  biweeklies  whose  owners 
also  reported  pleasing  gains. 

“I’m  not  exactly  carting  money  to 
the  bank  in  a  wheelbarrow  but  I’m 
definitely  doing  all  right,”  said  Julie 
Rocha  who,  with  only  one  other 
staffer  and  free-lancers,  publishes  El 
Sol  de  San  Diego,  circulation  21,000. 

Rocha  said  she  started  her  tabloid 
six  years  ago  after  having  been  unable 
to  land  a  job  in  the  mainstream  press 


despite  a  journalism  degree  from  Syr¬ 
acuse  and  four  years  as  a  Navy  jour¬ 
nalist. 

“They  looked  at  the  color  of  my 
skin  and  didn’t  hire  me,”  she 
remarked. 

Of  El  Sol  and  other  Hispanic  news¬ 
papers,  Rocha  said,  “Advertisers  are 
finally  beginning  to  recognize  us. 
They  also  have  learned  that  Latinos 
are  brand-loyal.  Once  they  find  a 
product  or  store  they  like,  they  stick 
with  it  and  the  next  generation  does 
the  same.” 

Duran  and  other  NAHP  officials 
put  heavy  emphasis  on  circulation 
auditing.  The  association’s  newslet¬ 
ter,  “The  Hispanic  Press,”  reported 
that  NAHP  turned  down  a  member- 
(Continued  on  page  50) 
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Wirs  sought  on  another  bad-check  charge 

Law  enforcement  officials  can’t  find  self-proclaimed  publisher 


By  Mark  Fitzgerald 

Bench  warrants  have  been  issued 
for  the  arrest  of  Peter  Wirs,  the  self- 
proclaimed  newspaper  publisher  who 
is  now  wanted  on  a  second  charge  of 
passing  a  bad  check. 

“We’re  treating  him  as  a  fugitive 
from  justice,”  York  County  (Pa.) 
Assistant  District  Attorney  Gerald 
Lord  said  in  a  telephone  interview. 

The  latest  charge  against  Wirs,  36, 
stems  from  his  misadventures  in  York 
beginning  in  October  1989  when  he 
appeared  in  town  saying  he  would  buy 
the  York  Daily  Record  to  prevent  its 
partial  merger  in  a  joint  operating 
agreement  with  the  York  Dispatch. 
Wirs  talked  often  of  supposed  finan¬ 
cial  backers,  but  never  produced  a 
bona  fide  offer. 


acquaintances.  Nothing  came  of  the 
UPI  offer. 

In  York,  however,  Wirs  obtained 
office  space,  a  few  computers,  and  an 
SOO-number  accessible  nationally  for 
the  venture,  all  with  no  or  minimal 
cash  outlays. 

By  the  summer  of  1990,  however, 
he  had  been  evicted  from  the  office 
for  failure  to  pay  back  rent  of  $4,040. 
The  computers  —  apparently  ob¬ 
tained  on  a  try-out  basis  —  were 
repossessed,  and  the  phone  discon¬ 
nected. 

Wirs’  legal  troubles  began  with  a 
criminal  complaint  from  a  Gaithers¬ 
burg,  Md.,  printer  who  said  Wirs  gave 
him  a  $25,000  bad  check  for  the  80,000 
copies  apiece  of  brochures,  enve¬ 
lopes,  reply  envelopes  and  letters 
printed  for  the  subscription  mailing. 


“When  he  got  here,  cut  of  the  goodness  of  my  heart 
I  said  he  could  stay  the  night.  Do  you  know  he  stayed 
three  days,  and  I  had  to  run  him  off?  And  I  had  to  pay 
his  damn  flight  back  to  Pennsylvania  to  run  him  off?” 
Grissom  said. 


When  that  JOA  was  approved  in 
February  1990,  Wirs  then  proposed  to 
create  two  new  newspapers  for 
41,000-population  York  (bounty:  The 
York  Independent  and  York  Post. 

Wirs  blitzed  the  county  with  an 
elaborate  subscription  mailing  that 
painted  an  extravagant  portrait  of  the 
two  papers. 

They  would  have  “three  times 
more  editors,  reporters  and  photogra¬ 
phers  than  the  government-sanc¬ 
tioned  monopoly.”  If  a  carrier  missed 
a  delivery,  the  paper  would  be  free  for 
a  week.  Bureaus  would  be  established 
in  Harrisburg,  Philadelphia,  Pitts¬ 
burgh,  Baltimore,  Annapolis  and 
Washington,  D.C. 

The  grand  plans  echoed  similar 
newspaper  industry  schemes  Wirs 
had  advanced  in  the  past. 

In  1988,  for  example,  Wirs 
announced  he  was  going  to  buy 
troubled  United  Press  International 
and  transform  it  into  a  wire  service 
that  would  be  “almost  three  times  the 
size  of  any  existing  news  service.” 

His  offer  alleged  backing  from 
respected  industry  figures,  many  of 
whom  turned  out  to  be  barely  casual 


Wirs  was  jailed  July  20  and  held  for 
10  days  in  York  County  Prison  until 
his  bond  was  reduced  from  $25,000  to 
$5,000. 

Soon  after,  complaints  arrived 
from  people  who  had  sent  money  for 
Wirs’  non-existent  newspapers.  Wirs 
has  made  restitution  of  $64  in  at  least 
one  case  and  about  “10  to  20”  com¬ 
plaints  remain.  Assistant  District 
Attorney  Lord  said. 

The  latest  bad-check  charge  comes 
from  a  Magnolia,  Ark.,  charter  pilot, 
George  Rayburn,  who  said  Wirs  hired 
him  to  fly  from  Harrisburg  Interna¬ 
tional  Airport  to  Carthage,  Texas. 

The  $4,911  check  was  written 
against  a  bank  where  Wirs  had  no 
account,  York  County  District  Jus¬ 
tice  Roy  Lam  said  in  a  Jan.  29  county 
Common  Pleas  Court  hearing. 

Wirs  went  to  the  small  Texan  town 
of  Carthage  to  pursue  yet  another 
improbable  scheme. 

Lloyd  Grissom,  owner  of  the 
Panola  County  (Texas)  Post  and 
Panola  Watchman,  told  E&P  that 
Wirs  went  to  Carthage  to  make  an 
offer  for  his  weeklies  and  commercial 
printing  business. 


Wirs’  offer  was  for  much  more  than 
the  business  was  worth,  Grissom 
said,  adding  he  never  took  it  very 
seriously. 

Wirs  surprised  Grissom  by  arriving 
in  Carthage,  since  he  had  said  he 
would  come  by  commercial  flight  to 
nearby  Shreveport,  La.,  Grissom 
said. 

“When  he  got  here,  out  of  the  good¬ 
ness  of  my  heart  1  said  he  could  stay 
the  night.  Do  you  know  he  stayed 
three  days,  and  I  had  to  run  him  off? 
And  I  had  to  pay  his  damn  flight  back 
to  Pennsylvania  to  run  him  off?” 
Grissom  said. 

“We’re  looking  at  this  like  a  bad 
dream,”  Grissom  added.  “It’s  been  a 
nightmare  dealing  with  him.” 

Grissom  said  he  was  shocked  to 
hear  that  his  name  and  that  of  his  son 
Randy  are  included  as  members  of  the 
“board  of  trustees”  for  a  grandiose 
publishing  venture  outlined  in  a 
“business  plan”  Wirs  has  apparently 
prepared. 

Among  other  things,  the  plan  pro¬ 
poses  transforming  the  two  Panola 
County  weeklies  into  two  separate 
dailies;  creation  of  ESOP  Magazine, 
a  weekly  publication  concerning 
employee  stock  ownership  plans;  and 
a  “daily  newspaper  for  the  mass 
media  business”  called  the  Media 
Intelligencer. 

Grissom  said  neither  he  nor  his  son 
have  anything  at  all  to  do  with  Wirs. 

“We’re  in  no  way  involved  with 
Peter  Wirs,”  the  elder  Grissom  said. 
“1  just  hoped  he  would  go  away,  but 
apparently  he  hasn’t.” 

Under  terms  of  his  bail,  Wirs  is 
supposed  to  inform  the  court  of  his 
whereabouts. 

However,  Assistant  District  Attor¬ 
ney  Lord  said  his  office’s  only  infor¬ 
mation  is  that  Wirs  was  recently  in 
Washington,  D.C. 

Lord  said  his  office  received  infor¬ 
mation  Wirs  would  be  attending  a 
business  conference  at  a  Washington 
hotel.  Security  guards  were  alerted, 
but  failed  to  locate  him.  Lord  said. 

E&P  learned  that  Wirs  spent  most 
of  Christmas  Week  living  in  a 
Washington,  D.C.  firehouse  under 
the  apparent  pretense  of  doing  a  story 
about  firefighters. 

Capt.  Ted  Holmes,  the  spokesman 
for  the  D.C.  Fire  Dept,  said  he  had 
arranged  the  stay  after  Wirs  repre- 
( Continued  on  page  50) 
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Come  home,  columnist  is  told 

San  Francisco  Examiner  suspends  Warren  Hinckie;  says  if  he  wants 
to  write  /oca/  column,  he  must  move  from  New  York  instead  of  commuting 


By  M.L.  Stein 

“Oh,  Warren  Hinckie,  won’t  you 
please  come  home?” 

This  variation  on  an  old  Dixieland 
jazz  number  isn’t  being  sung  by  San 
Francisco  Examiner  publisher  Will 
Hearst  and  executive  editor  Larry 
Kramer  but  it  pretty  much  catches 
their  feelings  about  their  errant  col¬ 
umnist. 

The  problem,  as  the  two  see  it,  is 
that  Hinckie  is  living  in  New  York 
City  while  writing  about  San  Fran¬ 
cisco.  They  want  him  back  in  his  old 
neighborhood.  Hinckie  says  he  is  try¬ 
ing  to  come  home  but  cannot  sell  his 
co-op  apartment  in  Gotham’s  sluggish 
real  estate  market. 

That  excuse  failed  to  move  Hearst, 
who  has  put  Hinckie  on  a  three- 
month,  unpaid  leave  of  absence  in  the 
idea  that  it  might  hasten  his  return. 

Meanwhile,  the  Examiner,  which  is 
editorially  supporting  the  U.S.  mili¬ 
tary  campaign,  has  balked  at  publish¬ 
ing  an  anti-war  column  by  Hinckie, 
prompting  his  supporters  in  San  Fran¬ 
cisco  to  cry  “censorship.” 

Hinckie  himself  called  the  Exam¬ 
iner  action  censorship,  observing, 
“That  can  happen  in  this  business.” 

The  alternative  San  Francisco  Bay 
Guardian  printed  the  column,  which 
compared  President  Bush  with  Gen¬ 
eral  Tojo,  who  ordered  the  bombing 
of  Pearl  Harbor  in  World  War  II. 
Bush  also  was  charged  with  seeking  a 
“quick  Falklands-type  military 
victory  ...  to  shore  up  what  has 
been  a  gradually  crumbling  pres¬ 
idency  in  a  recessionary  economy 
that  spelled  political  doom  for  his 
party.” 

Hearst,  who  hired  Hinckie  away 
from  the  San  Francisco  Chronicle 
five  years  ago,  said  the  appearance  of 
the  column  in  the  Guardian  was  fine 
with  him,  adding:  “He  can  publish  it 
anywhere  else  he  wants  to.  I’ll  relin¬ 
quish  the  copyright.” 

Hinckie,  who  also  is  an  associate 
editor  at  the  Examiner,  accepted  the 
offer  glumly. 

“It’s  not  the  same  as  appearing  in 
your  own  newspaper,”  he  said.  “I’m 
not  trying  to  get  into  a  public  debate 
with  my  own  paper.  I  can  accept  one 
column  being  yanked  but  I  cannot 
accept  not  writing  about  anything  for 


WEST  COAST  BOUND?  San  Francisco  Examiner  columnist  Warren 
Hinckie,  pictured  here  with  his  companion  Bentley,  has  been  told  by 
management  to  move  back  to  San  Francisco  before  they  will  run  another 
of  his  columns. 


the  next  several  months  while  there’s 
a  war  on.” 

To  forestall  that  possibility, 
Hinckie  continued,  he  is  starting  his 
own  paper  called  War  News,  an  eight- 
page  national  weekiv  that  will  sell  for 
$2. 

Meanwhile,  he  asserted,  90%  of  his 
Examiner  readers  will  consider  the 


Hinckie  has  long  been  the  enfant 
terrible  of  San  Francisco  journalism. 
In  the  1960s,  he  was  the  editor  of  the 
San  Francisco-based  Ramparts,  a 
national  magazine  that  opposed  the 
Vietnam  War  at  a  time  when  the 
Examiner  supported  it. 

One  reported  factor  in  Hinckle’s 
departure  from  the  Chronicle  was  his 


“Warren  has  lived  in  New  York  for  over  a  year,” 
editor  Kramer  declared.  “You  can’t  be  a  San  Francisco 
columnist  and  live  in  New  York.” 


killing  of  the  column  as  censorship. 
At  the  same  time,  Hinckie  lauded 
Hearst  for  opening  the  paper  to  diver¬ 
gent  views  since  he  has  become 
publisher. 

“The  censorship  in  this  case 
doesn’t  bother  me  as  much  as  being 
on  unpaid  leave,”  Hinckie  com¬ 
mented.  “The  public  isn’t  going  to 
buy  this  and  neither  am  I.” 


running  clashes  with  editors  over 
missed  deadlines,  a  problem  that  the 
Examiner  also  has  had  to  confront. 

In  place  of  Hinckle’s  column  a  few 
weeks  ago,  the  Examiner  ran  a  box 
saying  “Warren  Hinckie  missed  his 
deadline.” 

An  editor  told  E&P  that  Kramer 
ordered  the  box  in  anger  and  frustra- 
(Continued  on  page  51) 
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Survey:  Women’s  sports  coverage  shortchanged 

A  look  at  four  major  newspapers  finds  women’s  sports  underreported 


By  M.L.  Stein 

A  survey  of  four  major  newspapers 
found  that  women’s  sports  “are 
extraordinarily  underreported,”  a  Los 
Angeles  athletic  foundation  dis¬ 
closed. 

“This  situation  is  wrong  and 
must  change,”  the  organization  said. 
“Sportswriters  have  a  professional 
obligation  to  report  the  facts  as 
journalists  .  .  .  There  is  an  entire 
world  of  women’s  sports  that  is 
excluded  from  the  sports  pages  we 
examined. 

The  organization,  the  Amateur 
Athletic  Foundation  of  Los  Angeles, 
which  was  created  from  Southern 
California’s  share  of  the  surplus  from 
the  1984  Olympics,  drew  its  findings 
from  the  Boston  Globe,  Orange 
County  Register,  Dallas  Morning 
News  and  USA  Today.  The  papers 
were  selected  because  they  were 
named  by  the  Associated  Press 
Sports  Editors  last  year  as  among  the 


top  daily  sports  sections  in  the  coun¬ 
try,  AAF  reported. 

AAF  said  the  survey  results  closely 
resembled  those  of  an  earlier  study, 
“Gender  Stereotyping  in  Televised 
Sports,”  which  dealt  with  the  amount 
and  qualitative  content  of  tv  coverage 
of  women’s  sports. 

In  the  newspaper  research,  the  four 
dailies’  Monday-through-Friday  edi¬ 
tions  were  examined  beginning  with 
July  2,  1990,  and  ending  with  Sept.  28 
of  last  year. 

Stories  were  categorized  by  num¬ 
ber,  length,  column  inches  devoted  to 
men  and  women’s  sports,  front-page 
stories  for  both  genders,  page  place¬ 
ment  of  men’s  sports  and  photo 
accompaniment. 

The  research  investigators 
reported  that: 

•  “Stories  focusing  exclusively  on 
men’s  sports  outnumbered  stories 
addressing  only  women”  sports  by  a 
ratio  of  23-1. 

“Even  when  all  men’s  baseball  and 


football  stories  were  eliminated  from 
the  total  number  of  men’s  stories, 
men’s  stories  still  outnumbered 
women’s  stories  by  an  8.7  to  1  mar¬ 
gin.” 

•  Women-only  sports  stories 
accounted  for  3.5%  of  all  stories; 
men’s  stories  made  up  81%  of  the 
total. 

“Front-page  stories  covering  only 
women’s  sports  were  even  more 
scarce,  comprising  3.2%  of  Page  One 
articles,  compared  with  85.3% 
devoted  exclusively  to  men’s  cover¬ 
age.” 

•  “There  were  218.8  times  as 
many  column  inches  devoted  to  men- 
only  sports  stories  as  there  were  to 
women-only  sports  stories. 

•  Photographs  of  male  athletes 
outnumbered  those  of  female  athletes 
13  to  1;  “92.3%  of  all  photographs 
were  ...  of  men.” 

In  each  newspaper,  the  researchers 
said,  fewer  than  5%  of  all  stories  dealt 
with  women  only.  It  added  that  USA 


Today  provided  a  slightly  higher  num¬ 
ber  of  women’s  stories  and  photo¬ 
graphs  than  the  others. 

Of  the  301  women-only  stories  in  all 
four  papers,  43.5%  appeared  in  USA 
Today,  the  report  noted.  In  place¬ 
ment,  74%  of  USA  Today’s  front¬ 
page  articles  featured  men  exclu¬ 
sively  compared  with  more  than  90% 
for  the  other  three. 

In  the  three-month  period,  it  was 
noted,  golf  and  tennis,  sports  in  which 
women  “have  a  long  tradition  of 
world-class  competition,”  were  in 
their  high  season.  The  Goodwill 
Games  and  the  U.S.  Olympic  Festival 
featuring  hundreds  of  female  athletes 
also  were  within  the  survey’s  time 
frame,  the  report  went  on. 

“Yet  only  301  women-only  articles 
appeared  in  four  newspapers  during 
the  three  months,”  it  said. 

The  study,  AFF  contends,  raises 
such  key  questions  as  how  sports  edi¬ 
tors  define  their  roles,  how  they 
decide  what  to  cover,  and  how 


budgetary  and  staff  constraints  affect 
editorial  decisions. 

“How  do  sports  editors  resolve  the 
conflict  between  their  professional 
journalistic  responsibility  to  cover  the 
news  fully  and  the  pressure  to  sell 
newspapers?”  the  report  asks. 

AAF  also  asks  if  editors  rely  on 
formal  market  research,  instinct,  or 
other  factors  to  determine  what  they 
believe  interests  readers. 

In  addition,  the  group  poses  this 
question:  “How,  if  at  all,  do  editors’ 
personal  attitudes  about  women  and 
women’s  sports  affect  the  coverage 
which  appears  in  theit  sports  sec¬ 
tions?” 

If  sports  editors  argue  that  they 
skimp  on  coverage  of  women’s  sports 
because  relatively  few  people  care 
about  them,  AAF  replies:  “Why  is 
there  lack  of  interest?  Is  it  because 
women’s  athletics  are  inherently 
uninteresting  or  is  it  because  the 
media  through  underreporting  have 
failed  to  ‘legitimize’  women’s 
sports?” 

The  foundation  urges  more 
research  on  the  issues  in  “new  and 
creative  ways.” 

Dave  Smith,  executive  sports  edi¬ 
tor  of  the  Dallas  Morning  News,  told 
E&P  he  disagrees  with  AAP’s 
assumptions  and  judgment. 

“We  cover  women’s  high  school 
and  college  sports  but  we  don’t  give 
the  same  number  of  columns  to 
women’s  sports  because  we  believe 
our  readers  are  more  interested  in 
professional  sports,”  he  said. 

“But  we  also  don’t  cover  eques¬ 
trian  sports  as  much  as  other  sports. 
The  same  is  true  of  Little  League 
baseball,  bowling  and  marathons.  I 
would  like  to  see  AAF  spend  their 
money  finding  out  just  what  readers 
want  to  read.  Just  saying  we  should 
run  a  picture  of  a  woman  every  time 
we  run  one  of  a  male  athlete  doesn’t 
solve  anything.  We  need  better  infor¬ 
mation  so  we  can  do  a  better  job  of 
giving  women’s  sports  higher  visibil¬ 
ity.  Simply  telling  how  much  copy  is 
given  over  to  women’s  sports  is  not 
the  way  to  go  about  it.” 

On  the  other  hand,  Boston  Globe 
sports  editor  Don  Skwar  thought  the 
study  “very  informative.  It  will  help 
us  improve  and  boost  our  coverage  of 
women’s  sports.” 

Skwar  pointed  out,  however,  that 
(Continued  on  page  51) 


Just  saying  we  should  run  a  picture  of  a  woman 
every  time  we  run  one  of  a  male  athlete  doesn’t  solve 
anything.  We  need  better  information  so  we  can  do  a 
better  Job  of  giving  women’s  sports  higher  visibility. 
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A  tradition  of  famiiy  ownership 

No  matter  who  has  owned  it,  the  independent  Rutiand  (Vt)  Daiiy  Heraid 
has  continuaiiy  turned  down  offers  from  newspaper  chains  to  buy  it 


By  Ann  Marie  Kerwin 

It  is  a  sort  of  tradition  they  have  at 
the  Rutland  (Vt.)  Daily  Herald. 

That  is  what  Robert  W.  Mitchell, 
publisher  and  senior  editor,  says 
about  the  Herald  and  its  distinction  of 
being  the  nation’s  oldest  family- 
owned  newspaper. 

“The  owners  of  the  Herald  have 
always  felt  that  those  who  own  the 
paper  should  be  in  charge  of  the  man¬ 
agement  and  daily  operations,” 
Mitchell  said. 

The  Herald,  started  on  Dec.  8, 
1794,  is  one  of  three  or  four  of 
the  oldest  newspapers  of  continu¬ 
ous  publication  under  the  same 
name  in  the  same  community  in  the 
United  States,  and  the  oldest  in 
Vermont. 

The  first  newspaper  to  appear  in 
Rutland  was  the  Herald  of  Vermont 
or  Rutland  Courier,  first  published  by 
Anthony  Haswell  on  June  25,  1792. 
That  paper  lasted  for  only  12  issues 
before  his  printing  plant  was  de¬ 
stroyed  by  fire. 


Robert  Mitchell 

backings.  Dr.  Williams  was  the  edi¬ 
tor,  and  tried  to  keep  the  paper  free  of 
political  influence. 

Since  the  Williamses’  first  issue, 
the  paper  has  always  been  privately 
owned  and  family  run. 

Later,  the  Tuttle  family  of  Rutland 
started  the  daily  Herald,  and  were 
prominent  in  ownership  and  manage¬ 
ment  during  the  Civil  War  and 
through  much  of  the  19th  century.  In 
1865,  the  first  telegraph  wires  were 
run  into  the  Herald  editorial  rooms  to 
receive  reports  from  Associated 
Press. 


“The  owners  of  the  Herald  have  always  felt  that 
those  who  own  the  paper  should  be  In  charge  of  the 
management  and  dally  operations,”  Mitchell  said. 


On  Nov.  29,  1794,  Congressman 
Matthew  Lyon,  and  his  son  John 
James  Lyon,  sold  their  printing  equip¬ 
ment  to  the  two  Samuel  Williamses, 
founders  of  the  Rutland  Herald.  The 
Lyons  had  published  the  second 
newspaper  to  appear  in  Rutland,  the 
Farmer’s  Library  or  Vermont  Politi¬ 
cal  and  Historical  Register  which 
began  appearing  April  1,  1793. 

The  Williamses  were  distantly 
related,  but  naturally  their  identities 
were  often  confused.  One  of  the 
Samuel  Williams  was  a  famed  Har¬ 
vard  educator,  natural  scientist,  cler¬ 
gyman  and  historian.  The  other  was  a 
judge  of  the  Rutland  County  Court 
and  prominent  figure  in  Rutland’s 
early  history. 

The  judge,  it  is  believed,  had  little 
to  do  with  the  actual  operation  of  the 
paper  other  than  in  access  to  state 
printing  contracts  and  other  financial 


Percival  W.  Clement  acquired  con¬ 
trol  of  the  Herald  in  the  1880s.  He 
later  became  governor  in  1918.  When 
he  died  in  1927,  his  son-in-law  Wil¬ 
liam  H.  Field  bought  the  paper  from 
his  estate.  Field  had  been  manager  of 
the  Chicago  Tribune  during  World 
War  I,  and  was  recognized  as  the  man 
primarily  responsible  for  starting  the 
New  York  Daily  News  in  1919. 

Field  committed  suicide  in  1935,  an 
act  attributed  to  his  failing  eyesight, 
Mitchell  said.  His  son  William  inher¬ 
ited  the  paper  but,when  the  younger 
Field  returned  from  World  War  II 
military  service,  he  sold  the  paper  to 
Mitchell  and  Leroy  B.  Noble,  long¬ 
time  business  manager. 

With  the  trend  toward  chain  owner¬ 
ship  that  has  emerged  since  Mitchell 
bought  the  Herald,  “just  about  every¬ 
one  in  the  country  has  approached  me 
at  one  time  or  another”  to  buy  the 


Herald. 

He  recounts  one  week  when  Con¬ 
rad  Fink  from  Park  Communications 
called  him  to  talk  about  buying 
the  newspaper.  They  met  and  dis¬ 
cussed  it,  but  Mitchell  turned  him 
down.  Within  the  week,  he  received 
two  other  phone  calls  from  chains, 
inquiring  about  purchasing  the  pa¬ 
per. 

“I  saw  Conrad  the  next  week  at  a 
conference  and  told  him  that  I  thought 
there  must  be  some  sort  of  intelli¬ 
gence  network  among  them,”  Mitch¬ 
ell  said,  and  said  he  told  Fink  about 
the  phone  calls. 

Fink  replied,  “It’s  not  that  you’re 
so  desirable,  it’s  just  that  there  are  so 
few  of  you  left.” 

The  Herald,  produced  by  a  staff  of 
120,  has  a  circulation  of  approxi¬ 
mately  25,000,  according  to  Mitchell. 
It  reaches  most  of  central  and  south¬ 
ern  Vermont. 

In  Vermont,  the  Herald’s  main 
competition,  the  Burlington  Free 
Press,  was  also  family-owned  until 
Gannett  bought  it  from  its  owner  J. 
Warren  McClure,  who  had  taken  over 
the  paper  from  his  father-in-law. 

Mitchell  believes  an  advantage  to 
having  family  ownership  is  keeping 
the  people  with  newspaper  experi¬ 
ence. 

“Whenever  a  chain  buys  a  newspa¬ 
per,  they  say  there  won’t  be  any 
changes.  But  it  usually  only  takes 
them  about  five  years  to  clean  house, 
and  then  there  aren’t  many  people  left 
[of  the  original  staff].  Chain  newspa¬ 
pers  have  a  very  distinct  way  of  oper¬ 
ating.  It’s  a  formula,  really.” 

The  Herald,  for  a  while,  seemed  to 
be  a  training  ground  for  many  report¬ 
ers.  Mitchell  said  they  would  stay  for 
a  few  years  and  then  move  on,  but 
now,  he  says,  the  current  staff  is  more 
seasoned  now  than  ever,  with  the 
most  collective  experience  of  any 
staff  in  recent  years. 

“People  take  a  lot  of  pride  in  the 
paper,”  he  said.  “Even  though  the 
Free  Press  is  twice  as  large,  we  are 
considered  the  award-winning 
paper.” 

It  first  was  recognized  for  its  prize¬ 
winning  typography  in  1938  when  the 
paper  was  redesigned  by  Carl  Rollins, 
Yale  University  typographer.  When 
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the  annual  N.  W.  Ayer  typographical 
competition  ended  in  1967  after  36 
years,  the  Herald  had  won  more 
awards  than  any  other  newspaper  in 
the  country  other  than  the  New  York 
Times,  New  York  Herald  Tribune  and 
the  Christian  Science  Monitor.  Twice 
it  won  the  Ayer  Cup,  awarded  for 
excellence  in  typography,  makeup 
and  printing  in  competition  with  all 
newspapers  of  every  size. 

The  paper’s  most  recent  award 
was  given  to  its  publisher.  Madeleine 
Kunin,  governor  of  Vermont,  named 
Mitchell  one  of  30  “Extraordinary 
Vermonters”  for  seeing  to  it  that  the 
Herald  is  “a  paper  of  record  for  the 
political  and  social  life  of  the  State  of 
Vermont.” 

As  a  reporter,  publisher  and  fre¬ 
quent  editorial  writer,  Mitchell  has 
helped  shape  this  statewide  newspa¬ 
per  for  the  last  50  years,”  the  award 
read. 

Mitchell  bought  a  majority  share  in 
the  Herald  in  1947.  He  has  owned  it 
100%  since  1986  when  he  bought  out 
the  Noble  share.  He  started  with  the 
paper  in  1935  as  a  reporter.  Prior  to 
that,  he  had  been  a  reporter  for  the 
Bennington  (Vt.)  Banner  for  one 
year. 

His  very  first  taste  of  newspaper 
life  was  in  his  hometown  of  Randolph, 
Vt.  He  worked  in  the  pressroom  of 
the  town’s  Herald  News,  taking  the 
papers  off  the  press,  wrapping  them, 
stacking  them  in  wheelbarrows,  and 
then  pushing  them  to  the  post  of¬ 
fice. 

After  that,  he  decided  he  liked 
writing  more,  and  attended  Dart¬ 
mouth  College.  That  school  did  not 
have  a  journalism  curriculum,  but  he 
was  interested  in  being  a  writer  so  he 
pursued  that. 

After  graduation  in  1932,  he  headed 
for  New  York  City  looking  for  a  job. 
There  he  spoke  with  William  Dewart, 
publisher  of  the  New  York  City  Sun, 
who  told  him  to  go  to  the  Empire 
School  of  Printing  in  Ithaca,  N.Y. 
because  no  jobs  were  available. 

“I  didn’t  realize  it  at  the  time,  but  I 
believe  it  was  really  a  strike-breaker 
school,”  Mitchell  said. 

Dewart  had  sent  his  sons  there  to 
have  them  learn  the  printing  trade 
so  that  they  could  become  publish¬ 
ers. 

In  1941,  Mitchell  became  editor 
of  the  Herald.  He  had  a  chance  to 
go  back  to  New  York  about  that 
time,  and  was  negotiating  for  the 
job  and  on  the  verge  of  moving  when 
the  job  of  the  editor  was  offered  to 
him. 

“I  was  glad  I  stayed.  I  always  fig¬ 
ured  I  had  the  best  job  in  the  state,” 
Mitchell  said. 


AP  photographer 
arrested  while 
covering  protest 

Sal  Veder,  a  Pulitzer  Prize-winning 
photographer  for  the  Associated 
Press,  was  arrested  recently  in  San 
Francisco  while  photographing  an 
anti-war  protest  near  the  Federal 
Building. 

Veder  was  working  near  an 
intersection  when  police  began 
arresting  demonstrators  blocking  the 
intersection. 

Veder  was  cited  for  blocking  a  pub¬ 
lic  thoroughfare  and  failure  to  dis¬ 
perse,  both  misdemeanors.  He  was 
later  released. 

—  AP 

Phoenix  papers 
establish 
student  awards 

Phoenix  Newspapers  Inc.,  pub¬ 
lishers  of  the  Arizona  Republic, 
Phoenix  Gazette  and  Arizona  Busi¬ 
ness  Gazette,  has  established  Student 
Stars  Awards  for  Maricopa  County’s 
outstanding  high  school  students. 

A  total  of  16  awards  will  be  given  on 
the  basis  of  scholastic  achievement 


and  community  service. 

Nominations  will  come  from  seven 
categories  —  six  academic  and  one 
for  community  service.  Two  winning 
students  in  each  achievement  cate¬ 
gory  and  four  in  the  community  ser¬ 
vice  area  will  receive  $500  education 
grants,  plus  a  cash  gift  of  $100  to  the 
non-profit  organization  the  students 
select. 

The  first  winners  will  be  announced 
in  October. 

Philadelphia 
Daily  News  to 
go  mornings 

The  Philadelphia  Daily  News  has 
announced  it  will  move  into  the 
morning  newspaper  market  with  a 
new  design,  new  features  and  an  ear¬ 
lier  circulation. 

The  new  version  of  the  paper  will 
sell  for  500  a  copy,  up  from  the  350  it 
has  cost  since  1985. 

Weekly  closes 

The  Washington  County  Post  of 
Cambridge,  N.Y.,  a  newspaper  that 
traced  its  roots  back  almost  two  cen¬ 
turies,  has  folded  for  economic  rea¬ 
sons,  publisher  John  Manchester 
said.  —  AP 


The  Wrong  Driver  Is  About  to  Get  a  Ticket 
(really,  it  isn’t  the  policeman’s  fault) 

Radar  displays  a  speed,  but  doesn’t  say  which 


car  it  is  clocking.  Who  gets  the  ticket?  It’s  a 
guess— sometimes  the  wrong  guess. 

Our  engineers  have  prepared  a  full  rep)ort 
on  trafRc  radar.  We  feel  every  driver  should 
have  a  copy.  It’s  just  ofiF  the  press,  written  in 
plain  English.  Some  of  its  conclusions  may 
startle  you.  If  you  want  one,  it’s  yours  free. 

Why  You  Should  Have  This  Report 

As  a  motorist,  you  should  know  how  radar 
works... and  why  radar  operators  don’t  always 
guess  right  If  they’re  wrongjust  1%  of  the  time, 
that’s  100,000  undeserved  tickets  each  year. 

Call  or  write  for  your  free  rep>ort  today. 

(At  Cincinnati  Microwave,  we  make  Escort, 
Passport,  and  the  remarkable  new  minia¬ 
turized  Solo  radar  detectors.) 


FOR  YOUR  FREE  COPY 
OF  THIS  COMPLETE  REPORT 
MAIL  COUPON  OR 
CALL  TOLL  FREE 
1-800-543-1608 

nCincinnati  Microwave 
Department  659121 
One  Microwave  Plaza 
Cincinnati,  Ohio  45249 

Send  my  free  copy  of  your  private  Traffic  Radar  Report 
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LEGAL  BRIEFS 


Notes  protected 

A  judge  in  Dayton,  Ohio,  ruled 
recently  that  a  newspaper  reporter 
cannot  be  forced  to  turn  over  as  evi¬ 
dence  unpublished  notes  he  took 
while  interviewing  a  woman  accused 
of  killing  her  husband. 

Dayton  Daily  News  reporter 
Dwayne  Bray  took  the  notes  during 
an  interview  with  Joyce  Anaga,  who 
is  charged  with  murder  in  the  August 
1990  shooting  death  of  her  husband, 
Sunday  Anaga. 

Bray  used  notes  from  the  interview 
to  write  a  story  published  Dec.  21. 
The  story  quoted  Ms.  Anaga  as  saying 
her  husband  had  abused  her  and  he 
was  accidentally  killed  as  the  two 
struggled  over  a  shotgun. 

Common  Pleas  Judge  William  Mac¬ 
Millan  set  aside  a  subpoena  that 
would  have  required  Bray  to  produce 
the  notes  and  testify  about  them  dur¬ 
ing  Ms.  Anaga’s  trial,  which  began 
Jan.  2. 

MacMillan  said  the  state  failed  to 
prove  a  compelling  need  to  disclose 
the  unreported  facts  included  in  the 
notes.  The  judge  had  privately 
reviewed  the  notes  and  could  not  find 
anything  that  would  help  prosecutors . 

—  AP 

Appeals  court 
upholds 

defamation  ruling 

The  Michigan  Court  of  Appeals  has 
ruled  that  a  satellite  dish  company 
was  defamed  by  a  newspaper  article 
that  quoted  an  unnamed  store 
employee  who  erroneously  said  it 
planned  to  stop  selling  the  dishes. 

The  opinion  upheld  an  Ingham 
County  Circuit  Court  decision  that 
awarded  $54,258  to  Michigan  Micro¬ 
tech  Inc.  for  lost  profits. 

The  case  involves  a  January  1986 
article  in  the  Lansing  State  Journal 
that  described  how  the  scrambling  of 
satellite  signals  had  hurt  the  sale  of 
satellite  dishes. 

The  newspaper  did  a  telephone 
survey  of  local  stores  that  sold  the 
dishes. 

When  Michigan  Microtech’s 
Mason  office  was  contacted,  a 
woman  told  the  Journal  reporter  that 
the  store  was  stopping  its  sales  of  the 
dishes  because  of  the  “headaches” 
and  poor  profits  due  to  scrambling. 
She  declined  to  identify  herself. 

The  company  actually  had  no  plans 


to  stop  selling  them. 

The  appeals  court  rejected  the 
newspaper’s  claim  that  a  corporation 
can’t  be  defamed  unless  its  honesty, 
credit  or  efficiency  were  called  into 
question. 

The  appeals  court  said  the  com¬ 
pany’s  sales  records  from  its  Lansing 
and  Mount  Pleasant  stores  before  and 
after  the  article  were  sufficient  proof 
that  its  Mason  sales  had  been 
damaged. 

The  court  also  said  the  reporter 
should  have  followed  the  Washington 
Post  Standards  and  Ethics.  That  says 
before  any  information  is  accepted 
without  full  attribution,  a  reporter 
must  make  every  reasonable  effort  to 
get  it  on  the  record,  seek  the  informa¬ 
tion  elsewhere,  or  request  and  publish 
the  reason  for  restricting  the  source’s 
identity. 

Thomas  E.  Callinan,  editor  of  the 
Journal,  said  reporters  always  are 
cautious  about  using  information  sup¬ 
plied  by  unidentified  sources. 

The  newspaper  printed  a  correction 
six  days  after  the  article  appeared, 
and  wrote  a  follow-up  article  several 
weeks  later. 

—  AP 

Court  says  phone 
bills  of  public 
officials  protected 

A  privacy  provision  of  the  New 
Jersey  state  constitution  bars  access 
to  the  itemized  telephone  bills  of  pub¬ 
lic  officials,  a  state  appellate  court 
said  recently. 

In  a  2-1  decision,  thejudges  said  the 
North  Jersey  Herald  &  News  of  Pas¬ 
saic  did  not  have  the  right  to  inspect 
three  months  of  bills  from  the  Passaic 
County  freeholders.  The  ruling 
reversed  a  state  Superior  Court  deci¬ 
sion  that  had  granted  access. 

The  newspaper  had  sought  to  use 
the  state  Right-to-Know  law  to 
obtain  the  office  and  car  phone 
records  of  the  freeholder  board  from 
March,  April  and  May  of  1990.  The 
paper  was  investigating  whether  the 
freeholders  were  using  taxpayer 
money  for  personal  calls. 

—  AP 

Texas  court  says 
reporters  must  talk 

The  Texas  Court  of  Criminal 
Appeals  has  let  stand  a  trial  judge’s 
decision  to  force  reporters  from  the 


Houston  Chronicle  and  the  Houston 
Post  to  identify  potential  witnesses  at 
a  murder  trial. 

Attorneys  for  David  Charles  Tay¬ 
lor,  accused  in  the  May  20  killings  of 
cousins  Calvin  D.  Sanders  and  Percy 
Banyon,  say  that  Post  reporter  Felix 
Sanchez  and  Chronicle  reporter 
James  T.  Campbell  could  help  iden¬ 
tify  witnesses. 

The  day  of  the  shooting,  Campbell 
and  Sanchez  interviewed  witnesses 
who  asked  to  remain  anonymous. 
Defense  lawyers  have  been  unable  to 
find  any  of  the  people  interviewed  in 
the  news  accounts  and  want  the 
reporters  to  identify  the  witnesses  in 
case  they  attend  the  trial. 

Chronicle  and  Post  attorneys  said 
they  were  reviewing  options  to  the 
ruling,  including  trying  to  take  the 
matter  to  the  U.S.  Supreme  Court  or 
having  the  reporters  disobey. 

—  AP 

Libel  suit 
is  settled 

Alaska’s  Republican  Rep.  Don 
Young  and  former  Democratic  chal¬ 
lenger  Peter  Gruenstein  have  settled  a 
libel  lawsuit  that  was  to  have  gone  to 
trial  on  Jan.  14. 

Gruenstein  unsuccessfully  ran 
against  Young,  Alaska’s  sole  con¬ 
gressman,  in  1988.  He  sued  after 
Young  accused  him  in  an  Anchorage 
Daily  News  story  of  accepting  “laun¬ 
dered”  campaign  contributions  from 
environmental  groups. 

Gruenstein  said  the  allegation 
accused  him  of  a  corrupt  and  illegal 
practice.  The  Anchorage  attorney 
and  former  prosecutor  said  he  had 
received  no  unreported  contributions 
from  environmental  organizations 
and  Young  and  his  campaign  workers 
knew  that. 

Young  said  in  a  statement  that  he 
was  urged  to  settle  by  his  lawyers 
because  of  the  potential  cost  of  litiga¬ 
tion.  Young  also  said  he  was  needed 
in  Washington  because  of  the  Persian 
Gulf  crisis. 

As  part  of  the  agreement.  Young 
acknowledged  that  his  opponent 
never  received  illegally  laundered 
campaign  contributions. 

Financial  terms  of  the  settlement 
were  kept  secret. 

Gruenstein  originally  had 
demanded  Young  issue  a  public  apol¬ 
ogy,  but  an  apology  was  not  part  of 
the  deal. 

—  AP 
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Pulitzer  Prize  nominating  jurors  announced 


The  appointment  of  65  Pulitzer 
Prize  nominating  jurors  in  journalism 
for  1991  has  been  announced  by 
Columbia  University  President 
Michael  I.  Sovern. 

They  will  pass  initial  judgment  on 
entries  for  Pulitzer  awards  in  journal¬ 
ism  based  on  work  published  in  the 
calendar  year  1990. 

The  Pulitzer  Prizes  are  awarded 
annually  each  spring  by  Columbia 
University  on  the  recommendation  of 
the  Pulitzer  Prize  Board.  Winners  of 
the  1991  Pulitzer  Prizes  will  be 
announced  April  9.  Pulitzer  Prize 
journalism  jurors  screen  all  entries 
received  and  nominate  specific  ones 
for  the  board’s  particular  considera¬ 
tion. 

Before  the  jurors  assemble  in 
March  to  begin  the  judging  process, 
each  of  them  will  be  assigned  to  work 
in  one  of  the  14  Pulitzer  journalism 
categories:  public  service,  spot  news, 
reporting,  investigative  reporting, 
explanatory  journalism,  beat  report¬ 
ing,  national  reporting,  international 
reporting,  feature  writing,  commen¬ 
tary,  criticism,  editorial  writing,  edi¬ 
torial  cartooning,  spot  news  photog¬ 
raphy  and  feature  photography. 

In  each  category,  jurors  are  asked 
to  exercise  their  independent  and 
collective  judgment  and  to  submit 
three  nominations  to  the  board. 
Jurors  are  advised  that  it  is  not  part  of 
their  charge  to  express  any  order  of 
preference  among  their  nominations 
and  that  their  reports  are  for  the  infor¬ 
mation  of  the  Pulitzer  Prize  Board, 
which  is  charged  under  the  will  of  the 
first  Joseph  Pulitzer  with  responsibil¬ 
ity  for  choosing  the  prize  winners.  In 
so  doing,  the  board  has  the  authority 
to  select  from  among  the  entries 
nominated  by  the  juries,  to  make  its 
own  substitution  for  those  nomina- 
tions,or  to  award  no  prize  at  all  in  a 
particular  category. 

The  names  of  the  1991  Pulitzer 
Prize  nominating  jurors  in  journalism 
follow: 

Leroy  F.  Aarons,  senior  vice  president/news. 
The  Tribune.  Oakland,  Calif. 

Jodie  T.  Allen,  editor.  Outlook,  the  Washington 
Post. 

H.  Brandt  Ayers,  editor  and  publisher,  the 
Anniston  (Ala.)  Star. 

Jacqui  Banaszynski,  special  projects  reporter, 
St.  Paul  Pioneer  Press. 

Andrew  Barnes,  editor,  president  and  chief 
executive  officer,  St.  Petersburg  Times. 

Tad  Bartimus,  special  correspondent,  the  Asso¬ 
ciated  Press. 

Lawrence  K.  Beaupre,  vice  president/executive 
editor,  Westchester  Rockland  Newspapers,  White 
Plains,  N.Y. 

Walt  Bogdanich,  special  writer,  the  Wall  Street 
Journal. 

[)ennis  A.  Britton,  editor  and  senior  vice  presi¬ 


dent,  Chicago  Sun-Times. 

Judith  W.  Brown,  editor  and  publisher.  The  Her¬ 
ald,  New  Britain,  Conn. 

J.  Taylor  Buckley  Jr.,  senior  editor/columnist, 
USA  Today. 

Jennie  Buckner,  vice  president/news,  Knight- 
Ridder  Inc. 

Benjamin  J.  Burns,  editor/publisher,  Adams 
Newspapers,  Mt.  Clemens,  Mich. 

Richard  J.  Cattani,  editor,  the  Christian  Science 
Monitor. 

Shelby  Coffey  111,  editor  and  executive  vice 
president,  Los  Angeles  Times. 

James  N.  Crutchfield,  managing  editor,  Akron 
Beacon  Journal. 

Dave  Curtin,  general  assignment  reporter,  Colo¬ 
rado  Springs  Gazette  Telegraph. 

Bill  Dedman,  staff  writer,  the  Washington  Post. 
John  L.  Dotson  Jr.,  publisher,  Boulder  (Colo.) 
Camera. 

Fernando  Dovalina,  assistant  managing  editor. 
Houston  Chronicle. 

Michel  duCille,  picture  editor,  the  Washington 
Post. 

Richard  M.  Estrada,  editorial  staff  writer  and 
columnist,  the  Dallas  Morning  News. 

Don  Flores,  assistant  to  the  president.  Gannett 
West.  Reno,  Nev. 

Jon  Franklin,  chairman.  Department  of  Journal¬ 
ism,  Oregon  State  University,  Corvallis. 

Jonathan  Freedman,  columnist  and  editorial 
writer.  San  Diego,  Calif. 

Jack  Fuller,  editor,  Chicago  Tribune. 

Gerald  Garcia,  editor  and  publisher.  Knoxville 
(Tenn.)  Journal,  and  president  and  publisher,  the 
Daily  Times.  Maryville,  Tenn. 

Robert  H.  Giles,  editor  and  publisher,  the  Detroit 
News. 

Dianne  Graham,  deputy  managing  editor,  the 
Des  Moines  Register. 

Betty  M.  Gray,  staff  writer,  Washington  (N.C.) 
Daily  News. 

Robert  J.  Haiman,  president,  the  Poynter  Insti¬ 
tute  for  Media  Studies,  St.  Petersburg,  Fla. 

David  Hall,  editor  and  vice  president.  The 
Record.  Bergen  County,  N.J. 

David  Manners,  special  projects  reporter,  the 
Dallas  Morning  News. 

David  V.  Hawpe,  editor,  the  Courier-Journal. 
Louisville,  Ky. 

Howard  H.  Hays,  editor  and  chairman,  the  Press 
Enterprise,  Riverside,  CaHf. 

James  P.  Herman,  editor.  Traverse  City  (Mich.) 
Record  Eagle. 

Karen  Elliott  House,  vice  president/interna¬ 
tional  group,  Dow  Jones  &  Company. 

Molly  Irvins,  columnist.  Dallas  Times  Herald. 
C.  Ray  Jenkins,  editorial  page  editor,  the  Eve¬ 
ning  Sun.  Baltimore,  Md. 

Ben  Johnson,  assistant  managing  editor,  St. 
Petersburg  (Fla.)  Times. 

Pamela  J.  Johnson,  managing  editor,  the  Phoenix 
(Ariz.)  Gazette. 

Pam  McAllister  Johnson,  publisher,  the  Ithaca 
(N.Y.)  Journal. 

William  B.  Ketter,  vice  president  and  editor,  the 
Patriot  Ledger.  Quincy,  Mass. 

James  M.  Klurfeld,  editor,  editorial  pages, 
Newsday,  Long  Island.  N.Y. 

David  Kraslow,  vice  president,  Cox  Newspa¬ 
pers,  Miami,  Fla. 

Joseph  Lely  veld,  managing  editor,  the  New  York 
Times. 

Murray  B.  Light,  editor  and  senior  vice  presi¬ 
dent,  the  Buffalo  News. 

William  K.  Marimow,  city  editor,  the  Philadel¬ 
phia  Inquirer. 

Robert  G.  McGruder.  managing  editor/news. 
Detroit  Free  Press. 

Eric  Nalder,  chief  investigative  reporter,  the 
Seattle  Times. 

Clarence  Page,  editorial  writer/columnist.  Chi¬ 
cago  Tribune. 


Christopher  Peck,  managing  editor,  the  Spokes¬ 
man-Review  and  Spokane  (Wash.)  Chronicle. 

Robert  W.  Ritter,  editor,  Gannett  News  Service. 
Arlington,  Va. 

Andrew  Schneider,  national  correspondent,  the 
Pittsburgh  Press  and  Scripps  Howard  News  Ser¬ 
vice. 

Frank  O.  Sotomayor,  editor,  Nuestro  Tiempo 
section,  Los  Angeles  Times. 

Matthew  V.  Storin,  managing  editor.  New  York 
Daily  News. 

Frank  Sutherland,  editor.  The  Tennessean, 
Nashville. 

Benjamin  B.  Taylor,  executive  editor,  the  Bos¬ 
ton  Globe. 

Allan  Temko,  architecture  critic,  San  Francisco 
Chronicle. 

Helen  Thomas,  White  House  bureau  chief/ 
reporter.  United  Press  International. 

Pete  Weitzel,  managing  editor,  the  Miami  Her¬ 
ald. 

Richard  J.  Wesnick,  editor,  the  Billings  (Mont.) 
Gazette. 

Rhea  Wilson,  associate  editor,  McClatchy 
Newspapers,  Sacramento,  Calif. 

William  F.  Woo,  editor,  St.  Louis  Post-Dis¬ 
patch. 

David  A.  Zeeck,  executive  editor,  the  Kansas 
City  (Mo.)  Star. 

Following  are  the  members  of  the 
Pulitzer  Prize  Board: 

President  Sovern;  Joan  Konner,  dean,  Columbia 
University  Graduate  School  of  Journalism;  Russell 
Baker,  columnist,  the  New  York  Times;  Sissela 
Bok,  professor,  Brandeis  University;  Michael 
Gartner,  president,  NBC  News,  and  editor,  the 
Daily  Tribune,  Ames,  Iowa;  Meg  Greenfield,  edito¬ 
rial  page  editor,  the  Washington  Post;  James  F. 
Hoge  Jr.  (chairman),  publisher.  New  York  Daily 
News;  Peter  R.  Kahn,  publisher,  the  Wall  Street 
Journal,  and  chief  executive  officer  and  president. 
Dow  Jones  &  Company,  Inc. ;  David  A.  Laventhol, 
president.  Times  Mirror  Company,  and  publisher 
and  chief  executive  officer,  Los  Angeles  Times; 
Robert  C.  Maynard,  editor  and  publisher.  The  Tri¬ 
bune.  Oakland,  Calif.;  Burl  Osborne,  president  and 

(Continued  on  page  52) 


ADD  A  PROHTABLE 
ELECTRONIC  NEWSPAPER 
TO  YOCR  COMPANY!! 


Electronic  or  fax  newspapers:  Low  over¬ 
head-high  profit!!  Publishers/owners 
needed  for  top  1 50  markets.  Profit  potential 
$1(X),000  plus  yearly!!  We  train,  sell  your 
advertising,  organize  subscriptions.  Our 
custom  software  completely  automates 
business.  Our  network  provides  all  compu¬ 
ter  equipment,  news  and  production  for 
your  daily  fax  newspaper.  Many  markets  are 
still  available. 

We  are  the  leader  in  electronic  news¬ 
paper  publishing.  To  learn  more  contact 


EaxlVews  FMwork 

36  So.  State  -  Suite  3000 
Salt  Lake  City,  CJT  841 1 1 
Tele:  800-333-7092 
801-355-6124 
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NEWSPEOPLE  IN  THE  NEWS 


J.  Hector  Rodriguez  Vicky  Graf  Thomas  Redder 


J.  Hector  Rodriguez  has  been 
appointed  director  of  human 
resources  for  the  Democrat  and 
Chronicle  and  Times-Union  of 
Rochester,  N.Y. 

Prior  to  coming  to  the  Rochester 
papers,  Rodriguez  worked  as  human 
resources  director  at  the  El  Paso 
(Texas)  Times. 


general  manager  of  the  Galion  (Ohio) 
Inquirer,  where  he  had  worked  since 
1977. 

Vicky  Graf  has  been  named  adver¬ 
tising  director.  She  had  previously 
worked  as  manager  of  the  paper’s 
classified  ad  department. 

Phil  Sponsler  retired  last  year  as 
retail  advertising  manager. 


—  NEWSPEOPLE  EDITOR 
TONY  CASE 


assistant  circulation  manager  for  New 
York  Newsday  since  1986.  Prior  to 
that  he  had  worked  as  a  franchise 
dealer  for  the  New  York  Post.  Keith 
POTHOFF  replaces  Brennan  in  his  for¬ 
mer  position. 

Rich  Viola  has  been  named  Suf¬ 
folk  County  circulation  manager.  He 
joined  Newsday  in  1988  as  assistant 
circulation  manager  in  Nassau.  Ear¬ 
lier  he  worked  as  circulation  manager 
of  The  Record  of  Hackensack,  N.J. 

Richard  Czark  has  been  named 
circulation  operations  manager.  For¬ 
merly  circulation  manager  for  Suffolk 
County,  Czark  in  his  new  position  is 
the  liaison  with  the  transportation  and 
production  departments. 


4c  *  4s 

Richard  Morris  has  been 
appointed  general  manager  of  the 
Sentinel-Tribune  of  Bowling  Green, 
Ohio.  He  succeeds  Robert  Reider 
who  retired  last  year  after  43  years 
with  the  company.  Morris  had  been 
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Newsday  and  New  York  Newsday 
have  announced  the  following  per¬ 
sonnel  changes: 

Thomas  H.  Redder  has  been  pro¬ 
moted  to  vice  president.  As  director 
of  information  systems  he  has  been 
responsible  for  all  of  Newsday  and 
New  York  Newsday’s  electronic 
communication  systems,  including 
data  processing,  electronic  informa¬ 
tion  systems  and  telecommunica¬ 
tions. 

Redder  joined  Newsday  in  1986  as 
director  of  planning.  In  1987  he  was 
named  information  systems  director. 
Earlier,  he  was  corporate  projects 
director  and  computer  systems  man¬ 
ager  at  the  Detroit  News. 

Thomas  F.  Reilly  Jr.  has  been 
promoted  to  national  advertising 
manager  from  assistant  national 
advertising  manager.  He  fills  the  va¬ 
cancy  left  by  Christine  Miller  who 
was  promoted  to  marketing  director. 
Reilly  joined  Newsday  from  the  New 
York  Times  in  1989. 

Other  managerial  changes  in  the 
advertising  department  include  new 
responsibilities  for  advertising  man¬ 
ager  Carey  Gates  who  will  oversee 
classified  and  national  advertising 
and  the  appointment  of  John  Mc- 
Keon  to  retail  advertising  manager 
with  responsibility  for  major  accounts 
and  direct  marketing.  Succeeding 
Reilly  as  assistant  national  advertis¬ 
ing  manager  is  Ray  McCutcheon, 
former  major  accounts  manager. 

Changes  in  the  circulation  depart¬ 
ment  include  the  promotion  of  Rob¬ 
ert  Brennan  to  Nassau  County  cir¬ 
culation  manager.  He  had  worked  as 


The  Chicago  Sun-Times  has 
announced  that  Larry  Green, 
deputy  managing  editor/projects,  will 
assume  overall  supervision  of  the 
Sunday  editon  of  the  paper.  He 
worked  as  Midwest  bureau  chief  for 
the  Los  Angeles  Times  before  joining 
the  Sun-Times  last  year. 

Other  appointments  at  the  paper 
include  James  J.  Martinez,  former 
metropolitan  area,  to  the  post  of  assis¬ 
tant  managing  editor  and  Steve 
Huntley,  former  deputy  metropoli¬ 
tan  editor,  to  the  post  of  metropolitan 
editor. 

4c  41  4c 

Calvin  Mayne,  a  Gannett  Founda¬ 
tion  specialist  in  grants  administra¬ 
tion  and  communications,  retired 
recently  after  40  years  with  Gannett 
Co.  Inc. 

He  had  served  14  years  with  the 
foundation,  the  last  nine  as  vice  presi¬ 
dent.  Previously  he  had  worked  as 
editorial  page  editor  and  corporate 
information  specialist  with  the  Gan¬ 
nett  newspapers  in  Rockland,  N.Y. 
He  had  also  previously  worked  at  the 
Detroit  Free  Press  and  the  Times- 
Union  of  Rochester,  N.Y. 

4c  4c  4c 

Hazel  Henderson  has  been  named 
associate  editor-at-large  of  The 
WorldPaper,  a  monthly  international 
editorial  supplement  published  by 
World  Times  Inc. 

4c  4c  4c 

George  Bulgaris  has  resigned  for 
personal  reasons  as  vice  president/ 
general  manager  of  Pulitzer-Lerner 
Newspapers  of  Chicago. 
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Karen  Hanes 


Lori  Rodriguez 


Thomas  Wendel 


Karen  E.  Hanes  has  been 
appointed  publisher  of  the  News  Her¬ 
ald  of  Panama  City,  Fla.  Hanes  previ¬ 
ously  worked  as  general  manager  of 
the  Pleasanton  (Calif.)  Valley  Times 
and  as  retail  advertising  manager  of 
the  Contra  Costa  (Calif.)  Times.  She 
was  with  Lesher  Communications 
Inc.  for  20  years. 


Lori  Rodriguez  has  been  assigned 
to  a  new  minority  affairs  beat  at  the 
Houston  Chronicle.  In  her  column, 
she  will  report  and  analyze  issues 
concerning  the  city’s  changing  demo¬ 
graphics.  Rodriguez  has  worked  as  a 
reporter  at  the  paper  for  15  years. 


Richard  Johnson  has  joined  the 
New  York  Observer  as  a  regular  col¬ 
umnist,  effective  Feb.  6. 

Johnson  had  previously  worked  as 
a  columnist  for  the  New  York  Post, 
where  he  worked  for  12  years.  He  had 
also  previously  worked  at  the  Chel- 
sea-Clinton  News  of  New  York. 


Barbara  Gibbs  Ostmann  has  been 
named  coordinator  of  the  agricultural 
journalism  program  at  the  University 
of  Missouri  at  Columbia.  She  had  pre¬ 
viously  worked  as  the  food  editor  of 
the  St.  Louis  Post-Dispatch. 


Thomas  E.  Wendel  has  been 
named  vice  president-finance  for 
Scripps  League  Newspapers  Inc.  of 
San  Mateo,  Calif.  He  replaces 
Thomas  W.  Orr  who  will  work  as  a 
consultant  for  the  company  through 
1991. 

Wendel  had  previously  worked  as 
senior  vice  president  and  chief  finan¬ 
cial  officer  of  Garfinckels  Inc.  of 
Washington,  D.C.,  and  as  a  partner 
with  Arthur  Andersen  &  Co.  in  Hous¬ 
ton. 

*  *  * 

Journalists  from  the  U.S.  and  eight 
Asian  countries  have  been  selected  as 
1991  Jefferson  Fellows  at  the  East- 
West  Center  in  Honolulu.  The  fellow¬ 
ships  provide  for  eight  weeks  of  inten¬ 
sive  study  and  travel  in  the  Asia- 
Pacific  region. 

Fellowship  winners  were:  Jean¬ 
nette  M.  Belliveau,  assistant  busi¬ 
ness  editor  at  the  Baltimore  Sun’, 
Janet  L.  Fix,  business  reporter  at  the 
Philadelphia  Inquirer’,  Dawn  M. 
Gibeal,  managing  editor  of  the 
National  Catholic  Reporter;  Barret 
G.  Henderson,  associate  editor  and 
editorial  page  editor  of  the  Knoxville 
(Tenn.)  Journal;  Lewis  Leader, 
associate  editor  of  The  Herald  of 
Monterey,  Calif.;  Terrence  J. 
McDermott,  special  projects 
reporter  at  the  Seattle  Times;  Liu  Shi- 
NAN,  chief  sub-editor/night  desk  at 


China  Daily  of  Beijing;  Surendra 
Pratap  Singh,  executive  editor  of  the 
Navbharat  Times  of  New  Delhi; 
James  N.B.  Luhulima,  senior 
regional  reporter  for  the  Kompas 
Daily  of  Jakarta,  Indonesia;  Akinori 
IWAKi,  staff  writer/international  news 
department  at  Nihon  Keizai  Shimbun 
of  Tokyo;  Philip  Mathews,  photo 
editor  at  the  New  Straits  Times  of 
Kuala  Lumpur,  Malaysia;  Ajith 
Samaranayake,  editor  of  the  Island 
Sunday  Edition  of  Colombo,  Sri 
Lanka;  Chen  Yeh-Ching,  anchor/ 
producer  at  the  Chinese  Television 
System  of  Taipei,  Taiwan;  and  Wipa- 
WEE  Otaganonta,  Staff  reporter  of 
the  Bangkok  Post. 

*  *  * 

Three  investigative  reporters  have 
been  elected  to  top  posts  at  the  Fund 
for  Investigative  Journalism  in 
Washington,  D.C. 

Retired  Washington  Post  reporter 
Morton  Mintz,  who  will  chair  the 
board  for  1991 ,  worked  at  the  St.  Louis 
Star  Times  and  the  St.  Louis  Globe 
Democrat  before  joining  the  Post  in 
1958.  He  is  a  free-lance  writer  for  the 
Washington  Monthly  and  other  publi¬ 
cations. 

Roberta  Baskin,  consumer 
reporter  for  WJLA-TV  in  Washing¬ 
ton,  D.C.,  and  Brooks  Jackson,  cor¬ 
respondent  for  CNN,  have  been 
elected  to  three-year  terms  as  direc¬ 
tors. 

Baskin,  who  began  her  broadcast 
journalism  career  in  Chicago  in  1978, 
once  served  as  director  of  consumer 
affairs  for  the  city  of  Syracuse,  N.Y., 
and  Jackson  worked  at  both  the  Asso¬ 
ciated  Press  and  the  Wall  Street  Jour¬ 
nal  before  joining  CNN  in  1990. 


Brenda  Albers  has  been  named 
business  manager  at  the  Daily  Journal 
of  Kankakee,  Ill.  She  has  worked  at 
the  paper  since  1966  and  has  served  in 
several  positions. 


The  Philadelphia  Inquirer  and  the 
Philadelphia  Daily  News  have 
announced  the  following  changes  in 
their  advertising  division:  Joan 
Praiss,  former  director  of  New  Jersey 
operations  for  the  paper,  has  been 
appointed  to  the  new  position  of 
director  of  planning  and  administra¬ 
tion;  Ted  Vanderslice,  former  man¬ 
ager  of  special  features,  has  been 
named  manager  of  Main  Line  advertis¬ 
ing  sales;  Bill  Burgess,  former  retail 
manager,  has  been  named  manager  of 
New  Jersey  sales;  Trish  McLane- 
Perotti,  former  sales  training  man¬ 
ager,  has  been  named  administrative 
assistant  to  David  Munch,  vice  presi¬ 
dent/advertising. 
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NEWSPEOPLE  IN  THE  NEWS 


David  Sedeno,  a  San  Diego  corre¬ 
spondent  for  the  Associated  Press, 
has  been  named  assistant  chief  of 
bureau  in  Dallas  and  Kristi  Umbreit, 
a  Cleveland  correspondent,  has  been 
named  assistant  chief  of  bureau  in 
Columbus,  Ohio. 

Sedeno  succeeds  Dave  Pyle,  who 
was  named  chief  of  bureau  in  Minne¬ 
apolis,  and  Umbreit  succeeds  Dale 
Leach,  who  was  named  chief  of 
bureau  in  Albuquerque,  N.M. 

Sedeno  has  worked  for  the  AP 
since  1984  and  had  served  as  a  corre¬ 
spondent  in  Harlingen,  Texas,  and 
San  Antonio  before  moving  to  San 
Diego.  He  had  previously  worked  for 
the  San  Angelo  (Texas)  Standard- 
Times. 

Umbreit  has  worked  for  the  AP 
since  1984  and  had  worked  in  Louis¬ 
ville,  Ky.,  and  Knoxville,  Tenn., 
before  moving  to  Cleveland. 


Lewis  E.  Heifner  has  been  named 
advertising  director  of  the  Fergus 
Falls  (Minn.)  Daily  Journal.  He 
comes  to  the  Journal  from  the  Boone 
(Iowa)  News-Republican. 


Branham  Newspaper  Sales  of  New 
York  has  named  three  members  to 
new  management  positions: 

Steve  Seraita,  executive  vice 
president,  has  been  named  chief  oper¬ 
ating  officer;  Nelson  Hurst  has  been 
named  senior  vice  president,  field 
sales;  and  Paul  Johnson  has  been 
named  senior  vice  president,  corpo¬ 
rate  sales  director. 


Knight-Ridder  Inc.  has  named 
Douglas  R.  Weil,  managing  director 
of  Knight-Ridder  Unicom  Japan,  to 
the  newly  created  post  of  managing 
director,  Asia.  Walter  W.  Sammis, 
former  general  manager,  Asia,  has 
been  named  deputy  managing  editor, 
Asia. 

Weil,  who  is  based  in  Tokyo,  began 
his  career  with  Knight-Ridder  in  1979 
as  an  editor  in  Kansas  City  and  had 
served  in  several  positions  in  London 
and  Hong  Kong  before  establishing 
the  company’s  business  in  Japan  in 
1987. 

Sammis,  who  is  based  in  Hong 
Kong,  joined  the  company  in  1979  in 
Miami  and  has  since  served  in  several 
management  positions  with  responsi¬ 
bility  for  Hong  Kong,  London,  South¬ 
east  Asia  and  Australia  operations. 


Roger  C.  Toll,  publisher  and  edi¬ 
tor  in  chief  at  Mas,  a  bimonthly 


Spanish-language  magazine,  has  been 
named  vice  president  and  general 
manager/publications  for  Univision 
Holdings  Inc.  of  New  York,  parent 
company  of  the  magazine. 

Toll  had  previously  worked  as  a 
consultant  to  magazines  in  Madrid, 
Miami  and  Mexico  City  and  as  editor 
in  chief  at  the  Mexico  City  News. 

*  *  * 

The  Middlesex  News  of  Framing¬ 
ham,  Mass. ,  has  named  Mark  O’Neil 
advertising  sales  director.  O’Neil  is 
the  former  director  of  sales  for  Bea¬ 
con  Communications  in  Acton, 
Mass.,  where  he  had  also  served  as 
assistant  retail  advertising  manager, 
retail  advertising  manager  and  adver¬ 
tising  director. 


The  Roanoke  (V a.)  Times  &  World- 
News  recently  announced  the  follow¬ 
ing  changes  in  its  advertising  depart¬ 
ment: 

Marilyn  Evans  has  been  named 
classified  advertising  manager.  She 
has  worked  at  the  paper  since  1%9  in 
several  positions,  most  recently  as 
telemarketing  manager. 

Ron  Williams  has  been  named 
preprint  coordinator.  He  has  worked 
in  several  positions  at  the  paper  since 
1973,  most  recently  as  classified  sales 
manager. 

*  *  * 

The  Journal  of  Commerce  in  New 
York  has  announced  it  is  expanding 
its  reporting  staffs  in  Asia  and 
Europe. 

Mark  Magnier,  San  Francisco- 
based  West  Coast  editor,  has  opened 
a  new  Singapore  office,  which  covers 
Singapore,  Thailand,  Malaysia, 
Indonesia  and  the  Philippines.  From 
there  he  will  serve  as  Southeast  Asia 
bureau  chief,  a  new  position.  Magnier 
joined  the  Journal  in  1985  as  a  mari¬ 
time  reporter. 

Bill  Mongelluzo,  Southern  Cali¬ 
fornia  bureau  chief,  has  been  named 
to  succeed  Magnier  as  West  Coast 
editor.  He  joined  the  Journal  in  1980 
as  U.S.  Gulf  correspondent  in  New 
Orleans. 

Janet  Porter,  chief  of  the  Euro¬ 
pean  bureaus  for  the  last  17  years,  has 
been  named  chief  European  corre¬ 
spondent.  She  is  succeeded  by  Keith 
M.  Rockwell,  who  had  previously 
covered  international  trade  and  eco¬ 
nomic  policy  and  had  served  as  edito¬ 
rial  page  editor  and  enterprise  editor. 

Allen  Wastler,  who  had  previ¬ 
ously  covered  the  shipping  industry 
for  the  Journal,  has  been  named  San 
Francisco  correspondent  and  John 
Maggs,  who  had  previously  served  as 


energy  reporter  and  chemicals  editor, 
assumes  Rockwell’s  international 
trade  beat. 


Harry  Jaffe,  former  Washington 
editor  for  Regardie’s  magazine,  has 
joined  the  staff  of  The  Washingtonian 
magazine  as  national  editor,  effective 
March  1. 

He  had  previously  worked  at  the 
Daily  Herald  in  Rutland,  Vt.,  and  had 
served  as  press  secretary  to  Vermont 
Senator  Patrick  Leahy.  He  also 
worked  for  States  News  Service  in 
Washington,  D.C.,  and  as  a  Washing¬ 
ton  correspondent  for  several  Califor¬ 
nia  newspapers.  In  addition,  he 
served  as  an  adjunct  professor  of  jour¬ 
nalism  at  American  University. 


Henry  J.  LaBombard  has  been 
named  night  press  foreman  of  the 
Telegram  &  Gazette  of  Worcester, 
Mass.  He  succeeds  Ernest  Jewell, 
who  has  retired. 

LaBombard  has  served  in  several 
positions  at  the  paper  since  1964. 


The  Chronicle  Publishing  Co.  has 
named  Daniel  Riddle  production 
systems  coordinator  for  its  central 
Massachusetts  operations.  In  his  new 
capacity.  Riddle  is  responsible  for  the 
research,  planning  and  implementa¬ 
tion  of  production  systems  for  the 
Telegram  &  Gazette  of  Worcester, 
Beacon  Communications  of  Acton 
and  the  Coulter  Press  of  Clinton. 

Riddle  was  most  recently  compos¬ 
ing  manager  for  The  Pantagraph  of 
Bloomington,  III.,  where  he  had 
worked  since  1%3. 


Theresa  McCoy,  vice  president/ 
assistant  to  the  publisher  at  the  Phila¬ 
delphia  Inquirer  and  the  Philadelphia 
Daily  News,  has  been  named  to  head 
a  new  marketing  division  at  the 
papers. 

Reporting  to  McCoy  are:  John 
Friedman,  director  of  marketing; 
Gari  Brindle,  director  of  promotion; 
Ed  Mumford,  research  manager;  and 
Jane  Gattone,  customer  service 
manager. 

*  *  * 

William  M.  Dowd  has  been  named 
to  the  new  position  of  managing  edi¬ 
tor/operations  at  the  Times  Union  and 
Sunday  Times  Union  of  Albany,  N.Y. 

He  is  succeeded  as  managing  edi¬ 
tor/features  by  Joann  M.  Crupi,  for¬ 
mer  executive  city  editor.  Crupi  is 
succeeded  by  Benjamin  Weller,  for¬ 
mer  projects  editor. 
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Top  N.Y.  court 
protects  letters 

New  York  state’s  top  court  has 
held  that  letters  to  the  editor  should 
be  protected  because  they  are  not 
statements  of  fact. 

The  decision  by  the  New  York  Court 
of  Appeals  found  in  favor  of  a  letter 
writer  to  a  scientific  journal  who  criti¬ 
cized  a  medical  company  for  its  treat¬ 
ment  of  animals  in  research. 

The  unanimous  ruling  diverges 
from  a  U.S.  Supreme  Court  decision 
last  year  holding  that  statements 
should  be  treated  similarly  despite  the 
context  in  which  they  appear. 

Judge  Judith  S.  Kaye  wrote  that  the 
state  constitution  allowed  the  court  to 
consider  how  information  was  pre¬ 
sented. 

“Isolating  challenged  speech  and 
first  extracting  its  express  and  implied 
factual  statements,  without  knowing 
the  full  context  in  which  they  were 
uttered,”  Kay  wrote,  “indeed  may 
result  in  identifying  many  more 
implied  factual  assertions  than  would 
a  reasonable  person  encountering 
that  expression  in  context.” 


The  letter  from  conservationist 
Shirley  McGreal  appeared  in  1983  in 
the  New  York  City-based  Journal  of 
Medical  Primatology.  She  criticized 
Immuno  A.G.  of  Austria  for  planning 
a  lab  in  Sierra  Leone  because  of  the 
threat  diseases  would  spread  to  wild 
monkeys.  The  letter  was  accompa¬ 
nied  by  an  editor’s  note  saying 
McGreal  was  an  animal  rights  advo¬ 
cate,  and  Immuno  considered  the 
charge  groundless. 

Immuno  sued  McGreal,  the  maga¬ 
zine  and  its  editor,  scientist  Jan  Moor- 
Jankowski. 

The  state  appellate  court  dismissed 
the  case  on  summary  judgment  in 
1989  as  constitutionally  protected 
opinion  based  on  facts  that  Immuno 
could  not  disprove. 

But  the  Supreme  Court  last  year 
ordered  a  rehearing  in  light  of  its  rul¬ 
ing,  in  Milkovich  v.  Lorain  Journal 
Co.,  a  libel  suit  over  a  sports  column, 
that  opinions  can  be  libelous  if  they 
“imply  an  assertion  of  objective  fact” 
that  is  proved  false. 

The  Court  of  Appeals  called  Milko¬ 
vich  “ambiguous”  and  applied  a 
more  traditional  reading  of  libel  law 
taking  into  account  the  context  of  the 


speech. 

Immuno  had  not  appealed  to  the 
Supreme  Court  for  review  as  E  &  P 
went  to  press. 

The  New  York  state  case  repre¬ 
sents  the  most  prominent  treatment  to 
date  of  Milkovich  and  “the  first  step” 
toward  its  erosion,  said  Moor-Jank- 
owski’s  lawyer,  Philip  A.  Bylcr. 

First  Amendment  attorneys  for 
several  years  have  feared  the  trend  — 
in  which  wealthy  businesses  increas¬ 
ingly  have  sued  citizens  who  spoke 
about  issues  of  public  concern  in  let¬ 
ters  to  the  editor  —  could  silence 
opinion  that  is  protected  by  the  First 
Amendment. 

“Here  we  had  expression  that  is 
clearly  within  the  core  of  free  speech 
guarantees,”  Byler  said.  “This  was 
expression  of  opinion  based  on  stated 
true  facts  with  regard  to  a  matter  of 
international  concern.” 

Ironically,  Immuno  received  undis¬ 
closed  settlements  from  the  insurance 
companies  of  the  letter  writer  and  the 
medical  journal,  both  of  whom  found 
it  cheaper  to  settle  than  to  fight  the 
case,  which  is  costing  the  editor  more 
than  $1  million  to  defend. 


ASNE  heM 


The  American  Society  of  Newspaper  Edito^  will 
hold  its  annual  conference  in  Bostoni,  M^,  April  9-12 
and  E&P's  April  6th  issue  will  be  there! 


If  you  have  a  message  to  send  to  the 
top  newspaper  editors  from  arounri 
the  world,  sav  it  in  E&P's 
April  6th  issue  which  will 
reach  these  editors  at 
iheir  biggest  convention 
of  the  year  and  also  in 
their  homes  and  offices. 


RESERVE  YOUR 
SPACE  TODAY! 


Deadlines: 
Space  Mar.  2b 
Copy  Mar.  28 


SALES  OEFICES 


New  York 

•  •  4  UiO 


C  hic  .itio 

•  ()4  I  •  1)04  1 


New  OrleaiiN 

)()4  •  l.S(>  •  Of,- 


l  os  An^eles 

41  5  •  ',;i  >  •  (.  i4( 


San  Francisco 

41  1  •  4J1  •  -O-,! 


EDITOR  &  PUBLISHER  for  February  16.  1991 


27 


MtWi  MtT«M  IttlWlMCTM 


MlllM  MTluinjUIIMMITIUN 


1990 

DECEMBER 
Advertising  Data 

Data  on  the  toSowing  newspaper*  are  pro¬ 
vided  by  LEADING  NATIONAL  ADVERTIS¬ 
ERS  (LNA),  reported  in  the  Standard  Column 
Inch. 

To  maintain  uniformity  and  steidardized 
records  for  their  subscribing  newspapers. 
LNA  utilizes  a  system  of  classification  where¬ 
by  aN  display  advertising  naturally  falls  into 
one  of  four  major  classifications.  ’Retail.’ 
“Ganeral,'  ’Automotive.*  or  ’RnandaT. 

LNA  defines  ’Nationar  advertising  as  a 
combination  of  the  ’General’  and  ’Automo¬ 
tive’  classifications.  For  those  newspapers 
«ibscrlbing  to  LNA  service  levels  that  do  not 
indude  ’Retail’  or  ’Financial’  dassifications. 
data  shown  is  for  ’National’  (’General’  and 
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YEAR  TO  DATE. 

Herald-m 

ROPLocol . . 


V.Vt7 

50 

SLOU 

lean 

1414 

7.10 

UM 

TUOTI 

AOe 

1.72* 

204 

-  -&«> 

_s^ 

IHuBM 

ms 

10.125 

797055 

041012 

uaajast 

aiioss 

4J0liaH 

6t071 

507 

SBSI 

2oon 

22.10 

10J96 

14.120 

1.177 

17.40 

1.254 

116 

1.905 

36,452 

3.127 

45J88 

140J97 

S.4S9 

157.972 

58,905 

5J93 

70,433 

14.946 

S.702 

10,396 

10,781 

1,177 

12,636 

U44 

116 

1.738 

25,032 

3.126 

0.204 

110,908 

S.014 

127,407 

36,460 

11,870 

38,927 

43.978 

50.086 

49,893 

11.082 

1,945 

9,619 

6,572 

1.540 

5,073 

1,245 

661 

1,561 

45,873 

3,696 

55,058 

145,210 

69,798 

160,131 

396,415 

135,271 

445.510 

4,802,870 

1,423.773 

5,434,297 

NOIN  COUNTY,  NJ 

89.490 

8,546 

94,783 

2,541 

13,878 

6,278 

4,875 

76 

10,032 

2,388 

290 

2,577 

39,065 

48,589 

140  J59 

22,790 

162,259 

46,258 

17,403 

44,905 

13,687 

100,736 

31.829 

8,297 

585 

8,630 

6,228 

4,860 

1,536 

239 

2,144 

28.156 

30.290 

104,162 

119,163 

124,658 

244,521 

141,953 

284,917 

3,126,499 

1,053,972 

3.513,740 

BOSTON,  NUUS. 

84,693 

276 

90,692 

19,626 

10,434 

32 

15,676 

862 

2,260 

56,632 

69,349 

152,621 

19,934 

177,997 

42,020 

15,678 

43,681 

40,128 

40,227 

40,114 

17,149 

814 

15,710 

6,822 

5,652 

775 

987 

1.475 

41,371 

164 

74,750 

168,265 

57,870 

183,382 

320,886 

77,804 

361,379 

65.168 

616671 


GRAND  TOTAl 
YEAR  TO  DATE  . 


4J47 

26.0P1 

1662 

158 

1,465 

33,923 


9,946 

43,256 

2,246 


2,959 

59,490 


Pdsi.« 

ROPLoct 


Preprint  Local  ...v.. 

ROP  Notional _ 

Preprint  Notionol.. 
Finonciol . . 


Totol _ _ 

Enquirer-S 

ROPLocol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional.. 
Finonciol 
Classified 
Total . 


GRAND  TOTAL... 
YEAR  TO  DATE. 


Morning  News-m 

4.865  ROPLocol . 

14,955  Preprint  Local . . 

180  ROP  Notional 
222  Preprint  Notional.. 

_ 15  Financial 

22,240  Clossified 
Total . 

18.800  News-S 

27,556  ROPLocol . 

811  Preprint  Locol . 

ROP  Notionol . 

221  Preprint  Notionol . 


940,737 


97,888  Clossified 

-  Totol . 

120,128 

-  GRAND  TOTAL... 

YEAR  TO  DATE. 

Times  Herald.a/d 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Finonciol . . 


12,342 

32,108 

970 


ll4H 

*m 

895 

2ja 

S2418 

49J02 

1740 

1436 

77 

1*0 

3.98 

4.183 

364 

219 

_!i»l 

20.004 

S3M5 

5U40 

SJ9S 

54457 

1SJ35 

S6J40 

_I5A747 

54457 

2J7*,954 

514487 

2.021083 

494,755 

ONONMATI,  ONN> 

77X113 

1.177 

n.0O4 

2.1S 

34.787 

7.780 

S.19S 

6.187 

4.545 

8,969 

S 

93 

181 

1,689 

1J02 

70471 

1AI9 

75X164 

190.498 

10.596 

198.034 

8.538 

53,166 

46.063 

37,964 

14.015 

29,967 

9,588 

3,856 

6,116 

93 

670 

574 

28.405 

28.691 

124.154 

14.015 

111.413 

9,588 

39,552 

35,757 

63,049 

4.249 

65,469 

4,603 

6,359 

6,605 

6,936 

5,406 

420 

496 

28.803 

34.205 

145,119 

4,249 

150,138 

4,603 

459,771 

28.860 

459.585 

22,729 

4,878,663 

318836 

4,975,032 

360,754 

DALIASe 

TiXAS 

143,139 

11,009 

140,607 

12,331 

50,705 

16,536 

45,325 

12,561 

10,692 

1,547 

12,998 

1,252 

838 

87 

1,300 

315 

3,613 

103 

161.242 

2,132 

173.608 

1,396 

367,078 

31,559 

376,989 

27,730 

56,668 

1,393 

57,962 

1,101 

73,864 

15,086 

55,417 

18,237 

10,966 

1,928 

9,395 

1,789 

6,914 

4,952 

2.826 

1,265 

165 

2,020 

73,215 

1,874 

80,409 

464 

222,892 

20,448 

210,355 

24,417 

589,970  52,007 

6,425,769  543,131 


81,137 

30,117 

4,628 


4,001 

2,818 


587,344 

6,336,058 


89,752 

36,862 

6,982 


4,024,997  629,785  4,484,544 


64,927 

605,078 


Clossifiod... 

Total 


38,164 

4,505 


56,622 

99,990 


34,748 

7,006 

938 

76,460 

119,152 


Classified . 

122,225 

6,226 

117J98 

Times  Herold-S 

35,861 

51,609 

6,145 

4,558 

42,395 

47,337 

6,129 

4,185 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

23,790 

Clossified. 

25,306 

21969 

m  fni 

GRAND  TOTAL . 

362,784 

37.440 

380.734 

YEAR  TO  DATE.... 

.  3,992,295 

317.454 

4,110,559 

Post-m 

DINVIN, 

COIO. 

Preprint  Locol 

12,938 

14,596 

1,780 

106,120 

213,330 

42,375 

76  53' 
11345 

Finonciol... 

^2676 

Classified. 

looW 

218,933 

Total . 

42,375 

52,147 

520,862 


4,201 

5,039 

677 

100 

7,777 

17,794 


23,249 

41,043 


451 

35,217 

555 


28 
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RMKW  PMITttUN  Fuumw  PART  RtIN 


flJU  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


PMI-S 

ROPLoeol 

38814 

31807 

811 

Praprint  local - 

14805 

46.497 

17869 

43,498 

ROPNoNonol - 

12859 

1824 

10,799 

1,781 

Piaprint  NoRonol . 

. . . 

1756 

677 

1743 

2864 

837 

1879 

nnHiti 

44870 

48881 

Total 

113881 

51864 

111857 

47,969 

GRAND  TOTAL . 

326811 

93.439 

3»890 

84.192 

YEAR  TO  DATE  — 

3.94SJ025 

807,474 

3,926,747 

770.776 

I  Rocky  Mounloin  Niws-m 

ROPLoeol - 

97830 

2812 

94836 

2,757 

Rrypriwt  Local . . 

18890 

39819 

20847 

38803 

ROP  Notionol - 

Preprint 

9801 

62 

9874 

9 

78 

Finoncioi .  . 

2.050 

178151 

62 

2837 

160.161 

27 

Total . 

303922 

41855 

286,955 

41.074 

KJUtIfORD,  CONN. 


Rodcir  Mownoin  Nmn-S 


60,457 

30,445 

67,753 

38,164 

7,983 

33,796 

5,145 

39,960 

7835 

3239 

10,734 

5.908 

1,413 

978 

1,168 

1874 

1895 

39854 

445 

54.516 

1,012 

116807 

69,093 

140,022 

87,752 

28544 

8,454 

24846 

9,754 

6408 

144,762 

12897 

167,964 

10872 

815 

9,753 

988 

7817 

2858 

5,536 

267 

1859 

213 

659 

810 

19873 

28807 

69,073 

156802 

81,198 

179,783 

185.380 

225895 

221820 

267835 

2808,954 

2,801,948 

2,887,598 

2,589,861 

GRAND  TOTAL .. 
YtARTOOATE. 


35,135 

34851 

55 

13,676 

64,907 

12,046 

51,927 

5,863 

1,769 

6868 

1,773 

526 

4.777 

2,481 

3819 

635 

165 

1,442 

20848 

1,767 

21805 

2831 

76883 

73885 

7B.493 

59,905 

289,974 

115,794 

283.735 

105,734 

3,162,490 

950858 

3857807 

955809 

LONO  IHAND,  N.T. 


Preprint  Local . 

16l927 

44,163 

26,735 

ROP  NcitionQl . 

10071 

8867 

Preprint  Notionol . 

7.278 

5,169 

Pinancioi . 

1.064 

824 

Clostified . 

37.037 

32.037 

Total . 

104806 

45829 

96,937 

GRAND  TOTAL . 

408.428 

86.984 

383,892 

YEAR  TO  DATE  — 

4,702,268 

627,919 

4891,655 

DULUTH 

OA. 

Gwinnett  County  News-tr 

ROPLoeol _ 

39,950 

43831 

Preprint  Locol . . 

18,112 

4,949 

15,710 

ROP  Notionol . 

9812 

4,249 

Praprint  Notwnol . 

40 

Finonciol . 

514 

43 

1819 

66,039 

55826 

Total . 

133,927 

4,992 

120875 

1  Gwinnett  County  News-S 

ROP  Locol . 

12,516 

10886 

Preprint  Locol . 

45,659 

6,346 

31850 

ROP  Notionol 

5,456 

4,763 

Preprint  National . 

6,570 

1,795 

Finonckii... 

186 

400 

16,774 

12,796 

Total . 

87,161 

6,346 

62,090 

GRAND  TOTAL . 

221,088 

11838 

182,365 

YEAR  TO  DATE . 

2,417,715 

49,205 

2,137,041 

38,046 

ROPLoeol . 

74,119 

83,145 

17811 

14,208 

79,120 

ROP  National 

7837 

7,119 

Preprint  Notionol . 

41 

52 

Finonciol . 

2,417 

3,769 

66.206 

68811 

Totol . 

167831 

176804 

Newsdoy-e 

ROPLoeol _ 

48,057 

85,022 

44,874 

64850 

Praprint  Locol _ 

28810 

23868 

ROP  Notionol . 

Prepretf  Notionol . 

8,084 

12880 

82 

11839 

8,788 

Finonciol 

2.250 

1,724 

3,438 

1,429 

Closuhad 

21831 

61885 

34,007 

50.544 

Totol 

80,022 

188,903 

94,158 

148,879 

Newsdoy-S 

ROPLoeol - 

21832 

53,762 

21853 

44,456 

Preprnt  Locol _ _ 

45,082 

95,082 

22,652 

82,156 

ROP  Notionol . 

5,728 

4,604 

5893 

3898 

Preprint  Notionol . 

6,826 

1832 

5838 

88 

Finonciol . . 

189 

521 

647 

155 

Clossiliad . 

7,737 

16891 

14.123 

13.561 

Total -  - 

86,794 

171,992 

69,506 

143,719 

Joumal>m 

ROPLoeol . 

16,157 

2,958  21.623 

Preprint  Locol . 

9,420 

10,364 

ROP  Notionol 

8,339 

9,081 

Preprint  Notional . 

113 

Finonciol.. 

255 

465 

19.483 

24,501 

GRAND  TOTAL.. 

53,654 

2.958  66,147 

YEAR  TO  DATE. 

...  815,550 

51854  923,407 

MI8NWKH 

CONN. 

Time-o/d 

ROPLoeol 

31,334 

30,634 

Preprint  Local . 

16,055 

10,»1  30,645 

ROP  Notionol . 

2,584 

3,762 

Preprint  Notionol . 

122 

Finonciol 

986 

1,230 

15.613 

27,391 

Total . 

76,572 

10,301  93,784 

Time*S 

ROP  Locol . 

9,069 

11,309 

Preprint  Local . 

39,990 

6,862  47,556 

ROP  Notionol . 

5,491 

5,504 

Preprint  Notionol . 

6,268 

5.194 

Finonciol 

718 

916 

10,026 

13,451 

Totol . 

71,562 

6,862  83.930 

Stor  8ulletin>e 

ROP  local . . 

Preprint  loooL _ 

ROP  Notionol . 

Preprint  Notmol . 

Finonciol.... 

ClossHiad... 

69,474 

17,965 

7,036 

41 

2811 

60844 

73,272 

14,155 

6875 

52 

3,703 

60.702 

Total . 

157,071 

158,559 

Stor  8ulletin  &  Advartisar-S 

ROPLoeol . 

41,758 

38,490 

Preprint  Locol . 

22,740 

24,061 

ROP  Notionol 

11,746 

11,096 

Preprint  Notional . 

4,357 

3,158 

Finonciol 

2,310 

2896 

40869 

34,423 

Total 

123,280 

113,924 

GRAND  TOTAL . 

.  447,982 

449,087 

YEAR  TO  DATE . 

.  4,725,674 

4,459,268 

HOUSTON, 

TIXAS 

Chronicled 

ROPLoeol . 

125,916 

19,924 

116827 

Praprint  local 

12893 

57,435 

17,926 

ROP  Notionol 

9,150 

969 

11,680 

Praprint  Notnnol . 

206 

298 

Financial. 

1,059 

151 

2,826 

Clouifiad 

158824 

43,152 

153,589 

GRAND  TOTAL .  166.816  360W  163.664  292.599 

YtARTODATi .  1.841.521  3.514.825  2.517822  3.155.479 


LA.'lONO  RRACH,  CAllf. 


Prase  Taleomm-ni 

ROPLoeol . 

Preprint  locol _ ....... 

ROP  Notional - 

Financial . 

49,245 

I2,9» 

5811 

948 

50,039 

7891 

30,126 

100 

250 

52,437 

19895 

5,428 

1,482 

56855 

8,455 

37,940 

95 

71 

473 

Totol . 

118,973 

38867 

135,197 

47,034 

Press  Telagrom-S 

ROPLoeol _ 

16,955 

9 

18,889 

Preprint  local . . 

38,045 

9,465 

44871 

10882 

ROP  Notionol _  . 

6859 

2840 

5,146 

2818 

Praprint  Notionol . 

6,487 

5,036 

Financial . 

82 

95 

280 

193 

....  10,405 

14.157 

Totol . 

78,233 

11809 

87879 

12893 

GRAND  TOTAL... 

....  197806 

50.176 

223,076 

59,727 

YEAR  TO  DATE.. 

....  2876879 

499,644 

2876,979 

560,455 

LOS  ANOfllS,  CAUP. 


Npwj-m 

ROPLoeol . 

5871  Praprint  local . 

38.659  ROPNotnnol 
357  Pnprint  Natnnol.. 

Fimiciol.. 

203  CkmifM. 


80.443  27.187  76885 

43.628  25.871  55.121 

14803  657  15.475 

654 

1,118  496  2,179 

146809  _ IH  148,761 

55,017  297,921 


76885  43837 

55,121  15845 


307,042  121,837  302,546  68,056 

Nows-S 

ROPLoeol........ 

Praprint  locol.. 

47,147  2,459  45,695  758  ROP  Notional  ... 


896  Clossifiad... 
Total . 


Chronicle-S 

ROP  Local  ... . 

.  47,147 

2,459 

45,695 

Preprint  locol . 

_  23891 

70,637 

22,090 

ROP  Notional 

9,290 

36 

8,541 

Preprint  Natnnol. 

6,910 

5893 

Finonciol 

889 

28 

2,288 

63.066 

569 

66.081 

Total . 

150,593 

73,729 

149,988 

GRANO  TOTAL .  457,635 

195,566 

452.534 

GRAND  TOTAL. 
YEARTODATt 


YEAR » DATE .  5860,551  1,741850  5876891  1,080875  Timts-ni 

ROPLoeol . . 

Praprint  locol . . 

st^n  ROP  Notionol . 

•locol .  94,917  2808  91,177  252  Praprint  Notionol.. 


ROP  local . 

.  94,917 

2808 

91,177 

Preprint  Locol . 

9,061 

39,178 

8,748 

ROP  Notional . 

5867 

24 

8,304 

Preprint  Natnnol. 

159 

257 

Finoncioi . ......... 

1.106 

2865 

CknsifM..... . . 

103,140 

740 

94891 

Total _ 

213891 

42,409 

205842 

21,989  8,849  17.688  11808 

27,614  20.664  38846  7868 

7,889  144  9849  396 

6,688  5891 

91  280  616  249 

62,603  _ 17  53862  _ 

126874  29,954  125852  20,021 

413875  84,971  423873  80801 

4,925,334  862,007  4,444,560  499,464 


190832  98.281  202,639  103,435 

23879  89801  30,009  91844 

26,949  10,779  24,609  7.113 

644  IIS 

3,533  2830  5,716  2,622 

87,631  105,520  109857  137,102 

331,724  307855  372,2»  341,931 


(Continued  on  page  30) 


EDITOR  &  PUBLISHER  for  February  16,  1991 
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1990 


1989 


1990 


1989 


1990  1989 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Times-S 

ROPLocol . 

62,280 

29,822 

62,982 

24,600 

Preprint  Locol . 

29,800 

51,779 

34,335 

45,188 

POP  Notional . 

17,829 

3,814 

15,046 

4,176 

Preprint  Notionol . 

6.999 

5,674 

408 

Finoncioi . 

951 

201 

2,674 

546 

Ckssified . 

54,072 

58J96 

74,017 

58,490 

Totol . 

....  171,931 

144,012 

194,730 

133,408 

GfWNO  TOTAL. 

....  503,655 

451,267 

566,960 

475,339 

YEAR  TO  DATE 

....  5,905,118 

5,644,860 

6,216,947 

5,260,732 

MINNUNOIIS,  MINN 

Stor>Tribune-o^d 

ROP  Locol . 

54,541 

11,289 

55,789 

12,269 

Preprint  Locol . 

24,851 

7,559 

24,416 

8,278 

ROP  Notionol . 

6,434 

4,113 

9,053 

6,345 

Fmonciol. 

1,047 

99 

1,903 

122 

Clossified 

37,492 

39,422 

380 

Total . 

124,365 

23,060 

130,583 

27,394 

Stor-Tribune-S 

ROP  Local . 

21,664 

23,965 

Preprint  Local . 

85,675 

12,454 

75,778 

15,898 

ROP  Notional 

6,811 

7,101 

Pr^Kint  Notional . 

7,444 

5,307 

Finoncioi. 

945 

430 

Clossified 

46,550 

54,189 

Totol . 

....  169,089 

12,454 

166,770 

15,898 

Stor-Tribune-sot 

ROP  Locol . 

10,961 

11,807 

ROP  NotKXiol . 

1,697 

1,780 

Financial 

98 

170 

Clossified . 

17,912 

17,145 

Total 

30,668 

30,902 

GRAND  TOTAL. 

....  324,122 

35,514 

328,255 

43,292 

YtARTODATE. 

....  3,672,013 

427,069 

3,789,611 

610,057 

NIWARK,  NJ. 

$tor-Ledger-m 

ROP  Locol . 

97,966 

16,710 

109,660 

13,857 

ROP  Notional 

7,524 

457 

11,975 

1,500 

Financial. 

2,525 

636 

2,483 

885 

Clossified 

66,332 

12,930 

88,113 

2,556 

Total . 

174,347 

30,733 

212,231 

18,798 

Stor-Ledger-S 

ROP  Locol . 

47,138 

2,077 

52,553 

Preprint  Locol . 

60,856 

53,276 

53,906 

51,288 

RDP  Notional . 

12,140 

16 

10,519 

Preprint  Nattonol . 

6,272 

139 

5,204 

Financial. 

1,886 

2,369 

Clossified 

49,157 

66,48C 

Totol . 

177,449 

55,508 

191,033 

51,288 

GRAND  TOTAL. 

....  351,796 

86,241 

403,264 

70,086 

YtARTODATE. 

....  4,662,922 

654,959 

5,497,142 

658,708 

NIW  TOtK,  N.Y. 

News>m 

ROP  Locol . 

14,488 

40,993 

57,092 

ROP  Notional  .. . 

4,981 

8,707 

8,931 

Financial. 

96 

969 

1,267 

Clossified 

18,318 

14,943 

11,982 

Totol . 

37,883 

65,612 

79,272 

News-S 

ROP  Locol . 

7,772 

17,889 

30,646 

Preprint  Local . 

472 

7,197 

2,068 

82,016 

ROP  Notional . 

6,729 

1,872 

7,561 

2,976 

Preprint  Notional . 

2,728 

4,691 

1,438 

Financial 

95 

ClossifMd 

3,623 

5439 

3,943 

Totol . 

21,324 

9,069 

37,548 

121,114 

GRAND  TOTAL. 

....  59,207 

9,069 

103,160 

200,386 

YEAR  TO  DATE 

....  1,152,612 

1,509,332 

1,401,437 

2,191,144 

^Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Post-o/d 

ROP  Local . 

67,496 

36,207 

ROP  Notional . 

17,451 

12,282 

Finoncioi 

950 

829 

Classified 

7,752 

4,281 

GRAND  TOTAL . 

93,649 

53,599 

YEAR  TO  DATE  ... 

625,443 

603,337 

Times-m 

ROP  Local . 

89,775 

8,420 

100,795 

14,527 

ROP  Notional . . 

25,054 

1,595 

29,336 

4,061 

Finoncioi . 

4,127 

3.747 

6,174 

4,426 

Clossified . 

29,284 

1,442 

37,716 

1,858 

Total . 

148,240 

15,204 

174,021 

24,872 

Times-S 

ROP  Local 

59,877 

42,237 

65,687 

53,676 

Preprint  Local . 

299 

49,065 

47.745 

ROP  Notionol . 

38,554 

8,646 

36,481 

7,868 

Preprint  Notional . . 

125 

6,918 

215 

4,831 

Finoncioi . . 

4,500 

763 

5,447 

1,317 

Classified 

49,249 

8,460 

67,154 

6,840 

Total . 

152,604 

116,089 

174,984 

122,277 

GRAND  TOTAL . 

300,844 

131,293 

349,M5 

147,149 

YEAR  TO  DATE.... 

..  3,726,739 

1,406,392 

4,319,468 

1,652,239 

OAKLAND, 

CALIF. 

Tribune-m 

ROP  Locol . 

27,969 

4,860 

89,063 

33,771 

8,396 

7,566 

105,747 

Preprint  Local . . 

18,577 

ROP  Notionol . 

6,176 

122 

3,775 

344 

Preprint  Notional . 

673 

965 

548 

278 

775 

Classified 

32,676 

40,532 

3 

85,946 

94,996 

87,249 

115,565 

Tribune-S 

ROP  Local 

11,155 

10,057 

3,202 

55 

74,682 

Preprint  Locol . 

7,047 

70,274 

ROP  Notional 

5,580 

1,879 

5,379 

4,864 

1,693 

Preprint  Notional . . 

5,802 

52 

95 

83 

Clossified 

12,640 

13,649 

72,248 

37,373 

76,513 

GRAND  TOTAL.. . 

...  128,222 

167,244 

124,622 

192,078 

YEAR  TO  DATE... 

...  1,554,644 

1,572,471 

1,605,709 

1,783,373 

ORANOI  COUNTY,  CALIF. 

Register-o/d 

ROP  Locol . 

..  144,215 

17,224 

160,416 

26,557 

Preprint  Local . 

43,956 

36,122 

53,991 

24,009 

ROP  Notional . 

15,101 

643 

15.679 

16 

Preprint  Notional . 

643 

660 

Financial. 

1,896 

111 

3,175 

34 

Classified 

136,482 

175,136 

Total . 

342,293 

54,100 

408,397 

51,276 

Register-S 

ROP  Local . 

49,881 

47,563 

Preprint  Local . 

50,688 

8,535 

53,576 

3,719 

ROP  Notional . 

12,302 

8,677 

Preprint  Notional . 

6,830 

5,294 

Financial. 

340 

615 

Clossified 

50,709 

66,711 

Total . 

170,750 

8,535 

182,436 

3,719 

GRAND  TOTAL.  .. 

...  513,043 

62,635 

590,833 

54,995 

YEAR  TO  DATE.. 

...  6,472,291 

614,256 

6,943,348 

670,827 

PHILADiLFHIA,  PA. 

Inquirer-m 

ROP  Locol . 

80,223 

25,378 

92,962 

Preprint  Local . 

16,544 

17,706 

9,466 

ROP  Notionol . 

9,420 

1,923 

12,586 

Financial 

1,753 

1,178 

4,436 

57,949 

54 

56,166 

175,616 

Totol . 

.  165,889 

46,239 

News-e 

ROP  Local . 

40.499 

46,097 

Preprint  Local . 

11,328 

12,852 

7,401 

ROP  National . 

3,229 

7,670 

Finoncioi . 

215 

1,778 

Clossified . 

33,787 

26,746 

Total 

89,058 

12,852 

89,692 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Inquirer-S 

ROP  Local . 

36,124 

29,018 

42,595 

Preprint  Locol . 

28,119 

72,198 

32,648 

ROP  Notional . 

9,361 

1,402 

10,191 

Preprint  National . 

6,220 

5,326 

Finoncioi.. 

1,523 

1,290 

2,350 

Clossified. 

44,346 

9 

53,505 

Totol . 

125,693 

103,917 

146,615 

GRAND  TOTAL.  .. 

380,640 

163,008 

411,923 

YEAR  TO  DATE... 

..  4,645,613 

1,350,177 

4,873,325 

SAN  FRANCISCO,  CALIF. 

Chronkle-m 

ROP  Local . 

63,504 

17,392 

70,082 

14,521 

Preprint  Local . 

73,253 

77,660 

ROP  Notional . 

13,650 

676 

12,042 

424 

Preprint  Notional . 

133 

Finoncioi.. 

1,599 

8 

3,225 

422 

Clossified. 

64,756 

78,077 

Totol . 

143,509 

91,462 

163,426 

93,027 

Exominer-e 

ROP  Local . 

58,167 

12,855 

63,533 

14,791 

Preprint  local . 

69,461 

68,446 

ROP  Notional . 

13,268 

542 

11,820 

422 

Preprint  Notional . 

141 

Finoncioi. 

1,570 

8 

2,949 

244 

Classified 

64,743 

78,989 

Totol . 

137,748 

83,007 

157,291 

83,903 

Exominer  &  Chronicle-S 

ROP  Locol . 

27,978 

5,101 

30,225 

5,387 

Preprint  Local . 

2,977 

66,315 

2,949 

62,669 

ROP  National . 

11,655 

204 

7,995 

102 

Preprint  Notional . 

6,846 

5,157 

Finoncioi. 

313 

1,490 

6 

Clossified 

33,927 

40,263 

Totol . 

83,696 

71,620 

88,079 

68,164 

GRAND  TOTAL.... 

364,953 

246,089 

408,796 

245,094 

YEAR  TO  DATE... 

..  4,771,055 

2,012,346 

4,975,150 

2,298,845 

SAN  JOSI 

CALIF. 

AAercury  News-o/d 

ROP  Locol . 

95,354 

112,558 

Preprint  Local . 

78,254 

72,010 

ROP  Notional . 

14,326 

14,396 

Finoncioi. 

2,396 

3,194 

Classified 

128,943 

155,831 

Totol . 

319,273 

357,989 

AAercury  News-S 

ROP  Local . 

33,305 

33,848 

Preprint  Local . 

92,768 

82,627 

ROP  Notional . 

10,760 

8,678 

Preprint  Notionol . 

6,522 

7,693 

Finoncioi. 

437 

679 

Clossified 

45,614 

54,891 

Total . 

189,406 

188,416 

GRAND  TOTAL... 

508,679 

546,405 

YEAR  TO  DATE.. 

..  6,016,892 

6,359,939 

STAMFORD 

CONN. 

Advocote-o/d 

ROP  Local . 

39,365 

37,870 

Preprint  Local . 

21,913 

24,094 

21,198 

19,352 

ROP  Notional . 

3,020 

4,467 

Preprint  Notionol . 

74 

91 

161 

Finoncioi. 

1,283 

1,306 

Classified 

20,725 

29,381 

Total . 

86,380 

24,185 

94,383 

19,352 

Advocate-S 

ROP  Local . 

11,853 

13,520 

Preprint  Local . 

33,383 

8,195 

37,818 

10,764 

ROP  Notional . 

5,453 

5,859 

Preprint  Notional . 

6,268 

5,194 

Finoncioi . 

718 

929 

Classified . 

10,032 

13,500 

Totol . 

67,707 

8,195 

76,820 

10,764 

GRAND  TOTAL... 

154,087 

32,380 

171,203 

30,116 

YEAR  TO  DATE.. 

..  1,809,760 

375,871 

2,033,448 

298,351 

WALNUT  CRIIK,  CALIF. 

Contra  Costa  Times-m 

ROP  Local . 

51,624 

54,333 

Preprint  Locol . 

63,516 

63,965 

ROP  Nationa! . 

6,438 

5.411 

Finoncioi . 

1,396 

1,678 

Clossified . 

54,650 

57,364 

Totol 

177,624 

182,751 
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two  1989  1990  1989  1990 


FULL  RUN 

PART  RUN  FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

Contra  Costa  Times-S 

Doily  Nows-S 

News-S 

ROP  Looil . 

17J67 

15,955 

ROPLocol . 

10,287 

1,788 

10,669 

1,284 

ROPLocol . . 

19,170 

26,378 

Prepnnt  locol . 

70^39 

71,898 

12,001 

laa 

11,754 

ROP  Notional . 

5^19 

4,852 

ROP  National . 

3*2^ 

Preprint  Notionol . 

S429 

4,864 

Preprint  Notionol . 

4,117 

4,943 

Preprint  Notional _ 

295 

2,337 

247 

Fmonciol . 

m 

673 

Ckisified . 

7,886 

10,740 

ClojoifMd . 

7J78 

8,542 

Clossified . 

Tolol . 

127,554 

28,124 

126,366 

Totol . 

34,189 

13,789 

37,416 

11,146 

Totol . 

36,286 

14,093 

44,479 

GRAND  TOTAL . 

83,574 

39,058 

94,455 

40,052 

GRAND  TOTAL . 

110,780 

21,155 

130,636 

GRAND  TOTAL . 

305,- 80 

309,117 

YEAR  TO  DATE... 

...  985,990 

416,500 

1,097,638 

425,581 

YEAR  TO  DATE:™. 

1J92,295 

203,065 

1,551,255 

YfARTOOATE . 

3,642;  83 

3,459,742 

WlSTCHISni/ROCKlAND,  N.V. 

Reportcf-Dispatch-c 


ROP  Locol . 

4.t,954 

5,306 

5,044 

ROP  Nalionol . 

Prepnnt  Nattonol . 

3,194 

25J26 

84,324 

Reporter-Dispotcfi-S 

18,192 

14,233 

Preprint  Local . 

ROP  Notional . 

6,718 

Preprint  Notional . 

6,211 

Financiol . 

926 

CkmiM . . . 

9495 

55,775 

GRAND  TOTAL . 

139.799 

YEAR  TO  DATE™.. 

2,127.225 

1,747 

52,128 

26,640 

17,289 

15,154 

9 

11,438 

276 

45 

1,745 

56 

28,823 

28,672 

111,443 

15,255 

66,034 

1,140 

21,766 

57,923 

4,709 

5,065 

1,417 

13,191 

24,215 

67,174 

104,091 

26,215 

95,846 

215,534 

41,470 

469,422 

2,617,061 

306,577 

ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


ALSANY,  N.Y. 

Times-Union-m 


ROP  Local . 

46,852 

60,894 

Preprint  Locol . 

82,466 

106,415 

ROP  Notional . 

6,150 

8,734 

Preprint  Notionol . 

110 

CloMifiod . 

27,917 

37,774 

Total . 

163,495 

213,817 

Times*Union-S 

ROPLocol . 

21,793 

X,42l 

Preprint  Local . 

102,314 

147,642 

ROP  Notional . 

2,403 

2,143 

Preprint  Notionol . 

9,130 

7,570 

Classified . 

12,518 

19,003 

Totol . 

148,158 

206,799 

GRAND  TOTAL . 

311,653 

420,616 

YEAR  TO  DATE . 

.  2,849,874 

3,005,306 

ANTIGOp  WlSe 

Doily  Joumol-e 

ROP  Local . 

18,350 

15,599 

Preprint  Locol 

20,703 

22,070 

ROP  Notionol 

286 

532 

.  Classified . 

1,825 

2,021 

GRAND  TOTAL . 

..  41,164 

40,222 

YEAR  TO  DATE.... 

396,450 

BANGOftp  MAJNI 

382,287 

Doily  News-m 

ROP  Locol . 

19,023  7,262 

24,178 

8,458 

Preprint  Locol . . 

17,710  17,728 

16,130 

19,864 

ROP  Notional . 

932 

1,692 

Classified 

11,722  279 

15,039 

584 

Totol 

49,387  25,269 

57,039 

28,906 

•Indicates  newspapers  reporting  figures  in 
lines. 


Bonner-m 

BINNINGTONp  VT. 

ROP  Local . 

12,706 

11,144 

Preprint  Local . 

1,384 

1,800 

ROP  Notional . . 

211 

562 

Preprint  Notionol . 

68 

Cbuified . 

6,555 

9,275 

GRAND  TOTAL . 

YEAR  TO  DATE:N/A 

20,856 

22,849 

CHAMPAIGN,  lU. 

News  Gozette-e$ 


ROP  Local . 

47,729 

44 

47,787 

Preprint  Locol . 

132,225 

20,124 

123,711 

ROP  Notionol . 

1,257 

2,047 

Preprint  Notionol . . 

9.159 

7,482 

Clossified . 

26,143 

26,630 

GRAND  TOTAL . 

216,513 

20,168 

207,457 

YEAR  TO  DATE _ 

2,180,931 

157,389 

2,093,514 

CHARLOTTI,  N.C. 


ilNOHAMTON,  N.Y. 

Press  &  Sun-Bulletin-m 


ROPLocol . 

43,431 

77 

58,655 

238 

Preprint  Locol . 

47,154 

6,458 

40,511 

11,095 

ROP  Notional  _ _ ... 

1,064 

1,733 

Clossified . - . 

16,751 

45 

22,474 

89 

Totol . 

..  108,400 

6,580 

123,373 

11,422 

Obsrver-mS 


ROPLocol . 

93,293 

113J34 

100,139 

Preprint  Locol . 

14,493 

79,480 

10J91 

ROP  Notionol . 

5,556 

340 

6,300 

Preprint  Notional . 

5,081 

4,164 

Clouified . 

88,704 

39,455 

104,273 

GRAND  TOTAL . 

207,127 

232,809 

225,147 

YEAR  TO  DATE-„.. 

2,455,797 

2,458,273 

2,623,757 

Press  &  Sun  Sultetin-S 


ROPLocol .  15,619 

Preprint  Local .  24,149 

ROP  National .  296 

Preprint  Notional .  2,378 

Clossified .  4,200 

Total .  46,642 

GRAND  "OTAl .  155,042 

YEAR  TO  DATE: .  1,706,416 


22,250 

8,556 

36,435 

11,674 

226 

22 

4J14 

6,376 

8,678 

69,601 

11,674 

15,158 

192,974 

23,096 

238,971 

1,795,954 

215,816 

BIRMINGHAM,  ALA. 

Post-Herold-m 


ROPLocol . 

30,379 

37,205 

Preprint  Locol 

4,546 

4,869 

ROP  Notional 

2,619 

2,585 

Clossified  .. 

21,716 

23,321 

Totol . 

59,260 

67,980 

New$-e 

ROPLocol . 

50,181 

22J21 

59,541 

Preprint  Local . 

11,778 

15,877 

ROP  Notional 

2,810 

2,842 

Classified . 

29,897 

29,325 

Totol . 

94,666 

22,221 

107,585 

News-S 

ROP  Local . 

30,676 

33,876 

Preprint  Loci . 

19,974 

17,416 

ROP  Notional . 

6,003 

4,962 

Preprint  NoPonol . 

2,249 

1,942 

14,877 

16.137 

Total . 

73,779 

74,533 

GRAND  TOTAL. 

227,705 

22,221 

250,098 

YEAR '0  DATE . 

.  2,568,827 

234,735 

2,645,106 

21,760 


21,760 

248,173 


CHICAGO,  ILL. 


Doily  Herold-ni 

ROP  Local . 

46,160 

55,410 

46,038 

Prepnnt  Locol . 

7,299 

79,559 

4,126 

ROP  Notionol . 

427 

511 

489 

Clossified . 

53,084 

55,681 

GRAND  TOTAL . 

107,070 

135,480 

106,334 

YEAR  TO  DATE..... 

.  1,183,315 

1,495,597 

1,220,810 

CLfVfLAND,  OHIO 

Ploin  Dealer-mS 


ROPLocol . 

101,412 

19,227 

113,233 

Preprint  Locol . 

63,413 

13685 

41,998 

ROP  Notioi^ . 

10,705 

146 

15,787 

Preprint  Notionol . 

7,290 

5,894 

CloUified . 

51,285 

7,134 

50J36 

GRAND  TOTAL . 

234,305 

40,192 

247,248 

YEAR  TO  DATE . 

2,963,966 

595,758 

3,125,610 

CONWAY, 

ARK. 

Log  Cobin-Democrol-eS 

ROPLocol . 

24,620 

18,604 

Preprint  Locol . 

18,306 

12621 

ROP  Notionol . 

79 

62 

Classified . 

6,806 

6,592 

GRAND  TOTAL . 

49,811 

38,079 

YEAR  TO  DATE . 

569,379 

447,216 

lAU  CLAIRI 

,  WIS. 

Leoder  Telegrom-eS 

ROP  Local . 

40,329 

40,781 

Preprint  Locol . 

55,860 

29,709 

53,117 

ROP  Notionol . 

1,794 

1,744 

Preprint  Notionol . 

4,072 

5,100 

Clossified . 

22.974 

24,861 

GRAND  TOTAL . 

127,029 

29,709 

125605 

YEAR  TO  DATE...... 

1,364,498 

350,057 

1661,156 

BLOOMINGTON,  IND. 

Herald-Tinies-mS 


ROP  Local . 

114,084 

130,284 

Preprint  Locol 

221621 

230,545 

ROP  Notionol 

4,474 

4,125 

Preprint  Nohonol . 

10,470 

9,608 

Clouified... . 

78,263 

84,976 

GRAND  TOTAL. 

428,512 

459,538 

YEAR  TO  DATE . 

.  1,747,150 

1,938,379 

IDMONTON,  ALTA. 

Joumol-m* 


ROP  Loci . 

1,145,109 

1,183,068 

Preprint  Locol . 

1,066,160 

1,009,737 

ROP  Notional . 

238,497 

268,440 

Preprint  Notional... . 

4,998 

5,100 

Classified . 

482,853 

509659 

GRAND  TOTAL . 

2,937,417 

2,974,004 

YEAR  TO  DATE.... 

35,777632 

37,413,742 

Note:  Figures  given  in  modulor  ogate  lines 


BUTPALO,  N.Y. 

News-o/d 


ROP  Loci . 

42,591 

49,467 

Preprint  Local 

3,110 

6,935 

2,453 

ROP  Notional 

4638 

5,932 

Preprint  Notionol . 

Clossified..... 

24,555 

127 

28,105 

Total . 

74,494 

7,062 

86,157 

PRIDIRKK,  MO. 

Post-m 

ROPLocol . 

.  51,210 

49469 

124,720 

Preprint  Locol 

.  127,472 

ROP  Notionol. 

.  825 

»  1,162 

.  32441 

39636 

214,987 

Totol . 

.  212,048 

(Continued 

on  page  32) 

PART  RUN 


8,909 

1,478 

10,387 

16,903 

191,904 


446 

33,153 


33,599 

248,253 


106,539 

68,852 

247 

45,395 

221,033 

2,413,708 


47.156 

86,770 

500 

134,426 

1,333,548 


12,252 

13,279 

58 

4,306 

29,895 

523,714 


25,577 


25,577 

348,419 
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(Continued  from  page  31) 

1990 

1989 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

News-e 

ROP  Local . 

51,210 

49,869 

Preprint  local . 

127,472 

122,704 

ROP  National . 

825 

1,162 

32,541 

39,236 

Totol . 

212,048 

212,971 

GRAND  TOTAL .... 

424,096 

427,958 

YEAR  TO  DATE: 

4,438,510 

4,144,268 

OALESBURO 

ILL. 

Register-Maii*e 

ROf>  local . 

28,321 

22,473 

Preprint  Locol . 

50,489 

50,613 

ROP  Notional . 

1,157 

1,357 

Preprint  Notional . 

112 

Clossifiea 

5,778 

5,042 

GRAND  TOTAL.... 

85,745 

79,597 

YEAR  TO  DATE:.. 

753,994 

744,835 

ORAND  ISLAND,  NEB. 

Independent-eS 

ROP  Locol . 

48,328 

52,378 

Preprint  Locol . 

43,034 

18,976 

44,430 

14,584 

ROP  Notional . 

1,309 

1,574 

Preprint  Notionol . 

176 

Clossifiea . 

13,501 

15,220 

GRAND  TOTAL.. 

106,348 

18,976 

113,602 

14,584 

YEAR  TO  DATE: . 

..  1,060,712 

36,780 

1,138,376 

107,418 

OREENSBURG,  RA. 

Tribune*Review-m 

ROP  local . 

29,743 

27,036 

Preprint  Locol . 

16,455 

15,572 

17,003 

13,510 

ROP  National . 

1,027 

705 

Preprint  Notional . 

129 

Clossified 

25,417 

28,785 

Totol . 

72,642 

15,572 

73,658 

13,510 

Tribune-Review'S 

ROP  locol . 

29,743 

33,684 

Preprint  Local . 

37,345 

55,552 

23,649 

56,882 

ROP  National . 

428 

464 

Preprint  Notional . 

7,278 

7.799 

Clossified . 

16,228 

19,826 

Totol . 

91,022 

55,552 

85,422 

56,882 

GRAND  TOTAL. 

...  163,664 

71,124 

159,080 

70,392 

YEAR  TO  DATE. 

...  1,949,346 

535,822 

1,988,896 

508,957 

HUTCHINSON,  KAN. 

News-mS 

ROP  locol . 

31,681 

32,331 

Preprint  Local . 

12,445 

112,761 

25,402 

90,988 

ROP  Notional . 

1,266 

1,770 

Classified . 

21,992 

21,701 

GRAND  TOTAL. 

67,384 

112,761 

81,204 

90,988 

YEAR  TO  DATE. 

....  848,578 

792,191 

803,737 

554,156 

LAMAR,  COLO. 

Daily  News-e 

ROP  local . 

7,663 

7,149 

Preprint  Local . 

5,986 

8,392 

ROP  Notional 

190 

250 

Preprint  National . 

88 

Classified . . 

2,074 

1,964 

GRAND  TOTAL. 

9,927 

6,074 

9,363 

8,392 

YEAR  TO  DATE 

N/A 

LINCOLN, 

NEB. 

Joumal>$tar>meS 

ROP  locol . 

58,901 

64,426 

Preprint  Locol . 

78,373 

81,545 

ROP  Notional . 

1,225 

1,959 

Preprint  National . 

6,238 

4,983 

Clossified . 

31,582 

34,673 

GRAND  TOTAL 

.  176J19 

187,586 

YEAR  TO  DATE 

.....  1,928,144 

1,980,873 

LIVINGSTON 

MONT. 

Enterprise-e 

ROP  local . 

10,850 

11,693 

Preprint  Locol . 

42,609 

43,043 

ROP  Notional . 

112 

132 

Clossified 

3,500 

2,190 

GRAND  TOTAL 

.  57,071 

57,058 

YEAR  TO  DATE 

N/A 

^Indicates  newspapers 

reporting  figures  in 

lines. 

Courier  Joumoi-o/d 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Classified 
Total . 


1990  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

LOUISVILLI,  KY. 


2,081 

24,783 

99,832 


1990  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MUNSTIR,  IND. 


18,873 

60,737 

15,981 

ROP  Locol . 

60,242 

6,784 

53,757 

5,969 

47,278 

46,944 

Preprint  Local . 

58,848 

51,106 

62,609 

34,746 

1,828 

ROP  Notional . 

2,293 

2,412 

3,110 

24,064 

3,648 

Preprint  Notionol . 

6,900 

5,244 

69,269 

86,629 

66,573 

Clossified 

37,907 

27,007 

Courier  Joumot-S 

ROP  Local . 

Preprint  Locol . . 

ROP  Notionol . . 

Preprint  Notional . 

Clossified 
Total . 

GRAND  TOTAL  .. 

YEAR  TO  DATE.. 


14,304 
58,928 

148,760  142,811  146,519  144,716 

1,580,451  1,560,850  1,673,129  1,615,319 


GRAND  TOTAL... 
YEAR  TO  DATE .. 


Tenne$seon-m 

ROP  Local . 

Preprint  LkoI  .... 

ROP  Notional . 

Clossified 
Total . 


166,190 

1,639,255 


57,890  151,029 

364,306  1,654,607 


NASHVILli,  TINN. 


59,796 

28,646 

3,190 

31,900 

123,532 


MANCHESTIR,  N.H. 


ROP  local . 

ROP  Notional . 

54,083 

2,110 

26,954 

47,868 

2,493 

26,830 

Totol . 

83,147 

77,191 

N.H.  Sundoy  News>$ 

ROP  locol . 

16,307 

24,023 

ROP  Notional . 

141 

888 

12,074 

17,884 

Total . 

28,522 

42,795 

GRAND  TOTAL.... 

...  111,669 

119,986 

YEAR  TO  DATE... 

...  1,394,650 

1,573,983 

MIDDinOWN,  N.Y. 

Tintes  Herald  Record-mS 


ROP  Local . 

97,232 

109,561 

Preprint  Locol . 

87,504 

134,889 

79,395 

114,561 

ROP  Notionol . 

1,401 

1,814 

Preprint  Notional . 

10,962 

9,360 

Classified 

.  53,095 

65,994 

GRAND  TOTAL . 

.  250,194 

134,889 

266,124 

114,561 

YEAR  TO  DATE: 

3,044,586 

1,106,745 

3,265,462 

1,056,149 

MONTRUL,  QUI. 


Gozette-mS* 

ROP  locol 

1,127,131 

1,092,780 

Preprint  Loco* . 

593,676 

632,264 

ROP  Notional . . 

288,466 

342,807 

Preprint  Notionol . 

61,508 

10,330 

ClossifM 

491,724 

586,330 

GRAND  TOTAL... 

...  2,562,505 

2,664,511 

YEAR  TO  DATE... 

N/A 

Note:  Figures  given  in  inodular  ogote  lines 

MOULTRIE,  GA. 

Observer-m 

ROP  locol . 

22,408 

23,306 

Preprint  Local . 

2,039 

3,648 

ROP  Notionol . 

295 

205 

Classified 

11,403 

10,762 

GRAND  TOTAL  ... 

36,145 

37,921 

YEAR  TO  DATE... 

N/A 

MUNCIE,  INDe 

Star-m 

ROP  locol . 

29,292 

34,280 

Preprint  Local . 

5,851 

6,964 

ROP  Notional . 

1,502 

1,847 

Preprint  National _ 

34 

12,682 

15,586 

Totol . 

49,327 

58,711 

Press*e 

ROP  Locol . 

38,796 

45,022 

Preprint  Local . 

8,889 

12,173 

ROP  Notional . . 

1,502 

1,647 

Clossified 

13,831 

17,645 

Totol..., 

63,018 

76,687 

Stor-S 

ROP  local . 

9,447 

10,490 

Preprint  Local . 

6,906 

8,371 

ROP  Notionol . 

75 

356 

Preprint  National _ 

375 

445 

Classified 

3,409 

4,775 

Total.. 

20,214 

24,439 

GRAND  TOTAL.. 

.  132,559 

159,837 

YEAR  TO  DATE. 

.  1,280,508 

1,349,164 

Bor.ner-e 


ROP  Local . 

58,484 

25,586 

2,449 

26,730 

113,249 

59,995 

28,279 

3,212 

31,228 

122,714 

Tenne$sean>S 

35,289 

41,071 

38,619 

44,662 

Preprint  Local . 

ROP  Notional 

1,062 

997 

Preprint  Notionol . 

5,982 

4,886 

ClouifM 

16,618 

19,016 

100,022 

108,180 

GRAND  TOTAL . 

327,394 

354,426 

YEAR  TO  DATE . 

3,531,572 

3,814,943 

NEW  HAVEN,  CONN. 


Register-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Clossified 

49,606 

31,626 

2,960 

20,941 

10,461 

10,080 

53,411 

28,350 

4,835 

24,951 

13,782 

24,129 

42 

Totol . 

105,133 

20,541 

111,547 

37,953 

Register-S 

ROP  local . 

26,230 

29,998 

Preprint  Local . 

54,495 

62,496 

67,032 

37,296 

ROP  Notionol . 

1,212 

1,564 

Preprint  Notionol . 

8,820 

7,245 

Classified 

11,241 

14,200 

Totol . 

101,998 

62,496 

120,039 

37,296 

GRAND  TOTAL . 

207,131 

83,037 

231,586 

75,249 

YEAR  TO  DATE.... 

2,265,129 

803,985 

2,653,578 

790,558 

NORTHAMPTON,  MASS 

Daily  Hampshire  Gozette-e 

ROP  local . 

37,662 

48,321 

Preprint  Local . 

49,149  19,866 

39,087 

19,608 

ROP  Notional . 

741 

1,074 

Preprint  National . 

129 

Clossified 

12,242 

14,382 

GRAND  TOTAL. 

99,794  19,866 

102,993 

19,608 

YEAR  TO  DATE 

.  1,117,054  153,768 

1,064,704 

247,680 

NORTH  BAY,  ONT. 

Nugget-m 

ROP  Iwal 

26,337 

30,370 

Preprint  Locol 

60,422 

54,108 

ROP  Notional . 

4,890 

5,069 

Preprint  National . 

7 

1,908 

Clossified . 

47,410 

52,797 

GRAND  TOTAL.. 

.  139,066 

144,252 

YEAR  TO  DATE . 

.  1,079,217 

1,245,563 

ONTARIO,  ORI. 

Argus  Observer-eS 

ROP  local . 

18,314 

20,406 

Preprint  Local . 

43,731 

41,538 

ROP  Notionol . 

291 

1,489 

Clossified . 

7,787 

8,219 

GRAND  TOTAL. 

70,123 

71,652 

YEAR  TO  DATE 

.  754,244 

761,845 
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IVs  time  to  plan  for  the  1991  ANPA  Publisher’s  Convention.  It’s  also  time  for  you  to  prepare  your 
advertising  message  to  reach  these  powerful  executives  of  the  newspaper  industry.  E&P’s  two  ANPA 
Convention  issues  provide  the  best  possible  timing,  atmosphere  and  audience  for  your  message. 


E&P’S  MAY  4th  CONVENTION  ISSUE  will  be  distributed  at  Vancouver  Convention  Centre  and  will  be  in  the 
hands  of  newspaper  publishers  and  general  managers  attending  ANPA.  They  use  this  issue  for  the  schedule 
of  events,  listings  of  “Who’s  Staying  Where  at  ANPA”  and  to  read  the  indepth  profile  of  the  incoming  ANPA 
president.  Of  course  not  everyone  can  make  it  to  the  convention  but  they’ll  still  see  your  message  in  the 
pages  of  E&P  when  they  receive  their  issue  in  the  mail.  This  is  a  very  important  E&P  issue  for  the  entire 
newspaper  industry  which  includes  the  28,000*  subscribers  of  E&P  and  the  3.3**  additional  readers  of  each 
issue  of  E&P. 


'ABC  statement  for  six  months  ending  June  30,  1990. 
"Survey  of  E&P  subscribers.  E&P  Research.  Inc. 


DEADLINES:  Space— April  19  Copi^— April  22 


KILL  TWO  STONES  WITH  ONE  BIRD 


E&P’S  MAY  11th  POST-CONVENTION  ISSUE  brings  E&P  readers  significant  convention  reports,  cover¬ 
age  of  speeches,  photos  of  convention  headliners  and  more!  Coincidentally,  this  issue  will  also  hold  the  E&P 
ANPAITEC  Planning  Pullout  Section.  This  section,  published  a  full  month  before  the  actual  ANP A/TEC 
Convention,  is  relied  upon  by  industry  people  for  the  ANPA/TEC  exhibitor  preview  (ask  your  E&P  sales 
representative  for  details).  Your  “one”  ad  in  this  issue  will  remind  conference  attendees  of  your  presence  at 
the  ANPA  convention  in  Vancouver  as  well  as  help  them  keep  you  in  mind  as  they  plan  for  the  ANPA/TEC 
conference  in  Las  Vegas,  June  6-8. 


DEADLINES:  Space— May  1  Copy— May  3 
(Deadlines  tor  Planning  Section:  Space  4/26  Copy.4/29) 


REMEMBER:  These  two  important  Editor  &  Publisher  Convention  issues  offer  an  editorial  climate  of  convention  excitement 
that  is  100%  newspaper  oriented  with  stepped-up  readership  and  pulling  power.  Make  your  space  reservations  now  for  both  the 
Convention  issue  and  the  Post  Convention/Planning  Section  issue! 


Sales  Offices 


New  York  Chicago  New  Orleans 

212  •  675  •  4380  312  •  641  •  0041  504  •  386  •  9673 


San  Francisco  Los  Angeles 
415  •  421  •  7950  213  •  382  •  6346 


(Continued  from  page  32) 


1990  1989 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

<mAWA«  ILL. 

Doily  Times-e 

ROP  Locol . 

20,355 

19,529 

Preprinr  Locol . 

40,501 

1,858 

39,076 

1,882 

ROP  Notionol . 

1,059 

1,161 

Ckissified 

6,574 

5,908 

GRAND  TOTAL.  .. 

68,489 

1,858 

65674 

1,882 

YEAR  TO  DATE... 

...  688,317 

26687 

698,674 

21,190 

MANAMA  CITY,  PIA. 

1  News  Herold-mS 

ROP  Locol . 

66,783 

70,286 

Preprint  Locol . 

54,301 

69,138 

ROP  Notionol . 

1,166 

683 

Preprint  Notionol . 

361 

444 

Clouified . 

31,043 

37,167 

GRAND  TOTAL.  .. 

...  153654 

177,718 

YEAR  TO  DATE... 

...  1,693,372 

1,764,481 

PHOINIX 

,  AMZ. 

Arizona  Republic*m 

ROP  Local . 

98,596 

5,984 

130,986 

7,036 

Preprint  Locol . 

90,626 

37,215 

106,224 

52,249 

ROP  Notional . 

9,246 

10,447 

Preprint  NotKinol . 

260 

388 

Clossified 

91,948 

3,207 

107,747 

3,050 

Totol... 

290,856 

46,406 

357,792 

62,335 

Gozette-e 

ROP  Local . 

92,646 

5,968 

129,679 

6,627 

Preprint  Local . 

90,626 

37,215 

108624 

52,249 

ROP  Notionol . 

9616 

10,548 

Preprint  Notionol . 

260 

388 

Clossified 

91,764 

3,486 

107,464 

3,068 

Total... 

285,112 

46,669 

356,303 

61,944 

Arizono  Republic-$ 

ROP  Local . 

40,145 

52,430 

Preprint  Local . 

69,877 

77,988 

ROP  Notionol . 

3,105 

4,076 

Preprint  Notionol _ 

8,720 

6,580 

Clo»ified . . 

42620 

61,557 

Total . 

164,467 

202,631 

GRAND  TOTAL... 

....  740,435 

93,075 

961,726 

124,279 

YEAR  TO  DATE.. 

....  7,010,911 

741,245 

7,508,402 

596,652 

KMTAM  LA  MUUtll,  MB. 

Doily  Grophic-e 


ROP  Local . 

14,769 

15,022 

Preprint  Locol . 

7,172 

10645 

ROP  Notionol . 

874 

376 

Clossified . 

2,113 

2,438 

GRAND  TOTAL... 

24,928 

28,381 

YEAR  TO  DATE.. 

307631 

331,383 

FOBTIAND,  MAINS 

Press  Herold-m 

ROP  Local . 

34,178 

39,756 

Preprint  Locol............. 

29,933 

28,743 

ROP  Notional . 

6,653 

3,137 

Preprint  Notional . 

108 

Clouified . 

14^59 

13677 

Totol . 

85,731 

84,913 

Eiipr<ss.e 

ROP  Locol . 

28,142 

31,753 

Preprint  Locol . 

22,783 

23,367 

ROP  Notional.: . 

2,467 

3,012 

Classified 

11,144 

9,994 

Total... 

64,536 

68,126 

Telegram-S 

ROP  Local . 

20661 

24,718 

Preprint  Local . . . 

31,060 

27,703 

ROP  Notional 

713 

1,232 

Preprint  Notionol . 

2668 

1,968 

Ckiuified . - . 

9,528 

13,712 

Totol.. 

64,030 

69,333 

GRAND  TOTAL... 

...  214697 

222672 

YEAR  TO  DATE.. 

...  2671,496 

2,673614 

‘Indicates  newspapers  reporting  figures 

lines. 


1990  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MIOVIDiNCi,  t.l. 

Joumol-Bulletin.a/d 


ROP  Local .  55,218  16,338  73,888  19,193 

Preprint  Local  37,707  168,583  33,506  127,394 

ROP  Notional  4,292  5,276 


Preprint  Notional . 

45,633 

58,788 

Classified 

36,618 

1,581 

38,379 

1,835 

Total.... 

133,834 

232,134 

150,049 

207,209 

ioumol-S 

ROP  Local . 

29,529 

3,339 

33,013 

6,148 

Preprint  Locol . 

47,413 

155,068 

54,869 

118,103 

ROP  Notional . 

2,915 

2,732 

Preprint  Notional. . . 

6,681 

239 

5,114 

287 

Clottified . . . 

13,369 

666 

17,391 

470 

Total . 

99,907 

159,312 

113,119 

125,008 

GRAND  TOTAL . 

233,741 

391,446 

263,168 

332,217 

YEAR  TO  DATE . 

N/A 

ftUOINOp  ^A. 

Eogle-Times-e 

ROP  Locol . 

53,965 

49631 

Preprint  Local . 

37,620 

39,551 

ROP  Notronol . 

1,130 

1,494 

Preprint  Notional . . 

270 

Clouified . 

32,710 

36,958 

Totol... 

125,695 

127,334 

Eogle-S 

ROP  Locol . 

31,494 

31,820 

Preprint  Local . 

16,770 

16,105 

27,145 

19,995 

ROP  Notional . 

566 

575 

Preprint  Notional . 

6,480 

5,580 

Clossified 

16,428 

19,513 

Totol . 

73,738 

16,105 

84,633 

19,995 

GRAND  TOTAL . 

199,433 

16,105 

211,967 

19,995 

YEAR  TO  DATE.... 

..  2,223,306 

243,557 

2,273,875 

208,745 

tItlOp 

NfV. 

Gozette-Joumol-m 

ROP  Local . 

79,167 

80,817 

Preprint  Local . 

122,372 

154,077 

ROP  Notional . 

2,492 

1,454 

Preprint  Notionol . 

3,384 

4,604 

Classified 

43,338 

53,028 

Totol... 

250,753 

293,980 

GRAND  TOTAL . 

..  3,073,300 

3,243,355 

YEAR  TO  DATE.... 

N/A 

MCHMONDp  VA. 

Times-Dispatch>m 

ROP  Locol . 

53,274 

4,512 

58,295 

3,195 

Preprint  Locol . 

21,588 

2,894 

21,614 

2,836 

ROP  Notionol . 

5,060 

233 

6,658 

289 

Preprint  Notional . 

30 

Clourfied 

26,319 

939 

30,343 

884 

Total... 

106,241 

8,578 

116,910 

7,234 

News  Leoder-e 

ROP  Locol . 

42,182 

4,512 

41693 

3,195 

Preprint  Local . . 

18,729 

3,271 

18,980 

2,702 

ROP  National 

4,935 

233 

6,185 

289 

Preprint  Notional . 

» 

Ckmlfied . 

24674 

939 

27637 

884 

Total . . 

90,520 

8,955 

94695 

7,100 

Times-Dlspatch-S 

ROP  Local . 

28,651 

32,575 

Preprint  Locol . . 

41,860 

2644 

36635 

1,220 

ROP  Notional . 

1611 

2,344 

Preprint  Notionol . 

5,494 

4,082 

Clouifiod 

18,460 

21623 

Total... 

95,776 

2,644 

96,559 

1,220 

GRAND  TOTAL . 

292,537 

20,177 

307664 

15,554 

YEAR  TO  DATE .... 

..  3,387,532 

216,517 

3,519,972 

215,667 

RIVIRSIDI, 

CALIP. 

Press-Enterprise-mS 

ROP  Local . 

79,040 

31614 

77,706 

29,100 

Preprint  Locol . 

189,970 

204692 

ROP  Notional . 

6,182 

64 

4,075 

Preprint  Notional . . 

10,206 

9,230 

Clouified 

68,408 

213 

76,166 

335 

GRAND  TOTAL . 

..  353,806 

31,491 

371,569 

29,435 

YEAR  TO  DATE.... 

..  3,784,433 

302,837 

3,682,622 

264,206 

1990  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SACBAMINTO,  CALIP. 

8«e-mS 

ROP  Local .  110,195  22,906  117,367  15,548 

Preprint  Locol  182,344  27,508  177,968  18,674 

ROP  Notionol  15,476  15,767 

Preprint  Notional .  10,530  8,320 

Classified .  197,825  6,864  198,386  6^ 

GRAND  TOTAL .  516,370  57,278  517,808  X895 

VtAR  TO  OATt ......  N/A 


ST.  LOUIS,  MO. 

Post-Dispotch-m 

ROP  Local .  58,682  25,261  63,932  23,839 

Preprint  Local  22,821  21,299 

ROP  Notional  3,313  504  5,435  497 

Classified  38,677  3,721  45,085  _ 

Totol .  123,493  29,500  135,751  24,336 

Post-Dispotch-S 

ROP  Local  34,589  32,559 

Preprint  Local  70,406  74,217 

ROPNotonol  3,693  4,363 

Preprint  Notionol .  7,494  5,630 

Classified  30,680  32,053 

Total...  146,862  148,822 

GRAND  TOTAL .  270,355  29,500  284,573  24,336 

YEAR  TO  DATE .  2,821,520  399,660  2,974,606  292,445 


SAN  BIBNABDINO,  CALIP. 

Sun-mS 


ROP  Local . 

59,919 

76,784 

Preprint  Local . 

75,127 

98,561 

ROP  Notional 

5,187 

5,735 

Preprint  Notional . 

3,091 

4,697 

Classified 

37,253 

47,504 

GRAND  TOTAL . 

.  180,577 

233,281 

YEAR  TO  DATE..... 

N/A 

SAN  PBANCISCO,  CALIF. 


Chronicle-m 

ROP  Locol . 

63,343 

20,866 

83,632 

23,115 

Preprint  Lwol . 

107,974 

153,046 

ROP  Notional . 

25,563 

645 

26,754 

1,664 

Clossified 

47,174 

66,187 

Total . 

244,104 

21,511 

329,619 

24,779 

Exominer-e 

ROP  Local . 

56,882 

17,978 

74,496 

22,480 

Preprint  Locol . 

107.974 

153,046 

ROP  Notional . 

24,853 

1,161 

25,245 

1,376 

Clossified 

46,587 

66,456 

Total... 

236,296 

19,139 

319,243 

23,856 

Exominer/Chronicle'S 

ROP  Local . 

28,747 

4,843 

37,619 

7,601 

Preprint  Locol . 

95,394 

128,150 

ROP  Notionol . 

10,443 

28 

12,078 

320 

Preprint  Notional . 

10,400 

9,100 

Classified . 

21,718 

29,744 

Totol... 

166,702 

4,871 

216,691 

7,921 

GRAND  TOTAL . 

647,102 

45,521 

865,553 

56,556 

YEAR  TO  DATE . 

5,918,825 

389,623 

6,371,304 

485,118 

SAN  DliOO 

F  CA.(P. 

Union-Tribune-meS 

ROP  Local . 

...  241,810 

32,610 

254,287 

28,333 

Preprint  Locol . 

95,766 

110,624 

100,612 

78,836 

ROP  Notionol 

30,637 

2,711 

31,739 

824 

Preprint  Notional . 

3,402 

904 

2,206 

Clossified 

153,327 

6,938 

164.140 

8.113 

GRAND  TOTAL.... 

...  524,942 

153.787 

572,984 

116.106 

YEAR  TO  DATE... 

...  6,911,692 

1,454,358 

7,129,566 

1,098,681 

SAN  MAnO,  CALIF. 

Tintes.e 


ROP  Locol . 

26,078 

32,515 

Preprint  Locol . 

128,226 

101,523 

ROP  Notionol . 

5,018 

4,429 

Preprint  Notional . 

4,257 

3,870 

Ctouified 

.  18,684 

21,625 

GRAND  TOTAL . 

.  182,263 

163,962 

YEAR  TO  DATE . 

1,775J55 

1,754,444 
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FULL  RUN 

PART  RUN 

FULL  RUN 

SANTA  MONICA,  CALIF 

Outlook-e 

ROP  Local . 

32.369 

33,984 

Preprint  Locol 

11.329 

13,257 

ROP  Notionol . 

3.303 

4,625 

Preprint  Notional . 

23 

26,528 

32,836 

GRAND  TOTAL . 

75.552 

84,702 

YEAR  TO  DATE . 

963,582 

1,006,528 

SCOTTStLUFF,  NEB. 

Stor-Heroid-mS 

ROP  Local 

28,929 

29,642 

Preprint  Local . 

6,786 

24,860 

3,915 

ROP  Notionol . 

1,140 

911 

Preprint  Notionol . 

131 

65 

Clossified. 

9.658 

8,860 

GRAND  TOTAL . 

46,644 

24,925 

43,328 

YEAR  TO  DATE..... 

521,874 

246.615 

529,492 

SHAWNEE 

OKLA. 

News-Stor-mS 

ROP  Local . 

42.986 

50,165 

ROP  Notionol . 

451 

249 

Clossified. 

9.637 

9,469 

Total . 

53,074 

59,903 

GRAND  TOTAL . 

55.188 

55,667 

YEAR  TO  DATE .... 

536.240 

561,582 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times-mS 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  National .. 
Clossified 
Total . 

Joumal-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Clossified 
Totol . 


I  Tribune-e 

I  ROP  Local . 

I  Preprint  Local . 

ROP  National . 

Preprint  Notionol.. 
Clossified 
Totol . 

Tribune*S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

Classified . 

Total . 


59,418 

29,669 

1,868 

2,580 

25,909 

18,220 

76,299 

45,071 

2,700 

4,300 

34,732 

31,009 

r  9,444 

16,220 

163,102 

31,009 

40,661 

13,722 

1,014 

23,167 

7,052 

52,284 

19,541 

1,955 

X.396 

14,640 

78,564 

7,052 

104,176 

14,640 

198,008 

25,272 

267,278 

45,649 

2,240,806 

321.266 

2,337,192 

328,362 

SOUTH  tlND,  IND. 

34,642  6,752 

17,810  23,400 

1,490 

18,472  _ 

72,414  30,152 


Spokesmon-Review-S 

ROP  Local . . 

Preprint  Local . 

ROP  Notionol 

Preprint  Notional . 

Clarified 

Totol . 

GRAND  TOTAL . 

YFAR  TO  DATE . 


stondard-m 

ROP  Locol . 

Preprint  Local . 

_  ROP  Notionol . 

23,947  Preprint  Notional.... 

266.345  Classified 

Totol . 

Herald  Joumal-e 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Clossified 

Total . 


Herald  Americon-S 

ROP  Locol . 

Preprint  Local . 

ROP  National 
Preprint  Notional . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


14408 

10,325 

8.574 

8,469 

823 

579 

919 

839 

14.052 

13,035 

38.776 

33,247 

205,910 

189,668 

2,216958 

2,217,394 

SYRACUSE 

,  N.Y. 

4i983 

13,032 

39,215 

14,576 

76609 

73,466 

2.286 

2,966 

45 

14,748 

17,666 

136.671 

13,032 

133,313 

14,576 

42.240 

8,654 

41,219 

8,441 

80.893 

81,475 

2,172 

2,787 

14,347 

17,102 

139,652 

8,654 

142,583 

8,441 

24,659 

452 

22,512 

509 

91,111 

64,549 

1,027 

695 

6,623 

5,573 

13,298 

15,377 

136,718 

452 

108,706 

509 

413,041 

22,138 

384.602 

15,085 

4,367,756 

271,364 

4,360,877 

303,361 

World-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional.. 
Clossified. 

Total . 

Tribune-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 

Classified . 

Totol . 


FULL  RUN  PART  RUN  FULi  RUN  PART  RUN 


2,283  57,439 

2,503  5,505 

1,789 


World-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol _ 

Clossified 


31,274  _  30,308 

94,653  4.786  95,041 


52,814  1,827  56,640 

5,806  2,503  5,505 

1,477  1,735 

206 

30,842  _  29,846 

91,147  4.330  93.726 


GRAND  TOTAL.. 
YEAR  TO  DATE.. 


Observer-Reporter-m 


61,032  _ 

246,832  9,116 

...  2,861.476  102,563 

WASHINGTON,  PtL 


Preprint  Locol _ 

ROP  Notionol . 

Classified . 

Total . 


37,767  5,044 

17,030  23.920 

2,172 

260 

23,946  _ 

80,915  29,224 


ROP  Local . 

49,493 

9.995 

57,163 

Preprint  Locol . 

35,910 

35,973 

ROP  Notional . 

2,036 

72 

2,532 

Clossified 

16,786 

540 

20,759 

Totol . 

104,225 

10,607 

116,427 

8lade-S 

ROP  Locol . 

29,449 

175 

26,368 

Preprint  Local . 

73,000 

63,126 

ROP  Notionol . 

1,802 

2,065 

Preprint  Notional . 

9,324 

7,560 

Clarified 

11,223 

12,185 

Totol . 

124,878 

175 

111,304 

GRAND  TOTAL . 

229,103 

10,782 

227,731 

YEAR  TO  DATE . 

.  2,260,836 

111,147 

2,405,749 

YEAR  TO  DATE .  1,439,592  1, 

WEST  PLAINS,  MO. 

■"  Doily  Ouill-e 

RW  local . - .  12.964 

ROP  Notional . . .  625 

Classified .  1,819  _ 

GRAND  TOTAL .  15,408 

YEAR  TO  DATE .  184,423 

WICHITA  FALLS,  HXAS. 

Times  Record  News-mS 

_  ROP  Local  51,664 

3  348  Notionol .  1 .445 

— • —  Clossified  36,165 

GRAND  TOTAL .  89,274 


SPOKANE.  WASH. 


3,493 

15,121 

4,748 

YEAR  TO  DATE... 

N/A 

- i — 

64,480 

27.170 

67,340 

1,173 

TOBSKA,  KAN. 

WINDSOR,  ONT. 

7,670 

Capitol  Joumol-m 

Stor-e* 

12,063 

ROP  Locol . 

69,047 

75,479 

ROP  Locol . 

830,187 

957,834 

67,973 

63,197 

72,068 

Preprint  Local . 

ROP  Notionol 

35,757 

1,712 

75,397 

31,872 

1,518 

77,865 

Preprint  LkoI . 

ROP  Notional . 

838,181 

164,079 

1,006,722 

139,651 

98,125 

144,112 

101,312 

Preprint  Notionol . 

Clossified 

24,992 

5,493 

25,351 

4,445 

Preprint  Notional . 

13,767 

284,529 

31,497 

291,810 

929,765 

1,773,866 

860,093 

GRAND  TOTAL . 

131,508 

80,890 

134,220 

82,310 

GRAND  TOTAL 

2,130,743 

1,427,514 

YEAR  TO  DATE . 

.  1,257,982 

913,208 

1,312,324 

844,110 

YEAR  TO  DATE ... 

...  25,969,614 

27,418,618 

Spokesmon-Review-m 

ROP  Locol 

42,561 

40,236 

Preprint  Local . 

7,848 

8.383 

ROP  Notional . 

2,751 

3,270 

Preprint  Notional . 

16 

Clossified 

32.467 

28,282 

Total . 

35,643 

80,171 

Chronkle-e 

ROP  local . 

42,460 

40,217 

Preprint  Locol . 

3,727 

4,371 

ROP  Notionol . 

2,751 

3,270 

Preprint  Notionol . 

6 

CloUified 

32,547 

28,412 

Total . 

81,491 

76,270 

TORRANCE,  CALIF. 


‘Indicates  newspapers  reporting  figures  in 
lines. 


Daily  Breeze-eS 

ROP  Locol . 

Preprint  locol . 

ROP  Notional . 

Preprint  NotKXiol . 

Clossified 

GRAND  TOTAL 
YEAR  TO  DATE .. 


Doily  News-eS 

ROP  Local . 

ROP  Notional . 

Classified . 

GRAND  TOTAL. . 
YEAR  TO  DATE .. 


Note;  Figures  given  in  modulor  ogate  lines 

WINSTON-SALEM,  N.C. 

Journal -m 

ROP  Local .  68,581  10,454 

Preprint  Locol .  7,071  27.247 

ROP  Notionol  3,216 

Preprint  Notionol  .  176 

Classified  36,635  _ 

Total .  115,679  37,701 

Joumol-$ 

ROP  local .  25,336  4,544 

Preprint  Local .  14,809  29,871 

ROP  Notionol .  464 

Preprint  Notionol .  6,424 

Classified  13,990  _ 

Total .  61,023  34.415 


68,581 

7,071 

3,216 

176 

36,635 

10,454 

27,247 

62,290 

12,693 

3,609 

88 

43.768 

12,011 

26,826 

115,679 

37,701 

122.448 

38,837 

25,336 

14,809 

464 

6,424 

13.990 

4,544 

29,871 

25,567 

16,965 

1,060 

5.225 

13,072 

4,660 

21,319 

61,023 

34  415 

61,809 

25,979 

176,702 

72,116 

184,337 

64,816 

1,986,565 

655,212 

2,106,455 

676,445 
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NEWS/TECH 


First  Colormax  customers  ready  for  more 

Louisville  orders  more  KBA-Motter  units  to  print 
daily  color;  Reading  starts  first  unit,  installs  second 


The  Courier-Journal,  Louisville, 
Ky.,  announced  it  has  ordered  three 
more  five-color  flexographic  printing 
units  from  KBA-Motter  Corp.,  in 
York,  Pa. 

The  first  new  unit  is  to  be  operating 
in  March  of  next  year,  and  the  full 
installation  completed  by  August. 

George  N.  Gill,  Courier-Journal 
president,  put  the  cost  of  the  addi¬ 
tional  units  at  $5  million,  bringing  the 
Gannett  Co.  newspaper’s  total  invest¬ 
ment  in  new  color  equipment,  includ¬ 
ing  platemaking  and  a  scanner  for 
color  separations,  to  $6.6  million  over 
the  past  two  years. 

In  the  fall  of  1989,  the  paper  pur¬ 
chased  its  first  unit,  which  was  the 
first  such  unit  sold  by  Dallas-based 
Publishers  Equipment  Corp.  (E&P, 
Dec.  2,  1989). 

Since  that  sale,  PEC  and  its  Ger¬ 
man  shareholder,  Koenig  &  Bauer, 
acquired  Motter  Printing  Press  Co., 
with  the  latter  picking  up  the  largest 
single  interest.  PEC  and  Motter  flexo 
operations  were  then  put  under  the 
KBA-Motter  Corp.  name.  The  five- 
color  common  impression  cylinder 
flexo  unit  is  now  marketed  as  the  Col¬ 
ormax. 

The  first  Colormax  went  into 
Louisville  last  year,  where  it  was  seen 
as  an  easy  way  to  add  in-register 
quality  color  to  the  Page  One  position 
on  the  smallest  of  three  lines  of  letter- 
press  for  printing  the  Neighborhoods 
editions  and  advance-printed  edito¬ 
rial  and  advertising  matter.  PEC  per¬ 
formed  an  RTP  upgrade  for  the  five- 
color  unit. 

The  new  color  units  will  allow  daily 
printing  of  full-color  photos,  illustra¬ 
tions  and  other  graphics,  “improving 
on  the  high-quality  color  work  now 
available  only  in  the  Sunday  Maga¬ 
zine,  which  will  cease  publication 
after  April  7,”  according  to  the  paper. 

The  Courier-Journal  pressroom  is 
to  be  extensively  remodeled  and 
renovated  to  accommodate  the  new 
equipment. 

Louisville’s  first  Colormax  began 
printing  last  August.  By  year’s  end  a 
second  customer,  the  Reading  (Pa.) 
Eagle  Co.,  put  its  own  Colormax  to 
work.  The  successful  start-up  of  the 
five-couple  unit  for  the  Reading 
Eagle  and  Times  is  now  being  fol¬ 
lowed  by  installation  of  a  second  Col- 


Reading  Eagle  Co.  pressroom  superintendent  William  Quinley  stands 
with  one  of  the  company's  two  new  Colormax  units  from  KBA-Motter  Corp. 


ormax,  which  is  expected  to  be  opera¬ 
tional  in  April. 

Publisher  William  S.  Flippin 
described  the  five-color  flexo  unit  as 
his  “only  sensible  alternative’’  to 
replacing  existing  equipment  with  a 
multimillion-dollar  press  and  a  new 
facility  to  house  it. 

The  Colormax  slip-in  unit  was 


installed  in  six  weeks  at  the  nose  of 
the  folder  on  Reading’s  11  units  of 
direct  letterpress.  Reading  called  the 
unit  its  “only  practical  choice”  in 
view  of  its  limited  pressroom  space. 
Approximately  10  feet  wide,  the  Col¬ 
ormax  CIC  occupies  about  six  feet 
within  the  pressline,  where  it  rises  to 
about  the  same  height. 


PAGE  distributes  member  refunds 


The  PAGE  Co-op  (Publishers 
Associated  to  Gain  Economy)  distrib¬ 
uted  patronage  refunds  to  members  in 
the  amount  of  90%  of  its  $192,331  in 
net  margin  and  allocated  earnings  for 
fiscal  1989-90,  retaining  10%  as  a 
reserve  fund.  Distribution  is  propor¬ 
tionate  to  the  volume  of  each  mem¬ 
ber’s  purchases  and  PAGE’S  total 
annual  purchases. 

PAGE  president  Tony  Biggs, 
publisher  of  the  Elkhart  (Ind.)  Truth, 
viewed  the  refunds  as  a  healthy  sign 
for  the  newspaper  cooperative.  Pur¬ 
chases  by  as  many  as  157  publishing 
facilities  in  35  states  amounted  to 
more  than  $40.3  million  in  1989-90,  or 
10%  more  than  a  year  before. 

The  periodic  refunds  come  in  addi¬ 
tion  to  volume  discounts  and  Value- 


Added  Cash  Rebates  offered  mem¬ 
bers  of  the  six-year-old  organization. 
Members  are  equal-equity  owners  of 
PAGE  and  retain  individual  purchas¬ 
ing  authority.  Through  committees 
they  can  participate  in  selection  of 
supplies  and  suppliers. 

Supplies  and  services  available 
through  the  Wayne,  Pa. -based 
cooperative  include  office,  prepress 
and  pressroom  equipment,  news¬ 
print,  plates,  graphic  arts  and  circula¬ 
tion  supplies  and  consulting  services. 

Lapinski  joins  MAN 

Vincent  H.  Lapinski  has  been 
named  product  marketing  director  at 
the  Newspaper  Press  Division  of 
(Continued  on  page  50) 
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TECHNICAL  BRIEFS 


Lacey  named 
Atex  chief 

Brian  Lacey  has  been  named  presi¬ 
dent  and  chief  executive  officer  at 
Eastman  Kodak  Co.’s  Atex  Inc.  sub¬ 
sidiary,  where  he  replaces  John  A. 
LeTourneau,  who  served  as  acting 
president  and  CEO  since  November 
and  now  resumes  his  post  as  chief 
financial  officer. 

Lacey  joined  Atex  last  month. 
Kodak  said  he  will  restructure  Atex 
according  to  his  own  experience  in 
the  same  markets  and  the  results  of  a 
recent  business  and  marketing  analy¬ 
sis  of  the  company. 

Lacey  was  with  Monotype  Corp. 
for  10  years,  where  he  served  as  man¬ 
aging  director  of  its  laser  typesetter 
business,  created  a  profitable  in-plant 
corporate  publishing  business  and 
established  the  formerly  British- 
owned  company’s  U.S.  subsidiary. 

While  with  a  British  investment 
firm,  Lacey  helped  return  profits  to  a 
British  software  company  and  helped 
Hyphen  Editorial  Systems  Ltd. 
launch  its  line  of  high-speed  Post¬ 
Script-compatible  raster  image  pro¬ 
cessors.  His  background  includes 
industrial  psychology,  human  rela¬ 
tions  and  electronics. 

Abitibi  gets 
recycling  grant 

As  part  of  its  energy  efficiency  and 
conservation  efforts,  Ontario  Hydro 
approved  a  $6.7  million  grant  for  the 
installation  of  a  recycling  plant  at  Abi- 
tibi-Price  Inc.’s  Fort  William  news¬ 
print  mill  in  Thunder  Bay. 

Total  cost  of  the  recycling  project 
was  put  at  $50  million.  The  mill  will  be 
the  first  in  Canada  to  make  recycled 
newsprint  for  Abitibi.  The  plant  will 
use  old  newspapers  and  magazines 
from  central  Canada  and  the  U.S. 
Midwest  in  the  production  of  news¬ 
print  with  40%  recycled  fiber. 

An  Abitibi  executive  noted  that  the 
plant  not  only  will  help  alleviate  land¬ 
fill  problems  but  will  “substantially 
reduce”  energy  demands  at  the  mill. 

Sll  centralizes 
marketing; 
names  Milan  v.p. 

System  Integrators  Inc.  announced 
the  promotion  of  Stephen  E.  Nilan  to 
the  position  of  worldwide  vice  presi¬ 
dent  of  marketing,  reporting  to  Wil¬ 


liam  Aaronson,  who  was  recently 
promoted  to  senior  vice  president, 
worldwide  sales  and  marketing.  Nilan 
previously  served  as  marketing  direc¬ 
tor  for  the  Sacramento-based  pub¬ 
lishing  systems  vendor. 

In  his  new  position,  Nilan  oversees 
strategic  marketing  for  all  SII  Euro¬ 
pean  and  Asia/Pacific  subsidiaries 
and  its  North  American  operations. 
Centralized  marketing  under  Nilan  at 
company  headquarters  follows  simi¬ 
lar  moves  in  the  company’s  sales 
strategy  and  customer  service  func¬ 
tions. 

Announcing  the  appointment,  SII 
president  Alden  Edwards  noted 
Nilan’s  long  familiarity  among  SH’s 
European  customers.  With  degrees  in 
marketing  and  psychology,  his  back¬ 
ground  also  includes  work  as  a  sys¬ 
tems  engineer  at  CSI. 

New  H-P  line 
speeds  C-J  systems 

Job-processing  times  for  newspa¬ 
per  business  systems  from  Tampa- 
based  Collier-Jackson  have  been  cut 
substantially  at  papers  that  upgraded 
their  Hewlett-Packard  computers. 

Among  the  first  on  H-P  platforms, 
several  Knight-Ridder  Inc.  newspa¬ 
pers  began  changing  over  to  the 
newer  RISC-based  HP  3000  Series 
900  machines  last  year.  Of  the  papers’ 
three  dozen  HP  3000  systems  running 
Collier-Jackson  World  Class  Series 
business  systems,  about  a  third  are 
the  PA-RISC  machines.  Those  with 
the  PA-RISC  machines  running  C-J’s 
Native  Mode  business  software  have 
increased  processing  speeds  by  two 
to  eight  times,  according  to  Steve 
Dempsey,  KRI  Information  Systems 
director. 

Nearly  round-the-clock  processing 
of  an  accounts  receivable  delete  job  at 


the  Tallahassee  (Fla.)  Democrat  was 
reportedly  reduced  to  four  hours. 
Shorter  jobs  were  run  in  a  half-hour  or 
less.  Democrat  business  system  ana¬ 
lyst  Shirley  Davis  said  processing  is 
“so  fast  that  there’s  almost  no  way 
our  printer  can  keep  up.”  Her  paper 
upgraded  from  a  Series  58  to  a  mid¬ 
range  Model  925. 

The  San  Jose  Mercury  News, 
which  moved  from  a  Series  70  to  a 
high-end  Series  960,  experienced 
comparable  time  savings.  Its  system 
may  further  migrate  to  a  Series  980, 
which  was  scheduled  to  ship  late  last 
year.  For  an  extra  $2(X),000,  the  980 
uses  advanced  processor  technology, 
is  faster  and  provides  more  memory. 

C-J’s  World  Class  Series  software 
provides  newspapers  with  systems 
for  managing  advertising,  circulation, 
newsprint,  purchasing,  accounting 
and  human  resources. 

Designed  for  on-line  transaction 
processing  (OLTP),  the  900  series 
offers  low  computing  cost,  is  compact 
and  requires  no  special  cooling  or 
power,  according  to  Palo  Alto,  Calif.- 
based  Hewlett-Packard.  OLTP 
requires  mutilple  users’  simultaneous 
database  access,  real-time  transac¬ 
tions  with  the  database  and  suppport 
of  “mission-critical”  business  func¬ 
tions. 

This  year,  a  new  processor  from 
Hitachi  is  expected  to  considerably 
improve  performance  beyond  that  of 
the  top-of-the-line  980  models.  Series 
900  machines  designed  specifically  as 
servers  work  with  PC  clients  in  OLTP 
environments.  Servers  are  packaged 
with  networking  software.  New 
Wave  Office  services  and  the  V/Plus 
Windows  interface.  With  H-P’s  New 
Wave,  networked  users  get  simulta¬ 
neously  active  views  of  server  and  PC 
applications.  Digital  audiotape  is  pro¬ 
vided  as  standard  backup  ( 1 .3  GB  per 
cartridge). 


WEB  PRESS  SALES 
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KING  PRESS  CORPORATION  is  enlarging  its  field  sales  force.  Applications 
are  encouraged  from  persons  meeting  ALL  the  following  requirements: 

1.  Four  years  of  web  press  sales 

2.  Accustomed  to  heavy  travel 

3.  Willing  to  relocate 

4.  Accustomed  to  six-figure  earnings 

Please  send  detailed  resume,  by  mail  only,  to: 

King  Press  Corporation,  Dept.  32 
P.O.  Box  21,  Joplin,  MO  64802 
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Book  Reviews 


Will  Rogers: 
his  writings 
still  timely 

The  Best  of  Will  Rogers:  A  Collec¬ 
tion  of  Rogers’  Wit  and  Wisdom 
Astonishingly  Relevant  for  Today’s 
World.  Bryan  B.  Sterling.  (New 
York:  M.  Evans.  244  pages.)  Paper, 
$9.95. 

There  is  something  timeless  about  a 
good  humorist.  At  least,  that  is  the 
case  with  the  humor  of  Will  Rogers. 
These  1,001  observations  of  Rogers 
between  1918  and  1935,  first  collected 
in  a  1979  edition,  have  a  universal 
freshness. 

On  war,  he  jokes  that  the  United 
States  is  never  ready  for  one  until  the 
nation  gets  into  it,  an  argument  for 
building  stronger  defenses.  Yet  he  is 
generally  isolationist  and  could  be 
quoted  by  anti-war  activists  today. 
For  example,  Rogers  quipped: 

•  “Our  Secretary  of  State  Kel¬ 
logg’s  peace  treaty — a  lot  of  people 
don’t  seem  so  enthusiastic  about  it.  I 
also  have  a  scheme  for  stopping  war. 
It’s  this:  no  nation  is  allowed  to  enter 
a  war  till  they  have  paid  for  the  last 
one.” 

•  “If  we  could  just  let  other  people 
alone  to  do  their  own  fighting.  When 
you  get  into  trouble  5,000  miles  from 
home,  we’ve  got  to  have  been  looking 
for  it.” 

Rogers  was  more  than  a  radio  talk 
man  and  movie  star.  He  was  a  syndi¬ 
cated  daily  columnist,  serving  400 
newspapers,  perhaps  the  most-read 
columnist  of  his  day. 

From  1922  to  1935,  when  he  died  in 
an  Alaskan  plane  crash,  he  wrote  667 
weekly  articles;  from  1925  to  1927  he 
wrote  511  columns,  “The  Worst 
Story  I’ve  Heard  Today”;  and  1926  to 
1935  he  wrote  2,861  daily  quips,  “The 
Daily  Telegrams.”  He  was  a  colum¬ 
nist  for  the  New  York  Times  1926- 
1935. 

The  book  is  generally  positive, 
emphasizing  his  knack  for  deflating 
the  stuffy.  For  example,  on  educa¬ 
tion: 

•  “Everybody  is  ignorant,  only  on 
different  subjects.” 

•  “There  is  nothing  as  stupid  as  an 
educated  man  if  you  get  him  off  the 
subject  he  was  educated  in.” 

The  book  does  not  include  some  of 
the  more  controversial  observations, 
for  example  his  consistent  praise  of 
Mussolini,  such  as  his  writing  in  a 


February  1933  column:  “Say,  Mus¬ 
solini  could  run  this  country  with  his 
eyes  shut.” 

Bryan  Sterling,  an  editor  of  Rogers’ 
writings,  “knows  the  writings  of  Will 
Rogers  probably  better  than  any  other 
person,”  according  to  an  introduction 
by  Rogers’  son  Will  Jr. 

*  *  ♦ 

A  Guide  for  Newspaper  Stringers. 
Margaret  Davidson.  (Hillsdale,  N.J.; 
Lawrence  Erlbaum,  211  pages.) 
$34.50,  cloth;  $16.50,  paper. 

At  first  glance,  some  kind  of  simpli¬ 
fied  guide  for  stringers,  the  occasional 
and  part-time  correspondents  for 
media,  seems  like  a  good  thing,  at 
least  something  different.  However, 
since  stringers  are  news  gatherers  and 
newswriters,  a  book  for  them  is  not 
going  to  be  much  different  from  any 
beginning  text  on  newswriting  of 
which  there  is  a  glut. 

Nevertheless,  this  is  a  good  basic 
primer,  thin  but  on  target.  Its  check¬ 
lists — things  not  to  forget  to  ask — for 
covering  fires,  police  and  the  courts 
would  be  welcomed  by  the  novice  or 
even  some  mind-lapsing  regulars. 

Like  some  of  the  newer  reporting 
textbooks,  it  has  a  useful  and  impor¬ 
tant  chapter  on  “style  and  pacing,” 
giving  attention  to  writing  as  well  as  to 
reporting.  The  author  argues  for 
experimenting  with  style  but  not 
flashiness. 

She  recognizes  that  some  elements 
of  the  writer’s  style  are  not  constant. 
“Your  style  of  writing  should  vary 
from  story  to  story,”  she  observes, 
“depending  on  the  substance  about 
which  you  are  writing.  Appropriate¬ 
ness  is  a  crucial  concern  for  a  success¬ 
ful  blend  of  style  and  substance.  The 
tone  must  be  appropriate  to  the  sub¬ 
stance.” 

Margaret  Davidson  teaches  at  the 
University  of  Wisconsin-Oshkosh. 

4<  !|< 

The  Essential  Feature:  Writing  for 
Magazines  and  Newspapers.  Vicky 
Hay.  (New  York:  Columbia  Univer¬ 
sity  Press,  289  pages.)  Cloth,  $45; 
paper,  $20. 

Writers  of  textbooks  on  nonfiction 
writing  are  urged  by  their  publishers 
to  be  as  inclusive  as  possible  in  order 
to  conduct  a  wide  swipe  through  the 
realm  of  sales.  The  idea  is  to  sell  the 
book  to  both  feature  writing  and 
magazine  writing  classes. 

While  there  is  considerable  over¬ 
lap  between  the  two — newspaper  fea¬ 


tures  and  magazine  articles — the  turf 
gets  a  little  murky  when  you  try  to 
serve  both  in  the  classroom.  As  a 
result,  authors  tend  to  favor  one  or 
the  other. 

This  book  concentrates  on  writing 
features  in  general,  and  as  such 
perhaps  better  serves  a  newspaper 
writer.  It  is  only  late  in  the  book,  the 
beginning  of  a  section  of  excerpts  of 
articles,  that  the  author  actually  takes 
up  differences  between  magazine  and 
newspaper  features.  Because  it  is  a 
very  brief  book,  the  different  kinds  of 
articles  for  magazines  get  short  shrift 
and  missing  is  a  discussion  on  the 
kinds  of  categories  within  each  genre. 

A  whole  chapter  is  given  to  the  very 
important  subject  of  “using  fictional 
techniques  in  nonfiction.”  Also  there 
is  a  very  readable  chapter  on  comput¬ 
ers — which  risks  getting  out  of  date. 
The  requisite  chapter  on  journalistic 
ethics  is  innovative  as  it  conducts  a 
running  commentary  paragraph  by 
paragraph  with  the  Society  of  Profes¬ 
sional  Journalists  code.  The  SPJ  code 
is  normally  seen  as  a  newspaper  writ¬ 
ers/editors’  code.  More  apt,  if  the 
book  is  to  seek  out  a  wider  region, 
would  be  a  discussion  of  the  Ameri¬ 
can  Society  of  Journalists  and 
Authors  code  of  ethics  for  free-lance 
writers  in  general.  Missing  is  the  trend 
in  other  books  to  give  journalistic 
ethics  more  underpinning  in  philoso¬ 
phy  than  in  codes. 

Millicent  V.  (Vicky)  Hay  is  associ¬ 
ate  editor  of  Arizona  Highways  and 
has  taught  at  Scottsdale  (Ariz.)  Com¬ 
munity  College. 

—  Hiley  Ward 

Louisville  paper 
to  fold  Its 
Sunday  magazine 

The  Louisville  (Ky.)  Courier-Jour¬ 
nal  announced  Jan.  30  that  it  would 
stop  publishing  its  Sunday  magazine, 
citing  financial  reasons. 

Editor  David  Hawpe  said  the  Gan¬ 
nett  Co.  Inc.  newspaper  was  among 
the  last  papers  in  medium-sized  mar¬ 
kets  that  still  published  a  magazine. 

Members  of  the  magazine’s  staff 
will  be  incorporated  into  other  depart¬ 
ments  after  the  last  issue  April  7,  the 
newspaper  said. 

The  magazine  has  “lost  a  substan¬ 
tial  amount  of  money,”  with  the 
losses  increasing  in  recent  years,  said 
publisher  George  Gill.  —  AP 
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Arabic-language  paper  grows  in  N.J. 

The  weekly  ANtidal,  however,  has  come  under  fire  from  many 
Arab  readers  for  it’s  pro-U.SJanthiraq  editorial  stance 


By  Tony  Case 

Amid  worries  of  decreasing 
revenues  and  declining  readership  in 
the  newspaper  industry,  one  Arabic- 
language  newspaper  in  New  Jersey 
has  watched  itself  grow  from  an 
obscure  monthly  to  a  popular  and 
profitable  weekly  in  the  course  of  just 
a  few  years. 

Al-Itidal,  published  in  Clifton, 
N.J.,  boasts  a  weekly  circulation  of 
25,000  and  an  estimated  readership  of 
100,000,  according  to  its  own  statis¬ 
tics,  making  it  the  most  popular 
Arabic-language  newspaper  pub¬ 
lished  in  the  United  States. 

The  paper  is  read  in  48  states, 
where  its  total  potential  Arab-Ameri- 
can  audience  is  60,000.  Its  greatest 
readership  is  in  the  tristate  area  of 
New  York,  New  Jersey  and 
Connecticut  —  the  area  of  the  coun¬ 
try  which  has  the  greatest  concentra¬ 
tion  of  Arab-Americans  —  where  its 
circulation  is  8,000,  according  to  gen¬ 
eral  manager  Samir  Tahhan,  whose 
family  has  published  Al-Itidal  since 
1982. 

The  paper  is  distributed  free  of 
charge  to  residents  of  New  Jersey  and 
costs  500  elsewhere. 

In  addition  to  U.S.  cities,  Al-Itidal 
is  distributed  in  selected  locations 
throughout  the  Middle  East  for  the 
benefit  of  residents  there  who  may 
have  family  living  in  the  United 
States. 

The  paper  concentrates  heavily  on 
international  news  stories  such  as  the 
war  in  the  Middle  East,  but  it  also 
reports  on  community  news,  local 
politics  and  sports.  The  editorial 
page,  which  features  editorial  car¬ 
toons  and  letters  to  the  editor,  is  par¬ 
ticularly  popular  with  readers, 
according  to  Tahhan. 

Al-Itidal  is  like  most  papers  in  that 
it  produces  each  issue  in  house; 
everything  from  writing  stories  to 
selling  ads  to  typesetting  and  layout 
are  done  by  the  15-member  staff,  all 
Arab-Americans  fluent  in  the  lan¬ 
guage. 

The  paper  has  the  look  of  a  typical 
U.S.  newspaper,  as  well,  with  its 
attention-grabbing  headlines,  use  of 
color,  news  photos,  and  ads  that  sell 
everything  from  soda  pop  to  ciga¬ 
rettes. 

Although  it  had  begun  to  see  an 


j  Al  -  3tiba4 


In  addition  to  its  normal  Arabic-language  paper,  Al-Itidal  began 
publishing  an  English-language  edition  (right)  when  tensions  height¬ 
ened  in  the  Persian  Gulf. 


increasing  readership  and  had  con¬ 
verted  to  a  weekly  long  before  war 
broke  out,  the  paper’s  success  can  at 
least  in  part  be  attributed  to  a  growing 
public  interest  in  the  war;  Al-Itidal 
expanded  its  editions  from  six  pages 
to  eight  pages  to  include  an  English- 
language  section  last  August  when 
Iraq  invaded  Kuwait. 

“The  distribution  in  the  U.S.  has 
increased  40%  for  the  reason  of  add¬ 
ing  the  English  pages,  and  circulating 
between  our  friends  in  the  Arabic 
community  as  free  has  led  to  an  8% 
increase  in  the  number  of  subscrib¬ 
ers,”  Tahhan  told  E&P. 

While  some  papers  may  search  to 
find  a  fresh  angle  to  the  story  of  an 
ongoing  war,  Al-Itidal  has  an  inhe¬ 
rently  unique  perspective  in  that  it  is 
published  by  Arab-Americans  for  a 
predominantly  Arab-American  audi¬ 
ence;  in  the  process  of  gaining  a  loyal 
readership  over  the  years,  the  paper 
has  served  to  present  that  perspective 
by  developing  its  own  editorial  voice. 

In  regard  to  present  tensions  in  the 
Gulf,  Al-Itidal  has  taken  a  definitive 
stance  against  Iraqi  President  Sad¬ 
dam  Hussein,  a  position  which  has 
made  the  paper  unpopular  with  many 
Arab-Americans  who  sympathize 
with  Saddam’s  cause. 

A  recent  story  about  Al-Itidal 
which  appeared  in  The  Record  of 
Bergen  County,  N.J.,  quoted  a  local 


butcher  as  saying  that  the  paper  “is 
full  of  lies”  and  a  local  businessman 
as  saying  that  the  paper  “is  Syrian 
and  .  .  .  speaks  for  the  Syrian  gov¬ 
ernment.” 

“[This]  newspaper  is  not  tied  up  to 
Syria  or  any  other  country,”  Tahhan 
responded,  dismissing  the  opinion 
held  by  some  of  the  paper’s  detractors 
that  it  has  a  one-sided,  Syrian  view  of 
the  conflict  in  the  Middle  East. 
“What  links  Al-Itidal  to  Syria  is  the 
Syrian  background,  and  this  does  not 
mean  that  we  agree  with  the  Syrian 
view  in  all  matters.” 

Tahhan’s  father  Abdalla,  who  is 
editor  of  the  paper,  emigrated  from 
Syria  in  1976;  he  had  worked  in  the 
publishing  and  printing  industries  in 
his  native  country  since  1950  before 
coming  to  the  United  States. 

“Some  people  are  with  us  and  some 
are  prejudiced  to  Saddam,”  he  said. 
“Most  Palestinians  don’t  agree  with 
what  we  write  .  .  .  They  think  he’s  a 
prophet  who’s  going  to  save  their 
lives,  but  we  don’t  think  that  way.” 

Tahhan  says  he  wants  his  readers  to 
understand  that  the  paper’s  qualm  is 
with  Hussein’s  aggression,  not  with 
the  people  of  Iraq,  and  that  it  supports 
all  efforts  for  peace  in  the  region  and 
“the  cause  of  freedom  for  the  whole 
world.” 

“We  are  supporting  peace  no  mat- 
(Continued  on  page  52) 
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WEEKLY  EDITOR 


Tyree  Johnson 
Westside  Weekly 
Philadelphia,  Pa. 

By  Stacia  Parker 

For  many  people,  the  decision  to 
give  up  the  security  and  comfort  of  a 
well-paying  job  while  still  supporting 
a  family  of  two  children  and  a  wife 
might  be  a  difficult  one. 

Tyree  Johnson  found  it  easy.  He 
tossed  away  his  steady  salary  and 
health  benefits  with  two  large  and 
well-known  companies  to  start  his 
own  community  newspaper. 

“I  woke  up  one  morning  and  the 
fire  was  gone  —  I  just  lost  the  drive,” 
said  Johnson,  who  had  spent  18  years 
as  an  investigative  reporter  with 
KYW-TV  and  the  Philadelphia  Daily 
News. 

To  reignite  the  flame,  Johnson 
invested  $10,000  of  his  life  savings  to 
give  birth  to  the  Westside  Weekly,  a 
10,000-circulation  paper  covering 
Johnson’s  West  Philadelphia  neigh¬ 
borhood.  It  was  a  risky  move,  espe¬ 
cially  since  Johnson,  46,  had  no  prior 
entrepreneurial  experience.  But,  on 
February  16,  1989,  the  eight-page 
Westside  Weekly  made  its  debut  with 
the  headline  “Hello  Neighbors”  and 
a  full  slate  of  ads  from  local  stores, 
beauty  parlors,  naileries,  a  beer  dis¬ 
tributor  and  other  merchants. 

While  some  welcomed  his  efforts, 
others  thought  a  paper  for  a  commu¬ 
nity  composed  predominantly  of 
working-class  African-Americans 
would  be  unsuccessful.  In  addition, 
the  paper  would  be  competing  against 
a  17-year-old  established  weekly 
paper,  the  West  Philadelphia  Scene. 

Johnson  said  his  weekly  is  meant  to 
be  a  “down-home,  folksy  newspaper. 
When  people  read  this  paper,  I  want 
them  to  say,  ‘Hey,  I  know  that  per¬ 
son — that’s  my  neighbor.  I  didn’t 
know  that,’  ”  Johnson  remarked. 

“There’s  a  lot  of  money  in  this 
community  and  people  still  want  to 
know  who  does  the  best  home 
repairs,  tax  returns,  or  anything  the 
cheapest,”  Johnson  said,  noting  that 
80%  of  the  community  are  homeown¬ 
ers. 

Most  of  his  advertisers  deliver  what 
they  promise  but  Johnson  recalled  an 
incident  when  a  woman  ran  a  “stuff 
envelopes  at  home”  scheme.  She 


(Parker  is  a  free-lance  writer.) 


bought  a  $5  ad  space  that  promised 
everyone  who  sent  a  dollar  would 
receive  materials  to  begin  their  at- 
home  business. 

No  one  received  a  reply  and  she 
netted  an  undisclosed  amount  of 
money.  It  was  a  “very,  very  unfortu¬ 
nate  thing  because  it  undermined  the 
community’s  trust,”  Johnson  admit¬ 
ted. 

Johnson  will  not  celebrate  the  pa¬ 
per’s  upcoming  second  anniversary 
because  he  has  opted  to  commemo¬ 
rate  the  100th  issue  this  month 
instead. 

“From  the  past  I  will  resurrect  my 
favorite  stories  on  black  Jews,  Patti 
LaBelle’s  first  manager,  and  Shara- 
zad  Ali’s  Blackman’ s  Guide  to 
Understanding  the  Blackwoman. 
Neighborhood  milestones  and 
upcoming  events  will  also  be  high¬ 
lighted,”  Johnson  said. 


Johnson’s  work  is  not  always  a  safe 
experience.  On  occasions,  he  has 
received  threats  and  once  he  was 
attacked.  While  working  on  a  story  to 
salute  “hard  hats”  (people  who  patrol 
the  community  to  deter  drug  dealers 
and  users),  a  man  attempted  to  snatch 
his  camera  while  he  was  photograph¬ 
ing  a  drug  house.  Since  the  attempt 
was  unsuccessful,  he  chased  Johnson 
with  a  glass  bottle.  Johnson  was 
forced  to  retreat  to  his  car  for  safety 
and  turn  on  his  assailant,  nearly  run¬ 
ning  him  over  with  his  car. 

Johnson’s  desire  to  tell  it  like  it  is 
may  have  also  cost  him  some  ad 
revenue.  A  neighborhood  politician, 
state  Senator  Hardy  Williams,  is  one 
of  Johnson’s  latest  targets.  The  editor 
called  him  the  “worst  lawmaker  in  the 
state”  and  has  editorialized  about  his 
not  attending  meetings,  failure  to 
assume  a  leadership  role  in  the  com¬ 
munity,  grandstanding,  and  padding 
his  payroll  with  family  and  political 
cronies.  Johnson  speculated  that  this 
may  have  cost  him  a  loss  of  advertis¬ 


ing  monies  for  the  state  lottery. 

In  one  issue  of  Westside  Weekly, 
Johnson  disagreed  with  some  neigh¬ 
bors  who  wanted  to  block  the 
entrance  of  a  city-owned  recreation 
center  because  they  did  not  want  a 
white  woman  to  become  its  new 
director.  Johnson’s  compassion  sur¬ 
faced  because  he  could  identify  with 
being  on  the  outside  and  unwanted. 
When  Johnson  wanted  to  join  the  Boy 
Scouts  and  a  youth  fellowship  group, 
they  both  disbanded.  “I  wasn’t 
bothered  that  much  because  I  knew 
they  had  the  problem,”  he  observed. 

Bom  in  Philadelphia,  he  spent  the 
first  12  years  in  the  Richard  Allen 
Homes  public  housing  project.  He 
describes  the  people  as  friendly  but 
remembers  the  environment  was 
plagued  with  violence  and  crime.  “I 
remember  people  getting  their  teeth 
kicked  in  just  outside  our  window  and 
people  stealing  our  milk.” 

In  order  to  survive,  Johnson  joined 
the  Junior  T’s,  a  gang  on  the  east  side 
of  Broad  Street.  Their  enemies  were 
the  “Spaniards,”  who  operated  on 
the  west  side,  but  he  insists  he  really 
wasn’t  a  “bad  kid.” 

In  1957,  his  family  moved  to  West 
Philadelphia,  and  his  whole  outlook 


on  life  changed.  “All  of  a  sudden,  I 
saw  a  lot  of  white  people,  trees,  and 
even  a  robin  for  the  first  time.” 

Throughout  most  of  his  young  life, 
Johnson  wasn’t  certain  what  he 
wanted  to  do  with  the  rest  of  it.  How¬ 
ever,  he  took  an  aptitude  test  that 
revealed  he  would  make  a  good 
reporter  or  social  worker.  A  self- 
described  “loner,”  Johnson  knew 
social  work  was  not  for  him. 

Back  at  his  community  newspaper, 
Johnson  does  not  intend  to  write 
many  editorials,  since  that  would  put 
him  in  the  spotlight.  “I  want  to  be  a 
voice,  not  a  leader,”  he  said,  although 
he  is  no  stranger  to  the  floodlights  of 
controversy. 

As  a  member  of  the  now-defunct 
investigative  unit,  the  I-team,  he 
reported  on  a  variety  of  subjects  that 
raised  people’s  ire.  He  took  some 
heat  in  the  community  for  his  posi¬ 
tions  against  African-American  com¬ 
munity  leaders.  He  reported  on  topics 
ranging  from  MOVE  to  drug  murders 
(Continued  on  page  52) 


He  tossed  away  his  steady  salary  and  health 
benefits  with  two  large  and  well-known  companies  to 
start  his  own  community  newspaper. 
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California  saies  tax  proposai  moves  aiong 

Exemption  for  newspapers  would  be  lifted 


By  M.L.  Stein 

It  did  not  take  a  California  Senate 
committee  long  to  embrace  Gov.  Pete 
Wilson’s  idea  of  imposing  a  sales  tax 
on  newspapers. 

The  Revenue  and  Taxation  Com¬ 
mittee  voted  5-3  recently  to  send  the 
proposal  to  the  Appropriations  Com¬ 
mittee  for  hearings  and  a  vote. 

The  Revenue  and  Taxation  panel 
vote  came  a  few  days  after  Wilson  had 
recommended  lifting  the  sales  tax 
exemption  on  newspapers  and  candy 
(E&P,  Feb.  2,  1991).  The  governor 
has  asked  for  an  early  vote  on  the 
measure. 

At  a  hearing  before  the  Appropria¬ 
tions  Committee  on  Feb.  4,  Mike 
Dorais,  lobbyist  for  the  California 
Newspaper  Publishers  Association, 
predicted  that  certain  large  newspa¬ 
pers  and  small,  free-distribution 
papers  printed  by  commercial  print¬ 
ers  would  be  “hit  dangerously  hard 
by  the  tax  and  might  be  put  out  of 


business.” 

He  noted  that  Bruce  B.  Brugmann, 
publisher  of  the  weekly  San  Fran¬ 
cisco  Bay  Guardian,  has  said  that  the 
newspaper  would  not  have  made  a 
profit  during  any  of  the  25  years  it  has 
been  in  business  if  the  tax  had  been  in 
place. 

One  committee  member.  Sen.  Bill 
Lockyer,  agreed  with  Dorais,  saying 
that  the  most  convincing  argument 
against  removing  the  exemption  was 
that  the  tax  would  place  a  “heavier 
burden  on  small  publications  such 
as  throwaways  and  free  publica¬ 
tions.” 

In  connection  with  another  lobby¬ 
ing  effort,  Dorais  reported  to  the 
CNPA  membership  that  the  cost  to 
newspapers  of  a  proposed  advance 
disposal  fee  for  newsprint  purchases 
would  be  $90  a  metric  ton  instead  of 
$77  as  previously  estimated.  The  new 
estimate  comes  from  the  Tellus  Insti¬ 
tute  of  Boston,  a  consultant  to  the 
California  Integrated  Waste  Manage¬ 


ment  Board  (CIWMB). 

Dorais  sent  letters  to  CIWMB 
members,  asserting  that  the  fee  would 
amount  to  a  “dangerously  burden¬ 
some”  $1,537  billion  in  new  an¬ 
nual  costs  to  the  newspaper  indus¬ 
try. 

He  contended  that  such  a  fee  would 
force  some  papers  to  close  down  and 
disadvantage  those  who  could  stay  in 
business  since  competitors  —  namely 
the  electronic  media  —  would  not  be 
similarly  taxed. 

The  letter  also  attacked  the  fee  pro¬ 
posal  for  failing  to  take  into  con¬ 
sideration  the  industry’s  recycling 
efforts,  including  CNPA’s  support  of 
a  new  state  law  which  now  requires 
publishers  to  use  substantial  amounts 
of  recycled  paper. 

CIWMB  is  expected  to  decide  soon 
whether  to  recommend  the  newsprint 
fee  to  the  California  Legislature. 

Copies  of  Dorais’  letter  were  sent 
to  Gov.  Wilson  and  key  members  of 
the  Assembly  and  Senate. 


Community  Newspapers  Inc.  may  file  bankruptcy 

Ex-Ingersoll/Warburg  Pincus-owned  group,  now  owned  by  Warburg, 
wants  to  buy  back  at  a  discount  $240  million  in  junk  bonds 


By  George  Garneau 

The  parent  company  of  three  Ohio 
newspapers  said  it  will  file  for  bank¬ 
ruptcy  Feb.  22  if  it  cannot  buy  back  at 
a  discount  $240  million  in  junk  bonds 
used  to  buy  the  papers. 

Community  Newspapers  Inc.  — 
owners  of  The  Journal  in  Lorain, 
News  Herald  in  Willoughby,  Times- 
Reporter  in  New  Philadelphia  and 
commercial  printing  companies  —  set 
the  deadline  to  encourage  holdout 
bondholders  to  sell  back  their  bonds 
at  steep  discounts. 

CNI  blamed  a  small  number  of 
bondholders  who  have  refused  to 
resell  their  notes  for  raising  a  “signifi¬ 
cant  possibility”  the  refinancing 
could  fail,  forcing  a  Chapter  1 1  filing 
under  federal  bankruptcy  law  for  pro¬ 
tection  from  creditors.  It  said  the 
holdouts  were  mostly  investors  who 
had  purchased  bonds  at  sharp 
discounts  after  the  junk  bond  market 


had  crashed. 

CNI  was  owned  by  Warburg  Pincus 
Capital  Co.  and  Ralph  Ingersoll  11. 
When  their  debt-ridden  partnership 
collapsed  last  July  after  years  of 
acquisitions,  Warburg  Pincus  ac¬ 
quired  Ingersoll’s  50%  stake  in  CNI. 

Interest  was  suspended  on  the 
bonds  as  Warburg  Pincus  sought  to 
refinance  hundreds  of  millions  of  dol¬ 
lars’  worth  of  high-yield,  high-risk 
junk  bonds  floated  with  the  help  of 
convicted  market  manipulator 
Michael  Milken. 

CNI  recently  raised  its  cash 
repurchase  offer  on  $125  million  in 
13%  senior  reset  notes  to  75%  of  face 
value,  from  74.024%.  On  $1 15  million 
in  subordinated  discount  debentures, 
the  offer  rose  to  27.5%,  from 
26.775%,  of  face  value. 

CNI  said  90%  of  the  notes  and  86% 
of  the  debentures  had  been  tendered 
since  the  first  offer  was  made  last 


November. 

Calling  its  new  offer  “a  last-ditch 
effort”  at  refinancing  the  debt,  CNI 
set  the  deadline  for  95%  of  the  bonds 
to  be  repurchased  for  cash  or  it  would 
file  for  Chapter  1 1  reorganization 
under  federal  bankruptcy  law.  In 
bankruptcy,  the  fate  of  lenders  would 
be  in  the  hands  of  the  court  and  the 
refinancing  money  would  be  with¬ 
drawn. 

In  the  $142  million  refinancing, 
Warburg  Pincus  was  to  pay  $30  mil¬ 
lion,  in  exchange  for  preferred  CNI 
shares,  with  the  remainder  from 
Chase  Manhattan  Bank  in  New  York. 

The  three  papers  were  among  five 
bought  from  the  Horvitz  Newspaper 
Group  in  1987.  The  Mansfield  News- 
Journal  was  sold  last  year  and  The 
Record  in  Troy,  N.Y.,  is  owned  by 
Warburg  Pincus’  Journal  Register 
Co.,  owners  of  the  New  Haven 
(Conn.)  Register. 
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strike  lags  on 

Mediator  tries  to  bring  New  York  Daiiy  News,  unions  together; 

NLRB  says  management  iocked  out  workers;  hearing  scheduied  for  June 


By  George  Garneau 

The  15-week-old  strike  against  the 
New  York  Daily  News  rolled  omi¬ 
nously  toward  the  tentative  March  20 
deadline  set  for  its  termination. 

There  were  positive  and  negative 
developments  but  no  new  hope  put 
forth  that  the  71-year-old  tabloid, 
once  the  nation’s  largest  paper,  will 
survive. 


Murdoch  reaches 
restructuring 
deal  with  lenders 

News  Corp.  Ltd.  of  Australia,  the 
global  media  conglomerate  headed  by 
Rupert  Murdoch,  said  Feb.  1  it  has 
reached  agreement  with  its  lenders  on 
a  rescheduling  of  $7.6  billion  in  debts. 

The  company,  which  has  televi¬ 
sion,  film,  magazine,  newspaper  and 
book  interests  in  the  United  States, 
the  United  Kingdom  and  Australia, 
will  also  get  access  to  an  additional 
$600  million  in  cash  as  part  of  the  deal . 

News  Corp.  said  in  a  statement  the 
$7.6  billion  in  short-  and  medium- 
term  debt  has  been  extended  for  three 
years  and  would  become  due  in 
February  1994. 

The  $600  million  will  be  used  to 
finance  continuing  working  capital 
and  capital  expenditure  require¬ 
ments,  and  will  be  repaid  by  February 
1992,  the  company  said. 

Murdoch  said  the  new  debt 
arrangements  represent  a  “major 
strengthening  of  the  company’s  finan¬ 
cial  condition.” 

Citibank  of  New  York  and  Samuel 
Montagu  and  Co.  of  London ,  the  mer¬ 
chant  bank  subsidiary  of  the  Midland 
Group,  coordinated  the  refinancing  of 
the  debt  with  News  Corp.’s  100  banks 
and  lenders  around  the  world. 

Under  the  agreement.  News  Corp. 
is  committed  to  reduce  total  debt  by 
$800  million  by  next  February  and  by 
an  additional  $400  million  in  each  sub¬ 
sequent  six-month  period  covered  by 
the  deal. 

News  Corp.  said  the  periodic 
reductions  will  come  from  a  mixture 
of  asset  sales,  equity  and  earnings. 

—  AP 


The  News’  corporate  parent,  the 
Tribune  Co.  of  Chicago,  has 
threatened  to  close  the  money-losing 
paper  unless  nine  striking  unions 
agree  to  contracts  acceptable  to  man¬ 
agement,  or  somebody  buys  it. 

The  March  20  deadline  came  in 
required  notices  to  employees,  but 
the  News  could  close  sooner.  A  Tri¬ 
bune  Co.  board  meeting  scheduled  for 
Feb.  19  was  expected  to  decide  the 
fate  of  the  paper,  which  management 
says  has  been  losing  nearly  $1  million 
a  day  since  the  strike  has  decimated 
circulation  and  advertising. 

However,  both  sides  agreed  to 
talks  mediated  by  one  of  the  nation’s 
leading  labor  conciliators:  William  J. 
Usery,  the  former  U.S.  labor  secre¬ 
tary  who  helped  settle  the  violent 
strike  against  the  Pittston  Coal  Co. 

Usery  has  met  separately  in 
Washington  with  Tribune  Co.  presi¬ 
dent  Charles  Brumback  and  News 
publisher  James  Hoge  and  with  union 
officials,  including  George  McDon¬ 
ald,  head  of  the  umbrella  group  repre¬ 
senting  the  striking  unions. 

No  dates  had  been  set  for  face-to- 
face  negotiations.  Most  earlier  talks 
involved  federal  mediators  shuffling 
proposals  and  counterproposals 
between  union  and  management  rep¬ 
resentatives  in  separate  rooms. 

In  another  development,  the 
National  Labor  Relations  Board  has 
charged  News  management  used  a 
lockout  as  a  “pretext  to  permanently 
replace”  unionized  workers. 

The  NLRB  issued  a  six-page 
unfair-labor  practices  complaint 
charging  the  News  with  negotiating  in 
bad  faith  and  being  “inherently 
destructive”  to  union  protections. 

The  strike  by  more  than  2,000 
workers  began  Oct.  25  at  a  printing 
plant  in  Brooklyn.  Within  an  hour 
after  a  group  of  drivers  walked  off  the 
job  over  a  minor  incident,  the  News 
bussed  in  60  replacements  and 
refused  to  allow  the  drivers  back  to 
work. 

The  charge  is  a  finding  that  evi¬ 
dence  warrants  hearings  on  the  mat¬ 
ter.  Hearings  were  scheduled  for 
June. 

The  outcome  of  the  case  could  fig¬ 
ure  prominently  in  what  are  expected 
to  be  disputes  over  an  estimated  $150 


million  in  severance  and  pension 
costs  if  the  News  folds. 

News  publisher  James  Hoge  said 
he  is  prepared  to  negotiate  with  the 
unions  personally  if  Usery  suggests  it. 
Hoge  has  met  once  with  union  leaders 
during  a  year  of  negotiations.  The 
News’  negotiator  remains  Robert 
Ballow,  a  Nashville  attorney  known 
for  opposing  unions  who  has  repre¬ 
sented  the  Tribune  Co.’s  Chicago  Tri¬ 
bune  in  a  strike. 

He  said  the  NLRB  action  was 
expected. 

“We  don’t  believe  we  locked  out 
anyone.  We  believe  we  were  struck, 
and  we  believe  the  evidence  sustains 
that,”  Hoge  said.  “We  look  forward 
to  an  administrative  law  hearing.” 

Management  has  said  it  needs 
broad  powers  to  set  staffing,  hours 
and  work  rules  in  order  to  eliminate 
excess  costs  that  have  contributed  to 
losses  of  $200  million  over  a  decade. 

The  unions  have  refused  the  broad 
management  rights  clauses  as  being 
equivalent  to  their  destruction. 


Media  warned  to 
stop  flying 
over  U.S.  ships 

The  U.S.  Navy  has  told  the  media 
to  stop  flying  its  reporters  over  ships 
assigned  to  Operation  Desert  Storm. 

A  similar  warning  was  made  at  the 
start  of  the  Gulf  war  on  Jan.  17.  Lt. 
Colleen  Wise  of  the  U.S.  Air  Force,  a 
spokeswoman  for  Naval  Forces  Cen¬ 
tral  Command,  said  it  was  repeated 
because  the  overflights  were  con¬ 
tinuing. 

“This  is  an  extremely  hazardous 
situation  that  could  have  tragic 
results,”  she  said,  quoting  a  Central 
Command  statement. 

The  warnings  apply  to  U.S.  vessels 
in  the  Red  Sea,  the  Persian  Gulf,  the 
Gulf  of  Oman  and  the  north  Arabian 
Sea. 

The  United  States  has  about  120 
ships  in  these  areas  as  part  of  the 
confrontation  with  Iraq  over  its  occu¬ 
pation  of  Kuwait. 

—  AP 
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(Continued  from  page  12) 


The  report  noted,  however,  that, 
while  newspaper  association  expen¬ 
ditures  were  higher  than  broadcast¬ 
ing,  cable  tv  and  magazine  associa¬ 
tions,  as  a  percent  of  industry  revenue 
they  were  much  closer  and,  in  fact, 
lower  than  cable  tv. 

The  Booz-Allen  report  noted  that 
realignment  among  the  major  news¬ 
paper  industry  organizations  — 
notably  NAB  and  AN  PA  —  is  “cru¬ 
cial”  to  the  industry. 

The  report  tells  of  member  dissatis¬ 
faction  with  ANPA  and  NAB  services 
in  a  number  of  areas  and  suggests  that 
declines  in  advertising,  circulation 
and  penetration,  which  are  seen  as 
“long-term  structural  issues,”  will 
not  be  fixed  by  “doing  more  of  the 
same.” 

Among  other  things,  the  study 
found  some  $10.7  million  in  potential 
savings  could  be  gained  from  merging 
and  streamlining  a  number  of  NAB 
and  ANPA  functions. 

Industry  representative  viewpoints 
were  garnered  through  more  than  1 10 
interviews  with  newspaper  execu¬ 
tives,  board  members,  a  sample  group 
of  advertisers,  and  association  staff¬ 
ers. 

Although  associations  were  seen  as 
important  to  address  issues  that 
require  cross-newspaper  cooperation 
and  in  providing  access  to  resources, 
a  number  of  key  issues  identified  in 
the  ANPA  and  NAB  mission  state¬ 
ments  are  similar. 

“However,”  the  report  stated, 
“there  are  questions  as  to  whether  the 
appropriate  integrating  mechanisms 
exist,  given  interdependencies 
implied  by  the  separate  mission  state¬ 
ments.” 

For  example,  while  the  NAB 
focuses  heavily  on  declining  adver¬ 
tising  share,  it  has  little  linkage  to 
other  newspaper  functions.  ANPA, 
while  focusing  on  circulation  prob¬ 
lems,  does  not  show  “adequate  sensi¬ 
tivity  to  revenue  generation  and  mar¬ 
keting  opportunities.” 

In  addition,  “There  are  also  ques¬ 
tions  as  to  whether  or  not  the  associa¬ 
tions’  programs  adequately  address 
the  industry’s  key  priorities  and 
whether  there  are  unnecessary  or 
dysfunctional  overlaps.” 

Members  surveyed  found  ANPA’s 
technical  programs  and  lobbying 
worthwhile  and,  while  the  associa¬ 
tion’s  capabilities  in  the  area  of  postal 
and  telecommunications  were  found 
to  be  high,  they  questioned  ANPA’s 
“aggressiveness”  in  those  areas. 


The  report  also  found  that,  while 
some  members  said  NAB  training, 
research  and  economic  analysis  were 
helpful,  others  found  the  materials 
too  generic. 

Its  team-selling  approach  was  seen 
as  benefiting  only  five  participants 
and  consisting  of  a  “drop  in  the 
bucket”  that  could  have  been  gener¬ 
ated  alone.  A  long-heard  complaint 
also  surfaced  about  smaller  newspa¬ 
pers,  which  say  they  do  not  benefit 
from  national  advertising. 

Further,  advertisers  surveyed  said 
they  view  the  NAB  as  ineffective  due 
to  contact  at  the  wrong  level  and  a 
lack  of  follow-through.  The  Ad 
Bureau  also  was  faulted  for  its  failure 
to  implement  a  one-order,  one-bill 
system. 

Criticized  separately,  the  NAB  and 
ANPA  also  were  cited  for  not  work¬ 
ing  together  to  lead  the  industry  and 
concerns  about  their  lack  of  real 
cooperation. 


$430,000,  NAB  $630,000;  Tribune 
Co.,  ANPA  $415,000,  NAB  $725,000; 
Times-Mirror,  ANPA  $376,000,  NAB 
$750,000;  New  York  Times  Co., 
ANPA  $336,000,  NAB  $464,000; 
Cox,  ANPA  $335,000,  NAB 
$569,000;  Hearst,  ANPA  $255,000, 
NAB  $326,000;  Dow  Jones,  ANPA 
$243,000,  NAB  $259,000;  Capital 
Cities/ABC,  ANPA  $208,000,  NAB 
$324,000;  Central,  ANPA  $189,000, 
NAB  $318,000;  McClatchy,  ANPA 
$185,000,  NAB  $317,000;  and 
Copley,  ANPA  $172,000,  NAB 
$328,000. 

The  Booz-Allen  presentation  deter¬ 
mined  that  “NAB  dues  are  particu¬ 
larly  high  on  a  relative  basis,”  com¬ 
pared  with  ad  revenue. 

Member  perceptions  that  cost  of 
NAB  membership  is  hard  to  justify  in 
light  of  advertising  declines  and  that 
there  is  little  benefit  from  the  NAB  led 
Booz-Allen  to  warn  that  “Unless 
these  perceptions  are  reversed,  the 


For  example,  $2.5  million  could  potentially  be  saved 
by  combining  the  back  offices  and  streamlining 
operations  of  ANPA,  NAB  and  the  other  industry 
associations,  while  streamlining  and  combining 
meetings  of  these  groups  could  amount  to  a  savings 
of  $1.5  million. 


Other  industry  groups  —  notably 
the  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives,  the 
Association  of  Newspaper  Classified 
Advertising  Managers  and  API  — 
were  praised  for  some  of  their  pro¬ 
grams. 

Though  seen  as  crucial,  promotion 
of  the  newspaper  medium  as  a  whole 
is  not  being  done  significantly  by  any 
of  the  organizations  looked  at  by 
Booz-Allen. 

“Given  these  concerns,  questions 
regarding  cost  of  membership  are  not 
surprising,”  the  report  presentation 
noted. 

Who  pays  what 

According  to  the  report,  Gannett’s 
contributions  to  the  two  organiza¬ 
tions  are  the  highest  of  any  newspaper 
company.  It  pays  annual  dues  of 
$1.4%  million  to  ANPA  and  $1,527 
million  to  NAB. 

Knight-Ridder  reportedly  pays 
annual  dues  of  $800,000  to  ANPA  and 
$1,378  million  to  NAB.  Newhouse, 
which  was  reported  to  pay  $606,000  to 
ANPA  annually,  paid  $742,000  to  the 
Ad  Bureau. 

Other  newspaper  groups  report¬ 
edly  pay  annual  dues  as  follows: 
Thomson,  ANPA  $592,000,  NAB 
$139,000;  Scripps  Howard,  ANPA 


threat  of  NAB  member  resignations  is 
high.” 

Further,  although  the  report  found 
the  NAB  using  board  appointments  to 
protect  against  potential  defections,  a 
number  of  directors  or  affiliated 
newspapers  still  considered  resigning. 

Many  groups,  however,  will  not 
allow  their  newspapers  to  resign, 
while  others  are  taking  a  “wait  and 
see”  attitude,  according  to  the  report. 

The  study  listed  34  newspapers  that 
resigned  from  the  Ad  Bureau,  or  have 
resignations  pending,  from  June- 
December  1990. 

A  number  of  newspapers  said 
INAME  is  a  good  substitute  for  NAB, 
as  NAB  materials  can  be  obtained 
from  INAME  and  INAME  directly 
involves  marketing  and  advertising 
executives. 

“The  easy  answer  would  be  to  dis¬ 
solve  the  Newspaper  Advertising 
Bureau,”  Booz-Allen  reported,  not¬ 
ing  that  “member  cost/value  percep¬ 
tions  are  low  and  performance,  mis¬ 
sion/focus  and  costs  are  the  irritants. 
However,  marketing  organization  is 
critical.” 

High  administrative  costs  were 
seen  as  another  concern,  although 
Booz-Allen  found  that,  as  a  percen- 
(Continued  on  page  48) 
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Creators  Syndicate  to  take  over  Heritage 


By  David  Astor 

Creators  Syndicate  is  taking  over 
Heritage  Features  Syndicate,  which 
distributes  eight  columns  and  two  edi¬ 
torial  cartoons  with  conservative  per¬ 
spectives. 

HFS  managing  editor  Andy  Sea¬ 
mans  said  the  move  is  effective 
February  25  — just  two  days  after  the 
10th  anniversary  of  the  Washington, 
D.C. -based  syndicate. 

Seamans  noted  that  the  Los 
Angeles-based  Creators  is  not  paying 
anything  for  HFS,  but  that  the  “very 
friendly  takeover”  will  save  money 
for  the  syndicate’s  parent  —  the  con¬ 
servative  Heritage  Foundation  think 
tank. 

The  managing  editor  explained  that 
HFS  has  not  been  making  money  for 
the  foundation,  although  he  empha¬ 
sized  that  the  syndicate  was  formed  to 
disseminate  conservative  ideas  rather 
than  turn  a  profit. 

Seamans  said  the  most  widely  cir¬ 
culated  HFS  feature,  with  about  100 
newspapers,  is  the  column  by  eco¬ 
nomist  Dr.  Walter  Williams.  Other 
columns  are  by  veteran  political  com¬ 
mentator  Ralph  de  Toledano,  the  Bos¬ 
ton  Herald's  Don  Feder,  the  Univer¬ 
sity  of  Maryland  public  affairs 
reporting  program’s  Vanessa  Gall- 
man,  Richmond  Times-Dispatch  edi¬ 
torial  page  editor  Edward  Grimsley, 
retired  U.S.  Army  Maj.  Gen.  Henry 
Mohr,  former  El  Nuevo  Herald  edito¬ 
rial  director  Carlos  Alberto  Mon- 
taner,  and  the  Dallas  Morning  News' 
William  Murchison. 

HFS’s  two  editorial  cartoonists  are 
Jerry  Barnett  of  the  Indianapolis 
News  and  Pat  McCarthy  of  the  Amar¬ 
illo  News-Globe. 

“We  discussed  the  transfer  with  all 


Richard  Newcombe 


Andy  Seamans 


Walter  Williams 


of  our  columnists  and  cartoonists 
and,  without  exception,  they  were 
pleased  with  the  acquisition  of  their 
features  by  Creators,”  stated  Sea¬ 
mans. 

Creators  will  also  distribute  the 
self-syndicated  “Answer  Man”  col¬ 
umn  written  by  Seamans,  whose  first 
book  —  Who,  What,  When,  Where, 
Why  in  the  World  of  American  His¬ 
tory  (Barron’s)  is  slated  to  be  released 
in  May. 

He  recently  completed  a  book  on 
world  history  for  the  same  publisher, 
and  is  under  contract  for  a  third  book 
on  nature  and  wildlife  trivia. 

Seamans,  who  is  now  seeking  a  job, 
wrote  his  weekly  trivia  column  for 
HFS  before  it  was  dropped  14  months 
ago  so  the  syndicate  could  concen¬ 
trate  on  op-ed  features. 

Over  at  Creators,  president 
Richard  Newcombe  said,  “We’re 
very  excited  about  representing  Her¬ 
itage  Features.  We  take  it  as  a  great 
compliment  that  they  chose  us.” 

Newcombe  —  whose  syndicate  iias 
become  the  sixth  or  seventh  largest  in 
the  country  since  its  1987  founding  — 
said  the  transfer  has  been  under  nego¬ 
tiation  for  several  months. 

He  also  said  the  syndicate  will  now 
be  “actively  looking”  for  additional 


liberal  creators  to  rebalance  its  com¬ 
mentator  lineup.  The  syndicate’s  lib¬ 
erals  —  who  include  editorial  car¬ 
toonists  Herblock  of  the  Washington 
Post  and  Doug  Marlette  of  New  York 
Newsday  and  columnist  David  Nyhan 
of  the  Boston  Globe  —  will  be  greatly 
outnumbered  when  the  HFS  conser¬ 
vatives  come  on  board. 

Speaking  of  conservatives.  Cre¬ 
ators  recently  signed  columnist 
Thomas  Sowell,  who  was  formerly 
with  Scripps  Howard  News  Service. 

Sowell  —  currently  a  senior  fellow 
at  Stanford  University’s  Hoover 
Institute  —  has  written  a  dozen  books 
and  numerous  articles  and  essays, 
served  as  a  consultant  with  three 
presidential  administrations,  and 
taught  economics  at  UCLA,  Cornell, 
Amherst,  Brandeis,  Rutgers,  and 
Howard. 

The  seven-year  columnist  holds 
three  economics  degrees  —  a  bache¬ 
lor’s  from  Harvard  (magna  cum 
laude),  a  master’s  from  Columbia, 
and  a  doctorate  from  the  University 
of  Chicago. 

Sowell  was  born  in  North  Carolina 
and  grew  up  in  New  York  City’s  Har¬ 
lem.  He  went  on  to  join  the  Marine 
Corps  and  become  a  photographer 
during  the  Korean  War. 


Comic  strip  and  panel  by  women  enter  syndication 


Even  popular  strips  hit  bottom  in  this  'L/ttle  Women. 


Between  1975  and  1990,  the  num¬ 
ber  of  female  comic  cartoonists  in 
syndication  slowly  increased  from 
one  or  two  to  about  10. 

Now,  within  the  space  of  only  a 
month,  two  more  female-created 
comics  have  entered  the  fold.  King 
Features  Syndicate  introduced 
“Lyttle  Women”  by  Kathryn 
LeMieux  on  February  4  and  Chroni- 
(Continued  on  next  page) 


44 


EDITOR  &  PUBLISHER  for  February  16,  1991 


{Continued  from  previous  page) 
cle  Features  launched  “Quality 
Time”  by  Gail  Machlis  last  month. 

While  women  still  do  only  a  small 
percentage  of  the  more  than  300  com¬ 
ics  in  syndication  or  self-syndication, 
there  has  been  some  progress.  How 
come? 

King  comics  editor  Jay  Kennedy 
said  women  are  increasingly  entering 
male-dominated  fields  of  various 
kinds,  and  cartooning  is  no  exception. 
He  added  that,  as  more  females  create 
comics,  their  presence  on  comics 
pages  encourages  other  females  to 
consider  cartooning  as  a  career. 

Kennedy  noted  that  about  10%  of 
King’s  comic  submissions  are  now 
from  women,  which  he  said  is  a  sig¬ 
nificant  rise  from  as  recently  as  three 
years  ago. 

Chronicle  editor/general  manager 
Stuart  Dodds  added  that  the  syndica¬ 
tion  climate  for  female  cartoonists  is 
helped  by  the  fact  that  there  are  now 
more  women  in  newspaper  executive 
positions  choosing  which  comics  to 
buy. 

“Lyttle  Women”  stars  two  girls 
who  are  cousins  and  best  friends. 
Irene  Lyttle  is  more  down-to-earth 
while  Amy  Taylor  “lives  for  all  that’s 
trendy.” 

The  daily  and  Sunday  strip  also 


Kathryn  LeMieux 

features  Irene’s  widowed  mother 
Kate  Lyttle;  Amy’s  mother  Fran 
Taylor,  who  is  Kate’s  sister;  Amy’s 
father  A1  Taylor,  who  “never  met  a 
power  tool  he  didn’t  like”;  baby 
Wesley  Taylor;  and  grandmother 
Bernice,  “a  go-getter  who  conspires 
with  Irene  and  Amy.” 

LeMieux  said,  “I  never  felt  that 
women  were  portrayed  very  well  in 
many  forms  of  entertainment.  I  found 
I  had  a  lot  of  things  to  say  about 
women,  their  relationships,  the 
importance  of  bonding,  loving, 
touching,  and  just  plain  living.” 

The  Californian  began  cartooning 
while  majoring  in  art  at  Western 
Washington  University.  Her  comics 


and  editorial  cartoons  have  appeared 
in  publications  such  as  the  Marin 
Independent  Journal.  Pt.  Reyes 
Light,  Glamour,  Wimmin’s  Commix, 
Medical  Self-Care  Magazine,  Soli¬ 
darity,  and  UAW  Journal.  LeMieux 
has  won  three  California  Newspaper 
Publishers  Association  awards  for  her 
editorial  cartoons. 

Among  the  approximately  75  char¬ 
ter  clients  for  LeMieux’ s  comic  are 
the  Arizona  Republic,  Detroit  News, 
Houston  Post,  Philadelphia  Inquirer, 
Portland  Oregonian,  Sacramento 
Bee,  San  Francisco  Examiner,  and 
Seattle  Post-Intelligencer. 

Kennedy  said  LeMieux  is  one  of 
only  a  few  women  cartoonists  syndi¬ 
cated  by  King  during  its  75-year  his¬ 
tory,  but  not  the  first. 

Machlis  is  the  first  woman  car¬ 
toonist  for  Chronicle,  said  Dodds, 
who  observed,  “It’s  really  about 
time.”  He  added  that  Machlis  is  a 
rarity  among  rarities  as  a  female  panel 
cartoonist  rather  than  female  strip 
cartoonist. 

Her  “Quality  Time”  panel, 
according  to  Chronicle,  “de¬ 
picts  .  .  .  the  professional  woman 
at  home,  at  work,  and  at  play.” 

The  Berkeley-based  Machlis  has 
(Continued  on  page  46) 


GIVE  YOUR  FACES  COMIC  APPEAL 

Looking  for  a  dash  of  art  to  perk  up  your  pages?  Then  look  at  Comics,  Caricatures  and  Clip  Art  from  Copley 
News  Service. 

You'll  find  one  editorial  cartoon,  two  caricatures  of  current  newsmakers  by  Jim  Hummel,  clip  art  for  food, 
entertainment  and  lifestyle  pages,  plus  Richard  Orlin's  Toons  comic  panel,  three  Sports  Trivia  graphics  and  a 
Teeing  Off  golf  graphic  every  week. 

You'll  also  get  The  Crowley  Chronicle  by  Pat  Crowley  of  the  Palm  Beach  Post  and  Business  As  Usual,  a  financial 
comic  by  Matt  Tolbert  and  Ken  Roberts.  And  the  Excursions  graphic,  which  shows  that  every  week  has  a  holiday. 

Call  toll-free  800-445-4555  for  a  free  sample  of  our  Comics,  Caricatures  and  Clip  Art  package,  available  weekly. 
Alaska,  California,  Hawaii  and  Canada,  call  collect  619  293-1818.  Get  the  package  that  ties  up  readership  and 
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been  doing  cartoons  for  the  Sunday 
Punch  section  of  the  San  Francisco 
Chronicle  since  January  1989.  Her 
work  has  also  appeared  in  Cosmopoli¬ 
tan  and  New  Woman. 

Machlis  —  who  is  scheduled  to 
have  a  cartoon  anthology  published 
by  Chronicle  Books  in  May  1992  — 
has  a  B.  A.  in  French  from  the  Univer¬ 
sity  of  California  at  Berkeley.  She  has 
also  studied  at  the  Sorbonne,  and  at 
Mills  College  as  a  graduate  student  in 
creative  writing. 

“Quality  Time”  clients  include  the 
Anchorage  Daily  News,  Atlanta 
Journal  and  Constitution,  Boca 
Raton  (Fla.)  News,  Detroit  Free 
Press,  Fort  Wayne  (Ind.)  News-Sen¬ 
tinel,  Hartford  Courant,  Long  Beach 
(Calif.)  Press-Telegram,  Philadelphia 
Inquirer,  Ridgecrest  (Calif.)  Daily 
Independent,  Sacramento  Bee,  San 
Diego  Tribune,  and  Seattle  Times. 

— David  Astor 

Comic  survey  news 

Readers  have  voted  “Calvin  and 
Hobbes”  by  Bill  Watterson  of  Univer¬ 
sal  Press  Syndicate  as  their  favorite 
comic  once  again,  this  time  in  a 
survey  conducted  by  Florida’s  Palm 
Beach  Post. 

The  next  four  favorites  among  the 
6,170  respondents  were  “Peanuts” 
by  Charles  M.  Schulz  of  United  Fea¬ 
ture  Syndicate,  “For  Better  or  For 
Worse”  by  Lynn  Johnston  of  Univer¬ 
sal,  “Hagar  the  Horrible”  by  Chris 
Browne  of  King  Features  Syndicate, 
and  “The  Born  Loser”  by  Art  and 
Chip  Sansom  of  Newspaper  Enter¬ 
prise  Association. 

“Batman”  from  Creators  Syndicate 
came  in  last  and  is  being  dropped  by 
the  Post,  according  to  associate  editor 
Jan  Tuckwood. 

Characters  which  fare  well  with 
movie  and  television  audiences  don’t 
always  retain  the  same  level  of  popu¬ 
larity  when  they  star  in  newspaper 
strips  —  as  was  also  the  case  with  a 
Sheboygan  Press  poll. 

Only  29  readers  of  the  Wisconsin 
paper  wanted  to  keep  the  Creators- 
distributed  “Teenage  Mutant  Ninja 
Turtles,”  while  660  wanted  —  and  got 
—  the  return  of  “Luann”  by  Greg 
Evans  of  North  America  Syndicate 
(NAS). 

Press  editor  Joan  Stewart  said  the 
Sunday  version  of  the  seven-day-a- 
week  “Turtles”  will  remain  in  the 
paper. 

The  poor  “Turtles”  and  “Batman” 
showings  could  be  partially  explained 
by  the  relative  newness  of  the  strips 


*. . .  and  you  mocked  me 
when  I  played  Bartok  to  him  in  the  womb.  * 

'Quality  Time' 

and  the  fact  that  a  large  portion  of 
their  audiences  are  youngsters,  who 
don’t  always  respond  to  comics  polls 
as  much  as  adults. 

Back  at  the  Palm  Beach  Post,  read¬ 
ers  chose  “The  Lockhorns”  by 
Bunny  Hoest  and  John  Reiner  of  King 
as  their  favorite  Sunday  comic  by  a 
large  margin. 

In  other  news,  “Apartment  3-G” 
by  Dr.  Nick  Dallis  and  Alex  Kotzky 
of  NAS  returned  to  the  Los  Angeles 
Times  after  readers  protested  its 
removal  —  proving  once  again  that 
certain  story  strips  have  fiercely  loyal 
followings. 

Also,  the  Atlanta  Constitution 
brought  back  “Baby  Blues”  by  Rick 
Kirkman  and  Jerry  Scott  of  Creators 
after  hundreds  of  readers  phoned, 
wrote,  or  signed  petitions.  The  same 
thing  had  happened  previously  at  the 
Akron  (Ohio)  Beacon  Journal. 

At  the  Manchester  (N.H.)  Union 
Leader,  editor  Joe  McQuaid  invited 
readers  to  let  him  know  what  they 
thought  about  the  paper’s  funnies 
after  “Nancy”  by  Jerry  Scott  of 
United  and  “Annie”  by  Leonard 
Starr  of  Tribune  Media  Services  were 


Gail  AAachlis 

dropped  from  the  daily  comic  page. 
He  reported  that  more  people  men¬ 
tioned  “Gasoline  Alley”  by  Jim  Scan- 
carelli  of  TMS  as  one  of  their  favorites 
than  any  other  strip. 

That  comic’s  Skeezix  character, 
who  was  introduced  in  “Gasoline”  in 
1921,  turned  70  on  Valentine’s  Day. 

They’re  from  Copley 

Several  special  feature  packages 
have  been  revamped  by  Copley  News 
Service. 

The  “Valentine/Easter  Mini”  now 
includes  13  features  on  holiday  food, 
entertaining,  and  gift  giving  while  the 
“Garden/Earthwatch  Mini”  has  13 
features  on  gardening  trends  as  well 
as  tips  for  the  “environmentally 
aware  gardener.” 

Later  in  the  year,  the  “Halloween/ 
Thanksgiving  Mini”  will  offer  13  fea¬ 
tures  on  “ghoulish  goodies”  and 
Thanksgiving  entertaining. 

There  is  also  a  “Money  and  Taxes” 
package  with  20  stories. 

A  ‘Mini  Page’  series 

A  series  marking  the  bicentennial 
of  the  Bill  of  Rights  began  in  the  Janu¬ 
ary  5-12  issue  of  “The  Mini  Page”  and 
will  continue  once  a  month  through 
1991. 

It  is  similar  to  the  award-winning 
“Mini  Page”  series  on  the  200th 
anniversary  of  the  Constitution  in 
1987. 

A  “mini  series”  will  run  in  the  Uni¬ 
versal  Press  Syndicate-distributed 
kids’  section  during  the  weeks  that 
(Continued  on  next  page) 


Betty  Debnam  with  former  Chief  Justice 
Warren  Burger. 
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the  main  story  is  not  on  the  Bill  of 
Rights. 

Also,  “Mini  Page”  creator/editor 
Betty  Debnam  has  worked  with  the 
Bicentennial  Commission  on  the  Bill 
of  Rights  to  develop  a  poster  for  dis¬ 
tribution  to  schools. 

In  other  “Mini  Page”  news,  issues 
focusing  on  voting  rights  are  marking 
Black  History  Month  in  February  and 
Women’s  History  Month  in  March. 

IP’s  material  on  Gulf 

Material  relating  to  the  Persian  Gulf 
war  and  Black  History  Month  are 
among  the  February  offerings  from 
Insight  Features. 

One  piece  contains  the  text  of  Rear 
Admiral  Gene  La  Rocque’s  congres¬ 
sional  testimony  stating  that  the  Gulf 
war  might  leave  at  least  10,000  Ameri¬ 
cans  dead  and  35,000  wounded,  a  sec¬ 
ond  article  from  the  Jordan  Times 
quotes  eyewitnesses  who  say  they 
saw  numerous  dead  civilians  after  the 
U.S.  bombing  of  Iraq,  and  a  third 
story  discusses  Jewish  organizations 
and  individuals  who  oppose  the  war. 

There  is  also  a  commentary  on  the 
relevance  of  Dr.  Martin  Luther  King 
Jr.’s  1%7  anti-Vietnam  War  speech 
to  the  current  Mideast  conflict  and  a 
review  of  The  Murkin  Conspiracy:  An 
Investigation  into  the  Assassination 
of  Dr.  Martin  Luther  King  Jr.  This 
book  says  the  civil  rights  leader  might 
have  been  killed  because  of  his  anti¬ 
war  stance. 

Insight  is  based  at  Networking  for 
Democracy,  3411  W.  Diversey,  Suite 
5,  Chicago,  Ill.  60647. 

Trips,  entertainment 

Columns,  articles,  and  more  cov¬ 
ering  travel  and  entertainment  are 
being  offered  by  Punch  In  Interna¬ 
tional  Syndicate. 

Included  is  “Timely  Travel  Tips 
and  Tales”  by  Nancy  and  Jerry 
Preiser,  restaurant  reviews  and 
surveys,  and  material  on  the  theater, 
books,  and  music. 

Punch  In  is  based  at  400  E.  59th  St. , 
#9F,  New  York,  N.Y.  10022. 

Catholic  weekly  flap 

The  weekly  Catholic  diocesan 
newspaper  for  Brooklyn  and  Queens 
has  dropped  the  syndicated  column  of 
liberal  Rev.  Richard  McBrien,  chair¬ 
man  of  the  University  of  Notre 
Dame’s  theology  department,  after  19 
years. 

According  to  a  New  York  Newsday 


A  lot  of  people  might  agree  with  the 
sentiment  expressed  in  this  panel  from 
the  February  3  'Teenage  Mutant  Ninja 
Turtles'  comic,  but  it  annoyed  three 
newspaper  clients  enough  to  call  Cre- 
atars  Syndicate  to  complain.  Creators 
president  Richard  Newcombe  said 
'Turtles'  is  a  kid-oriented  strip  that 
should  entertain  rather  than  serve  as  a 
'political  forum,'  and  that  content  like 
the  above  will  not  appear  again. 


story.  The  Tablet's  editor  said  he 
pulled  the  feature  because  it  criticized 
the  Vatican  repeatedly.  But  McBrien 
said  he  thought  the  cancellation  was 
more  the  responsibility  of  conserva¬ 
tive  Bishop  Thomas  Daily,  who 
became  head  of  the  diocese  —  and 
publisher  of  The  Tablet  —  last  year. 

McBrien  added  that  columnists  and 
others  writing  for  diocesan  papers 
around  the  country  have  had  less  free¬ 
dom  to  criticize  the  Church  since 
John  Paul  II  became  Pope  in  1978. 

Jacoby  of  NEA  dies 


Newspaper  Enterprise  Association 
bridge  columnist  James  Jacoby  has 


James  Jacaby 


died  of  cancer  in  Dallas  at  the  age  of 
57. 

Jacoby  was  the  fifth-ranked  Life 
Master  in  the  American  Contract 
Bridge  League  and  the  ninth-ranked 
Grand  Master  of  the  World  Bridge 
Federation.  In  1988,  he  was  a  member 
of  the  only  U.S.  squad  ever  to  win  the 
World  Team  Olympiad  title.  The 
Notre  Dame  graduate  and  former 
stockbroker  won  his  first  national 
bridge  title  in  1955. 

James  was  the  son  of  Oswald 
Jacoby,  who  did  more  than  10,000 
bridge  columns  before  he  died  in 
1984.  They  co-authored  Jacoby  on 
Card  Games,  and  James  wrote  the 
Jacoby  on  Bridge  book. 

United  Media  senior  vice  presi¬ 
dent/editorial  director  David  Hendin 
said  Jacoby  designated  well-known 
bridge  player,  coach,  and  writer  Phil¬ 
lip  Alder  to  take  over  his  daily  NEA 
column  (see  upcoming  story  in  E&P). 

Partymiller,  79,  dies 

Walter  Partymiller,  whose  political 
cartoons  appeared  on  the  front  page 
of  what  is  now  the  York  (Pa.)  Daily 
Record  for  31  years,  has  died  at  the 
age  of  79. 

The  Seattle  native  also  worked  for 
the  Seattle  Post-Intelligencer  as  well 
as  the  progressive  New  Dealer  and 
New  World  papers  in  Washington 
state.  His  work  was  syndicated  for  a 
number  of  years. 

Partymiller,  a  member  of  the  Asso¬ 
ciation  of  American  Editorial  Car¬ 
toonists  and  National  Cartoonists 
Society,  was  also  a  painter. 

His  widow  Nellie  is  the  grand¬ 
daughter  of  Frederick  Opper  (1857- 
1937),  creator  of  the  classic  “Happy 
Hooligan”  comic  strip. 


Against  drug  abuse 

The  Amazing  Spider-Man  is  now 
starring  in  antidrug  Marvel  comic 
books  targeted  at  7-  to  12-year-old 
Canadians. 

King  Features  Syndicate  distributes 
“The  Amazing  Spider-Man”  comic 
strip  by  Stan  Lee,  who  created  the 
character. 

New  post  for  Barber 

Dan  Barber  has  been  named  sales 
manager  for  the  New  York  office  of 
the  Norwalk,  Conn. -based  PR  Data 
Systems. 

Barber  was  formerly  sales  manager 
at  the  New  York  Times  Syndication 
Sales  Corporation  and  a  consultant  for 
States  News  Service. 
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Forman  the  new 
NAB  president? 

As  E&P  went  to  press  this  week,  it 
was  expected  to  be  announced  that 
Leonard  Forman,  executive  vice 
president  of  the  Newspaper  Adver¬ 
tising  Bureau,  would  be  named  its 
president. 

Forman  has  been  acting  as  top 
executive  at  the  bureau  since  its  presi¬ 
dent,  Craig  Standen,  resigned  last 
June.  A  search  committee  was 
formed  at  that  time  to  find  a  replace¬ 
ment. 

Forman  joined  the  Ad  Bureau  in 
February  1989,  leaving  his  post  of 
vice  president  of  Telemundo  Inc.,  a 
Spanish-oriented  television  network. 


Religion  stylebook 

The  Catholic  News  Service  has 
published  the  Stylebook  on  Religion, 
a  reference  guide  with  more  than 
1,000  entries. 

It  approaches  religious  usage  issues 
from  a  journalistic  standpoint, 
answering  questions  that  often  plague 
writers  and  editors,  the  CNS  said. 


Reserves 

(Continued  from  page  13) 


press  operator  in  the  best  of  times,” 
she  said. 

First  Lt.  Jeff  Graunke,  a  navigator 
with  the  126th  Air  Refueling  Wing  of 
the  Illinois  Air  National  Guard,  left  a 
similar  gap  at  the  Kane  County 
Chronicle  when  the  Geneva  commu¬ 
nity  editor  was  called  to  duty  in  Saudi 
Arabia. 

Like  Pioneer  Press,  a  number  of 
newspaper  chains  prepared  plans  for 
the  loss  of  reservists.  The  great 
majority,  however,  simply  have  not 
needed  to  implement  them. 

The  Rocky  Mountain  News  in  Den¬ 
ver,  for  example,  prepared  the  bene¬ 
fits  extension  program  Scripps  How¬ 
ard  has  for  reservists.  No  one,  how¬ 
ever,  has  been  called  up. 

At  the  Rockford  (111.)  Register  Star, 
human  resources  director  Diane  Kil- 
lion  started  planning  for  disruptions 
some  time  ago.  To  date,  though,  only 
one  part-time  employee,  who  had 
been  with  the  paper  for  just  a  month, 
was  called  up. 

“We  even  checked  two  or  three 
months  ago  and  said,  ‘Do  we  have 
anybody?’  and  the  truth  is,  we  don’t, 
which  is  just  lucky  I  guess,”  Killion 
said. 


Pools 

(Continued  from  page  10) 


their  capabilities. 

An  appeals  process  is  in  place  for 
reports  journalists  feel  are  unduly 
censored.  The  disputed  material  is 
reviewed  by  JIB  and  then  the  Penta¬ 
gon,  if  necessary. 

“I  have  lost  more  battles  than  I 
have  won,”  Icenogle  said,  adding  that 
he  thinks  access  to  information  and 
getting  their  stories  out  are  of  more 
concern  to  reporters  than  the  security 
reviews. 

In  addition,  getting  pool  reports 
back  is  “unbelievably  difficult,”  not 
only  because  the  country  is  so  big — 
some  units  are  as  far  as  500  miles 
away — but  also  because  the  few  good 
roads  that  do  exist  are  clogged  with 
military  transports. 

“Were  we  fighting  this  war  in 
Europe,  every  town  would  have  a 
phone — we  would  have  towns,”  Ice¬ 
nogle  noted,  describing  the  vast  and 
barren  terrain. 

Daily  courier  service  is  available 
for  bringing  pool  material  back  to  JIB 
in  Dhahran,  Icenogle  said. 

If  a  pool  is  in  the  north,  for  exam¬ 
ple,  a  reporter  may  get  a  story  to  the 
public  affairs  officer  that  night.  The 
next  morning,  the  courier  may  drive 
three  hours  to  link  up  with  another 
courier,  who  will  then  travel  another 
Vh  to  four  hours  before  getting  the 
material  to  a  location  where  it  can  be 
put  on  an  airplane  to  fly  IVi  hours 
back  to  Dhahran.  By  the  time  JIB  gets 
the  product,  it  may  be  midnight,  and 
then  officials  there  first  have  to  start 
screening  the  material,  logging  it  and 
passing  out  copies,  as  well  as  faxing  it 
to  the  Pentagon  and  to  Riyadh. 

Further,  while  the  safety  of  report¬ 
ers  is  not  a  military  issue,  Icenogle 
said  as  long  as  reporters  stay  with 
their  escorts  they  are  safe. 

“When  the  sun  goes  down,  all  these 
four-wheel  drive  commercial  vehicles 
look  alike — suspicious,”  he  said. 
“One  way  to  minimize  the  danger  is 
to  travel  in  the  pool.” 


Overhaul 

(Continued  from  page  11) 


turned  to  Baghdad. 

“We’d  rather  have  someone  there 
than  not  there  to  give  us  a  sense  of 
what  we  can  see  and  not  see,”  Ahearn 
said.  He  added  that  while  no  one  has 
“held  a  gun  to  his  head”  and  told 
Ganguly  —  or  the  Iraqi  national  who 
has  been  working  for  AP  in  Iraq 
throughout  the  war  —  what  to  write, 
the  Iraqis  control  sending  the  stories. 


Obituary 


James  L.  Knight 
dies  at  age  81 

James  L.  Knight,  81,  chairman 
emeritus  of  Knight-Ridder  Inc.  who 
with  his  brother  helped  build  one  of 
the  nation’s  foremost  publishing 
empires,  died  Feb.  5  in  Santa  Monica, 
Calif. 

He  had  suffered  from  a  respiratory 
ailment  and  had  been  hospitalized  for 
several  months  prior  to  his  death. 

Knight  and  his  brother  John,  who 
died  in  1981,  built  the  family’s  empire 
from  a  debt-ridden  Ohio  newspaper 
into  a  communications  conglomerate 
with  29  daily  newspapers,  cable  tele¬ 
vision  interests  and  other  communi¬ 
cations  services. 

Knight  started  in  the  newspaper 
business  in  1931  when  he  went  to 
work  at  the  Beacon  Journal  of  Akron, 
Ohio,  a  newspaper  owned  by  his 
father,  C.L.  Knight. 

When  his  father  died  in  1933,  he  left 
the  paper  to  Knight  and  his  brother, 
John;  the  two  would  eventually 
acquire  the  Herald  in  1937. 

Knight  was  the  technical  and  finan¬ 
cial  wizard  behind  the  business  and 
his  brother  was  a  Pulitzer  Prize-win¬ 
ning  editorial  director. 

Knight-Ridder  was  created  in  1974 
when  Knight  Newspapers  Inc. 
merged  with  Ridder  Publications.  The 
company  was  listed  189th  in  the  For¬ 
tune  500  in  1989  with  reported 
revenues  of  $2.34  billion. 

Knight  had  served  as  corporation 
president,  chairman,  chief  executive 
officer  and  chairman  of  its  executive 
committee. 


Westinghouse, 

Dow  Jones  join 
to  buy  FNN  media 

Financial  News  Network  Inc.  has 
agreed  in  principle  to  sell  the  Finan¬ 
cial  News  Network  media  business  to 
a  joint  venture  formed  by  Westing- 
house  Broadcasting  Company  Inc. 
and  Dow  Jones  &  Co.  Inc. 

Since  the  sale  price  is  lower  than 
FNN’s  current  liabilities,  it  is 
expected  that  FNN  will  first  file  for 
bankruptcy  reorganization. 

FNN  and  its  sister  company 
United  Press  International  have  been 
for  sale  by  parent  company  Infotech- 
nology  Inc.  since  November.  UPI 
executives  are  still  seeking  a  buyer, 
and  reportedly  have  lined  up  at  least 
three  potential  new  owners. 
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Thriving 
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ship  application  from  an  East  Coast 
publishing  group  whose  owner  admit¬ 
ted  that  his  circulation  figures  were 
inflated  by  over  100%  but  feared  that 
disclosing  the  true  numbers  would 
force  him  to  reduce  his  rate  schedules 
and  invite  lawsuits  from  advertisers. 

The  publisher,  according  to  the 
newsletter,  was  told  that  if  wished  to 
join  the  association  he  would  have  to 
report  accurate  figures  as  “NAHP 
was  not  interested  in  undermining  the 
credibility  of  the  Hispanic  print  indus¬ 
try  by  lowering  circulation  stan¬ 
dards.” 

Duran,  who  served  on  President 
Lyndon  Johnson’s  Committee  on 
Manpower  and  worked  in  other  politi¬ 
cal  areas  before  going  into  journalism, 
actively  promotes  NAHP  to  business, 
political  and  organizational  leaders, 
traveling  frequently  on  its  behalf. 

He  has  met  with  Ford  officials  to 
review  the  company’s  minority  pro¬ 
grams  and  testified  before  a  congres¬ 
sional  committee  against  a  bill  that 
would  prohibit  advertising  cigarettes 
and  alcohol  when  the  ads  are  targeted 
toward  minorities  and  women. 

Duran  charged  the  proposed  legis-  | 
lation  was  “patronizing”  and  “in¬ 
sulting”  to  Hispanics,  would  deprive 
Spanish-language  newspapers  of 
major  advertising  revenue,  and  was 
“nothing  short  of  a  major  threat  to  our 
First  Amendment.” 

In  recalling  his  testimony,  Duran 
said,  “I  don’t  want  anyone  telling  me 
what  I  can  put  in  my  newspaper.” 

Rail  terminal  gets 
into  newspaper 
recycling 

Metro-North  Commuter  Railroad 
has  begun  collecting  the  newspapers 
its  200,000  daily  riders  discard,  mak¬ 
ing  Grand  Central  Terminal  New 
York’s  largest  recycling  program 
under  one  roof 

Fifty  bins  were  put  in  the  cavernous 
station  Jan.  28.  They  are  expected  to 
reduce  by  80%  the  amount  of  garbage 
the  railroad  now  pays  to  have  carted 
away.  Metro-North  said  the  program 
could  also  help  the  city  meet  its  goal 
of  recycling  25%  of  New  York’s  gar¬ 
bage  by  1994. 

Rising  landfill  fees  meant  that 
Metro-North  would  have  spent  as 
much  as  $1  million  annually  to  have 
its  garbage  taken  away,  but  now  will 
spend  $622,000  because  of  the  pro¬ 
gram,  the  railroad  said.  —  AP 


Linage  Correction 

November  linage  figures  for  the 
Houston  (Texas)  Post,  were  incor¬ 
rectly  reported  to  E&P  in  the  Jan.  19 
issue. 

The  correct  figures  are  as  follows: 

1990  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HOUSTON,  TEXAS 


Post-m 

ROPLwal .  81,854  2,407  88,434 

Preprint  Local .  8,410  62,247  8,720  47,801 

ROPNotionol .  9,121  9,346 

Preprint  Notional .  375  180 

Financial .  1,974  3,133 

Classified .  109,487  3,578  103,813  5,511 

Total .  210,846  68,607  213,626  53,312 

Post-S 

ROP  locol .  26,860  789  29,655 

Preprint  Local .  9,277  50,853  9,408  40,783 

ROPNotionol .  8,284  1,843  9,085  1,773 

Preprint  National .  1,541  8,546  3,673  6,355 

Finonciol .  1,556  120  2,524  40 

Classified .  21,445  1,151  22,862  1,636 

Total .  68,963  63,302  77,227  50,587 

GRAND  TOTAL .  279,809  131,909  290,853  103,899 

YEAR  TO  DATE .  2,872,516  834,464  2,973,872  849,575 


Wirs 

(Continued  from  page  16) 


sented  himself  as  a  writer  for  Fire¬ 
house  Magazine,  the  major  fire  pro¬ 
tection  magazine. 

About  two  weeks  ago,  Wirs  called 
to  propose  the  two  have  lunch  so  Wirs 
could  show  Holmes  the  article, 
Holmes  said. 

“I  haven’t  heard  anything  from  him 
since,”  Holmes  said. 

Firehouse  Magazine  editor 
Katherine  Archibold  said  she  had 
never  heard  of  Wirs. 

Wirs’  trial  on  the  first  bad-check 
charge  is  scheduled  for  the  March 
criminal  court  term  in  York  County. 


Joins 

(Continued  from  page  36) 


MAN  Roland  Inc.,  where  he  is 
responsible  for  marketing  both  flexo¬ 
graphic  and  offset  newspaper  presses 
in  North  America. 

His  initial  focus  is  development  of 
the  company’s  testing  and  demon¬ 
stration  programs. 

Prior  to  joining  MAN,  Lapinski 
was  worldwide  marketing  manager 
for  NAPP  Systems,  in  San  Marcos, 
Calif.,  manufacturer  of  platemaking 
equipment.  A  printing  management 
and  technology  graduate  of  Rochester 
Institute  of  Technology,  his  back¬ 
ground  also  includes  technical  and 
product  management  experience  in 
flexo  press  conversions  at  Koppers 
Container  Division  and  flexo  plates  at 
W.R.  Grace. 


Sell 

(Continued  from  page  15) 


One  innovation,  she  noted,  is  pull¬ 
out  supplements  for  every  day  of  the 
week  to  open  new  advertising  possi¬ 
bilities. 

The  pull-outs  include  sports,  the 
arts,  lifestyle,  entertainment  and  res¬ 
taurants  and  tv  and  radio. 

Classifieds,  Ehrlich  continued,  are 
the  best-read  and  most  profitable  part 
of  the  paper,  serving  as  a  “survival 
tool”  for  new  and  established  His¬ 
panics. 

“Now,  more  than  ever,  when  it’s 
harder  to  make  ends  meet,  informa¬ 
tion  on  jobs,  apartments  and  profes¬ 
sional  services  becomes  all  the  more 
critical,”  she  explained.  “And,  yes, 
advertising  in  itself  is  news  to  our 
readers.” 

Having  a  good  product  is  only  half 
the  battle,  Ehrlich  pointed  out. 

“When  you’re  embarking  on  a 
growth  campaign,  you’ve  got  to  make 
readers  and  advertisers  aware  of  it.” 

Like  most  Hispanic  publications,  el 
diario  could  not  afford  a  full-blown 
media  campaign,  so  it  selected  tv  and 
subways  for  its  initial  launch,  Ehrlich 
recalled.  The  paper  used  “in-house 
talent”  to  produce  car  cards,  which 
were  aimed  primarily  at  promoting 
classifieds,  she  added. 

Despite  the  recession  and  the 
Mideast  war,  “the  basics  prevail,” 
Ehrlich  said. 

“A  woman  will  buy  a  lipstick,  no 
matter  what.  A  family  must  eat,  and 
smarter  shopping  decisions  will  be 
based  on  comparative  information 
received  through  the  media.  We  at  el 
diario/la  prensa  expect  to  sell  more 
newspapers  to  satisfy  a  society  now 
more  news-hungry  than  ever.  Our 
idea  is  to  give  readers  what  they  want 
so  they  will  not  feel  the  need  to  seek  it 
elsewhere.” 

Editors  author 
three  books 

James  A.  Haught,  associate  editor 
of  the  Charleston  (W.Va.)  Gazette, 
authored  two  books  in  1990,  Holy 
Horrors:  An  Illustrated  History  of 
Religious  Murder  and  Madness  and 
Science  in  a  Nanosecond:  Illustrated 
Answers  to  100  Common  Science 
Questions,  both  published  by  Pro¬ 
metheus  Books  of  Buffalo,  N.Y. 

James  M.  Hodson,  copy  editor  at 
the  New  Hampshire  Sunday  News  of 
Manchester,  N.H.,  authored  the 
novel  Subway  Hitchhikers,  published 
by  Fithian  Press  of  Santa  Barbara. 
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tion  over  Hinckle’s  failure  to  again  get 
his  copy  in  on  time. 

However,  the  acerbic,  witty,  anti¬ 
establishment  Hinckle  is  considered  a 
brilliant  writer  and  a  true  voice  of  the 
people  by  his  many  admirers,  who  are 
flung  across  a  fairly  wide  political 
spectrum.  Some  100  of  those  admir¬ 
ers  demonstrated  in  front  of  the 
Examiner  building  recently  to  protest 
the  pulling  of  Hinckle’s  anti-war  col¬ 
umn. 

Two  days  earlier,  his  diverse  fans 
rallied  at  the  Irish  Cultural  Center  for 
“censored  Examiner  columnist  War¬ 
ren  Hinckle.” 

Another  paean  to  Hinckle  was  deliv¬ 
ered  on  the  floor  of  the  state  Legisla¬ 
ture  by  Sen.  Quentin  Kopp  of  San 
Francisco,  who  flailed  “newspaper 
industry  censorship.” 

Hinckle  adherents  also  are  claiming 
that  Hinckle  is  being  quashed  by  the 
Examiner  because  of  his  frequent 
pounding  of  Mayor  Art  Agnos  whom 
the  paper  backs. 

The  columnist,  who  is  often  recog¬ 
nized  in  San  Francisco  by  the  black 
patch  over  one  eye  and  his  ever-pres¬ 
ent  companion,  a  basset  hound 
named  Bentley,  writes  not  only  about 
local  politics  but  also  national  and 
international  issues,  including  fre¬ 
quent  references  to  the  British  mili¬ 
tary  presence  in  Northern  Ireland.  He 
deplores  it. 

However,  it  is  his  local  coverage 
that  pinpoints  the  conflict  for  Will 
Hearst  and  Larry  Kramer,  they 
assert. 

“Warren  has  lived  in  New  York  for 
over  a  year,”  editor  Kramer 
declared.  “You  can’t  be  a  San  Fran¬ 
cisco  columnist  and  live  in  New  York. 

I  have  said  to  him  many  times  that 
some  of  his  reporting  is  suffering  and 
that  I  am  uncomfortable  with  a  staff- 
trying  to  edit  him  from  3,000  miles 
away  at  unusual  hours.  The  situation 
was  getting  worse.  1  often  wound  up 
editing  the  column  at  midnight.  1 
couldn’t  deal  with  that  any  longer.” 

According  to  Kramer,  Hinckle  had 
agreed  to  return  to  San  Francisco  by 
Jan.  1  or  go  on  unpaid  leave. 

“The  deadline  passed  and  he  hasn’t 
come  back,”  Kramer  noted. 

The  editor  scoffed  at  the  charges  of 
censorship  in  connection  with  the 
Bush  column,  explaining  that  “it  was 
one  of  a  half-dozen  columns  that  we 
did  not  run  that  day.  An  editor  can 
have  a  thousand  reasons  for  not  pub¬ 
lishing  a  column  and  some  of  those  we 
have  turned  down  have  been  by  right- 
wing  writers.  We  have  a  remarkable 


diversity  of  opinion  on  this  newspa¬ 
per.  Censorship  is  a  bogus  issue.” 

The  truth,  Kramer  insisted,  is  that 
the  column  was  spiked  because 
Hinckle  was  placed  on  leave  and  the 
Examiner  will  not  print  any  of  his 
columns  until  he  changes  coasts. 

Hearst  confirmed  the  statement, 
although  he  admitted  having  misgiv¬ 
ings  about  some  of  the  views 
expressed  in  the  disputed  column. 

“I  think  it  needs  editing  and  if  War¬ 
ren  were  here  I  would  sit  down  with 
him  and  go  over  it,”  the  publisher 
said.  “Nobody  has  the  right  to  have 
his  column  printed  verbatim.  We 
have  the  right  to  set  standards  for 
what  will  run.” 

The  column  relies,  in  part,  on  anti¬ 
war  comments  from  unidentified  San 
Franciscans  Hinckle  said  he  encoun¬ 
tered  in  the  downtown  area  on  a 
recent  trip  to  the  city.  In  the  past  year, 
the  Examiner  published  several 
Hinckle  columns  critical  of  Bush. 

In  a  phone  interview  with  Hinckle 
in  New  York,  the  columnist,  who  is 
married  to  New  York  writer  Susan 
Cheever,  said  Hearst  rejected  his 
offer  to  commute  to  San  Francisco 
once  a  week. 

For  the  past  several  months, 
Hinckle  went  on,  he  has  been  flying  to 
the  Bay  City  from  one  to  three  times  a 
month. 

“I  feel  my  local  columns  were 
extremely  effective,”  he  stated.  “As 
far  as  my  national  columns  are  con¬ 
cerned,  I  can  write  them  from  any¬ 
where.” 

One  answer  to  the  residency  ques¬ 
tion  would  be  for  the  Hearst  Corp.  to 
buy  his  New  York  house  so  he  could 
move  back  to  San  Francisco,  the 
writer  suggested. 

Kramer,  a  Washington  Post  editor 
before  being  hired  by  the  Examiner, 
retorted,  “I  would  have  liked  that, 
too,  but  the  company  did  not  buy  my 
house  in  Washington.  1  had  to  come  to 
San  Francisco  three  months  ahead  of 
my  family  when  I  took  the  job.  War¬ 
ren  can  do  the  same  thing.” 

Said  Hinckle,  “We’ll  have  to  find  a 
solution  to  the  issue.” 


Women 

(Continued  from  page  18) 


Boston  is  a  “heavily  pro  sports  town” 
and  that  most  of  the  Globe’s  coverage 
focuses  on  professional  baseball, 
basketball,  football  and  hockey. 

Still,  he  conceded,  his  paper  could 
improve  its  coverage  of  women’s 
sports. 

“In  winter,  we  could  do  more  about 
covering  women’s  basketball,”  the 
editor  explained.  “This  study 


reminds  us  that  we  should  try  to  be 
more  balanced.  We  don’t  think  of 
colleges  and  high  schools  as  much  as 
we  should.” 

At  the  same  time,  Skwar  contended 
that  AFF’s  concentration  on  only 
summer  issues  did  not  “reflect  the 
breadth  of  our  coverage.” 

Mark  Tomaszewski,  sports  editor 
of  the  Orange  County  Register,  said 
the  paper  has  “gone  out  of  its  way  to 
heighten  coverage  of  women’s  sports.” 

He  also  opined  that  the  AAF  study 
would  be  more  valuable  if  the  news¬ 
papers  had  been  examined  for  an 
entire  year. 

“We  would  have  had  a  much  better 
idea  of  reality,”  he  observed. 

Tomaszewski  said  the  Register 
looks  at  stories  “that  are  important  to 
our  readers.”  He  cited  its  prolific 
coverage  of  Orange  County  swimmer 
Janet  Evans,  a  gold  medalist  in  the 
1988  Olympics. 

The  editor  termed  the  study 
“inconclusive.” 

“It’s  the  chicken-or-the-egg 
theory,”  he  remarked.  “They’re 
saying  that  if  we  covered  more 
women’s  sports  the  public  would  be 
more  interested.  The  media  say  if 
more  people  were  interested  in 
women’s  sports,  we  could  cover  them 
more.” 

USA  Today’s  managing  editor/ 
sports  Gene  Policinski,  said  he  was 
“very  pleased”  with  its  compara¬ 
tively  high  rating  in  the  survey.  “I 
think  it  would  have  been  even  higher 
if  they  had  counted  our  individual 
state-by-state  sports  items,”  he 
added. 

Policinski  said  USA  Today  is 
becoming  more  aware  of  the  impor¬ 
tance  to  readers  of  women’s  sports. 

“A  lot  of  newspapers  are  missing 
the  boat  by  not  covering  a  growing 
field  with  a  huge  body  of  interested 
readers,”  he  stated. 

The  survey’s  principal  investiga¬ 
tors  were  Dr.  Margaret  Carlisle  Dun¬ 
can,  University  of  Wisconsin,  Mil¬ 
waukee;  Dr.  Michael  Messner,  Uni¬ 
versity  of  Southern  California,  and 
Dr.  Linda  Williams,  an  AAF  consul¬ 
tant. 

Catholic  papers 
announce  layoffs 

Chicago’s  Catholic  press  has  not 
escaped  the  wrath  of  this  recession. 

On  Feb.  7  the  Archdiocese  of  Chi¬ 
cago  announced  that  the  equivalent  of 
10  full-time  positions  would  be  elimi¬ 
nated  at  Chicago  Catholic  Publica¬ 
tions,  which  prints  the  weekly  the 
New  World  and  the  monthly  Spanish- 
language  Chicago  Catolico. 
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Shop  talk 

(Continued  from  page  60) 


is  where  the  basic  sense  of  justice 
comes  from. 

Here  the  press  wants  to  be  excused 
for  breaking  a  sworn  promise  when 
the  other  person  has  suffered  harm  as 
a  result.  My  intuition  tells  me  the 
newspapers  are  wearing  black  hats. 

In  the  editorial  “huddle,”  the  edi¬ 
tors  selfishly  analyzed  their  own  posi¬ 
tion,  and  how  the  newspaper  would 
look.  They  gave  short  shrift  to  what 
would  happen  to  the  source.  Sure  the 
reporters  had  made  a  promise  of  con¬ 
fidentiality,  but  it  was  getting  in  the 
way  of  a  better  story. 

Here  is  what  Minnesota  Supreme 
Court  Justice  Lawrence  R.  Yetka  said 
in  his  dissent: 

“The  First  Amendment  is  being 
misused  to  avoid  liability  ...  1 
believe  the  news  media  should  be 
compelled  to  keep  their  promises  like 
anyone  else. 

“I  find  the  consequence  of  this 
decision  deplorable  ....  This  deci-  | 
sion  sends  out  a  clear  message  that  if 
you  are  wealthy  and  powerful  enough, 
the  law  simply  does  not  apply  to  you. 

“It  is  unconscionable  to  allow  the 
press,  on  the  one  hand,  to  hide  behind 
the  shield  of  confidentiality  when  it 
does  not  want  to  reveal  the  source  of 
its  information;  yet  on  the  other  hand, 
to  violate  confidentiality  agreements 
with  impunity  when  it  decides  that 
disclosing  the  source  will  help  make 
its  story  more  sensational  and  profit¬ 
able.” 

Clearly,  the  U.S.  Supreme  Court 
read  Yetka’ s  dissent  when  it  decided 
to  review  this  case. 

Egyptian 
journalists 
side  with  Iraq 

About  100  Egyptian  journalists 
staged  a  sit-in  Jan.  29  to  protest  the 
allied  bombardment  of  Iraq  and 
demand  that  Egypt  withdraw  its 
36,000  troops  from  the  coalition 
arrayed  against  Iraq. 

The  protest,  by  only  a  tiny  fraction 
of  Egypt’s  4,0(W  union  journalists, 
nevertheless  reflected  the  emerging 
criticism  of  President  Hosni  Mubar¬ 
ak’s  anti-Iraq  stance  in  the  Persian 
Gulf  war. 

“I’m  here  mainly  to  say  that  there 
is  a  split  in  the  Egyptian  streets  which 
is  what  the  government  insists  on 
denying,”  said  Omaima  Kamal,  a 
journalist  with  the  government’s  A /t/i- 
bar  el-  Yom  newspaper.  —  AP 


Paper  to  close 

Summerfield  Operating  Co.  Inc.,  a 
subsidiary  of  the  Asbury  Park  Press 
Inc.  of  Neptune,  N.J.,  has  announced 
it  plans  to  cease  publication  of  the 
Advisor  Journal,  a  Wednesday  and 
Sunday  newspaper  serving  northern 
Monmouth  and  southern  Middlesex 
counties  in  New  Jersey,  at  the  end  of 
February. 


Arabic 

(Continued  from  page  39) 


ter  where  it  comes  from,  the  U.S.  or 
Iraq,”  he  said.  “I’m  not  against  Iraq, 
but  I’m  against  what  Saddam  Hussein 
has  done  ” 

While  peace  in  the  Middle  East  is 
no  small  order,  Tahhan  says  the 
answer  for  peace  is  clear:  “  .  .  .  The 
full  withdrawl  of  the  Iraqi  forces  from 
Kuwait,  then  organizing  an  interna¬ 
tional  peace  conference  to  limit  the 
Israeli  state,  then  returning  [rights] 
to  the  Palestinian  Arabs,  giving  Leba¬ 
non  the  occupied  southern  part  and 
the  occupied  Golan  to  Syria.” 

Tahhan  says  he  predicts  a  victory 
for  the  U .  S .  allied  forces  in  driving  the 
Iraqi  troops  out  of  Kuwait,  but 
believes  that  once  Saddam  no  longer 
has  a  force  in  the  country,  there  must 
be  international  supervision  at  the 
Iraqi-Kuwaiti  border  to  prevent  a 
possible  future  invasion. 


Weekly 

(Continued  from  page  40) 


and  gang  wars,  and  corruption. 

Although  he  no  longer  has  the  priv¬ 
ilege  of  working  on  a  single  story  for 
six  weeks  or  more,  he  enjoys  meeting 
deadlines  and  doing  the  entire  layout 
of  his  paper.  Johnson  has  been  pub¬ 
lishing  for  19  months  now  and  “some¬ 
times”  has  second  thoughts  about 
leaving  daily  journalism,  but  he  finds 
consolation  in  seeing  his  weekly 
paper  grow,  profits  increase,  and  a 
neighborhood  that  seems  to  appreci¬ 
ate  his  paper. 

For  now,  he  and  his  wife  of  23  years 
Barbara  Johnson  work  side  by  side  in 
the  basement  of  their  home  for  10-12 
hours  a  day,  seven  days  a  week,  writ¬ 
ing  stories,  selling  ads  and  doing  lay¬ 
out. 

The  fruits  of  their  labor  has  finally 
started  to  turn  a  profit,  which  Johnson 
describes  as  “small.” 

Johnson  is  presently  a  part-time 
journalism  instructor  at  Temple  Uni¬ 
versity.  “1  know  I  have  found  my 
purpose  in  life,”  he  declared. 


Letters 

(Continued  from  page  7) 


nal  of  Labor  Research,  economist 
James  Bennett  of  George  Mason  Uni¬ 
versity  writes  that  soaring  income 
from  vastly  higher  dues  and  fees 
imposed  on  members  may  help  to 
explain  organized  labor’s  poor  perfor¬ 
mance  in  attracting  new  members. 
Professor  Bennett,  citing  a  string  of 
union  legislative  victories  born  from 
organized  labor’s  financial  muscle, 
goes  on  to  conclude  in  “Private  Sec¬ 
tor  Unions:  The  Myth  of  Decline” 
that  “The  conventional  wisdom  that 
unions  are  in  a  state  of  economic  and 
political  decline  may  be  dis¬ 
missed  .  .  .  .” 

Perhaps  as  members  of  the  News¬ 
paper  Guild  recoil  in  the  face  of  stag¬ 
gering  dues  increases,  they  will  gain  a 
better  understanding  of  Joe  Lunch- 
pail’s  disdain  for  Lane  Kirkland  and 
other  union  fat  cats. 

Reed  Larson 

(Larson  is  president,  National  Right 
to  Work  Committee  of  Springfield, 
Va.) 


Jurors 

(Continued  from  page  23) 


editor,  the  Dallas  Morning  News;  Geneva  Overhol- 
ser,  editor,  the  Des  Moines  Register;  James  V. 
Risser,  director,  John  S.  Knight  Fellowships,  Stan¬ 
ford  University;  Eugene  L.  Roberts  Jr,,  former 
executive  editor  and  president,  the  Philadelphia 
Inquirer;  Walter  Rugaber,  president  and  publisher, 
Roanoke  (Va.)  Times  &  World-News-.  Claude  F. 
Sitton.  former  editor  and  vice  president,  the  News 
&  Observer,  Raleigh,  N.C..  and  senior  lecturer, 
Emory  University;  Helen  Vendler,  professor.  Har¬ 
vard  University;  Marilyn  Yarbrough,  dean.  Uni¬ 
versity  of  Tennessee  College  of  Law;  and  Robert 
C.  Christopher,  secretary  of  the  board. 

Turkish  government 
imposes  restrictions 
on  foreign  press 

The  Turkish  government  on  Jan.  28 
imposed  restrictions  on  foreign  press 
coverage  of  the  Gulf  War,  including 
Turkey-based  air  strikes  against  Iraq. 

The  limitations,  already  required  of 
local  newspapers,  oblige  foreign  jour¬ 
nalists  not  to  provide  details  of  troop 
movements  or  the  location  and  type 
of  aircraft  being  used. 

U.S.  warplanes  are  carrying  out 
bombing  sorties  against  Iraq  from 
Incirlik  Air  Base  in  southern  Turkey. 

—  AP 
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SALE  of  Award-Winning  Weekly  Center 
of  Southern  Utah’s  Color  Country 
National  Parks.  Wife  no  salesman. 
Help!  $35,000  buys,  Macs,  printers, 
fax,  light  tables,  all  equipment  Printed 
nearby.  Nice  offices.  Cheap  rent.  Katie: 
(801)  676-2706  or  679-8730 
Weekends. 


LEGAL  PUBLISHING  -  Monthlies 
annuals  serving  West  Zone  5  Metro 
legal  community.  Good  cash  flow;  ready 
for  growth.  Strong  sales  needed; 
desktop  publishing  a  plus.  $85,000 
with  $25,000  down.  Box  5178,  Editor 
&  Publisher. 


KANSAS  County  seat  weekly 
Gross  125K 

Priced  at  gross  25K  down 

WEBSTER  &  ASSOCIATES 
(903)  885-7200 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MOVE  TO  TEXAS.  Send  for  list  of 
publisher  financed  newspapers.  Bill 
Berger,  ATN  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  476-3950. 


Oregon  weekiv  near  Portland.  Scenic 
area.  $50,000  down.  If  you're  working 
hard  already,  why  not  own  your  own  and 
build  some  equity.  Joe  Davis  (619) 
259-7137. 


N.H.  ski  area  weekly  with  $700,000 
gross,  6,800  paid,  ideal  for  working 
publisher  with  sales  management 
background. 

BOSTON  weekly  in  residential  section 
of  the  city.  Gross  $400,000.  Priced 
right  at  $150,0(X)  with  excellent  terms. 


m 


SUBURBAN  weekly  near  Boston. 
$200,000  gross.  3,400  paid  circula¬ 
tion  in  desirable  community. 

C.  Peter  Jorgensen 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  64^1863 


Southern  California  Weekly.  High 
growth  area.  $180,000  gross.  Seeks 
buyer,  partner,  or  cash-flow  assistance 
(investor  or  lender).  Write  for  immediate 
response.  Box  5174,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


VER-A-FAST  CORPORATION 
1-800-327-8463 


"YES!" 

Regardless  of  the  size  of  your  newspap¬ 
er,  we  can  supply  you  with  a  steady  flow 
of  new  start  orders  at  the  pace  YOU 
want!  Try  us  for  a  week  and  see!  All 
zones! 

ASK  US,  AND  OUR  RESPONSE 
WILL  BE, 

“YES!  WE  CAN!” 

(216)  434-4466 
PRO  STARTS 


NEWSPRINT  CONSULTANTS 


MIDWEST 

NEWSPAPER  CONSULTANTS  INC. 

Specializing  in  revenue  producing 
consultation  and  training,  with  over  35 
years  experience,  for  small  dailies  and 
non-dailies.  Available  by  the  day,  week, 
or  month. 

Moody  C.  Hamrick 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


EQUIPMENT  &  SUPPLIES 


•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  ReconditionedrGuaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  (CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


Mueller-Martini  Inserter.  3  into  One 
Model  227.  Mfgr.  Date,  with  or  without 
compensating  stacker. 

WESCO  GRAPHICS,  INC. 

Phone  (415)  443-2400. 

FAX  (415)  443-0452. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


SLSIOOO  -  8  into  2  configuration 
Center  Opening  Device,  Product  Moni¬ 
toring  Systems,  2  yrs.  old. 

Call  Roger  Miller  (513)  278-2651. 


EQUIPMENT  &  SUPPUES 


2  Martin  Splicers 
EC  Series  -  38" 

Martin  Automatic  Web  Guide  (4  Web) 
Mfgr.  Date:  Jan.  1988 

WESCO  GRAPHICS,  INC. 
Phone  (415)  443-2400. 

FAX  (415)  443-0452. 


•  4  Unit  Harris  V-15A  with  JF-15 
Folder.  50  hp.  Brush  Dampeners,  Air 
Shafts 

•  4  Unit  Harris  V-15D  with  JF-25 
Folder,  50hp. 

WESCO  GRAPHICS,  INC. 

Phone  (415)  443-2400. 

FAX  (415)  443-0452. 


5/u  Urbanite  U721,  1/2  fidr,  running  2 
days  p/wk.  Excellent  cond. 

Goss  rebuilt  3/c  unit  22.80  cutoff 
One  Urbanite  unit,  rebuilt.  One  Urba¬ 
nite  folder,  rebuilt 
Goss  Suburban  1500  Series 
Goss  rollstands 
Goss  Urbanite  cylinder 
IPEC  INC.  Wheeling,  IL  60090. 
(708)459-9700  Fax  708-459-9707. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International  Press  Sales 

“Professional  Marketing  Worldwide 
of  Newspaper  &  Commercial  Web 
Presses  and  Large  Sheetfed  Presses” 

For  Sale:  1981  HARRIS  V25  web  press, 
substantial  reconditioned  in  1988, 

8  units,  JF7  &  JF25  folder  w/upper 
former. 

Telephone  (913)  362-8888 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

A  BETTER  WAY 

Instant  Temporary  Or  Permanent 
Telemarketing  Help  To  Supplement  Or 
Replace  Your  Current  Program. 

l-(800)  CIRC-DEV. 


A  Circulation  Specialist 
Helderle  &  Associates 
Telemarketing  -  Crews  -  Store  Sales 

l-(800)  662-7397 
F.J.  Helderle  -  President 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 


FREE  TEST! 
PHONE  ROOM  INC. 

"Gold  Starts" 

1  (800)  292-5929 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeH  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEVIS  NATIONAL,  INC. 

"WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy's  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 
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EQUIPMENT 

& 

SUPPLIES 

CAMERA  A  DARKROOM 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


COMPUTER  UPGRADES 

ABACUS  SOLUTIONS  -  Consulting  on 
PC,  Macintosh,  and  network  based 
accounting  systems,  including  display 
and  classified  accounts  receivable. 
Complete  systems  with  training  or  just  a 
little  expert  advice.  1-800-728-2719. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 

488-9279. _ 

MONEY  MAKER:  At  night,  on  weekends 
or  24-hours  a  day,  Ads-On-Call  is  ready 
to  take  classifieds,  play  talking  ads  or 
present  advertiser  supported  info-lines. 
It  installs  in  your  computer  and 
connects  to  your  phone  line.  Call  (608) 
273-4910  (24-hours)  and  try  placing 
an  ad  or  listening  to  info-lines.  For  more 
information  call  1(800)  356-9021. 


_ MAILROOM _ 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 

All  genuine  progress  results 
from  finding  new  facts. 

Wheeler  McMillen 


NEWSPAPER  RACKS 

300  Tabloid  Racks,  Coin  Operated, 
Interchangeable  Amounts,  Padlocks/ 
Keys,  Best  Offer.  (407)  877-9626. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

Like  new,  1983  4-unit  Goss  Community 
used  in  weekly  operation,  $165,000. 
Call  Bob  (318)  322-3161. 


Linotron  202  N  60  fonts,  spare  parts, 
$8,000;  Mycrotek  interface,  $450; 
Ektamatic  processor,  $350;  Mohrdry 
dryer,  $400,  all  good  shape,  Dunaway, 
(303)  925-3414. 


Tegra/Varityper  Laser  Imagesetter,  uses 
plain  paper  8  1/2"  x  11"  or  11"  x  17". 
1200  DPI,  very  fast.  20  Bitstream 
Fonts,  2  years  old. 

Compugraphic  8400  Typesetter  with 
highsp^  option,  H&J  module  and  20 
fonts  of  digitized  type. 

Perma  II  Select  line  RC  Processor  with 
Autodry  dryer,  used  very  little. 

Located  in  Nebraska 
Phone  Dale  Sickler 
(308)  237-2152 
8:00  -  5:00 


XITRON  Plain  Paper  Proofer  with  L-202 
interface.  Includes  font  library, 
$6,750.  All  with  90  day  parts  warranty. 
BOB  WEBER,  INC.  (216)  831-0480 
FAX.  (800)  837-8973. 


PRESSES 


3  Napp  exposure  units,  2  Starlite, 
1-NewsPrinter  II.  1-Napp  Wash  our 
Units,  2-NP  80's  1-NP  20.  2  Hoechst 
N-322  offset  plate  developers.  Make 


Fax  9133629406  Telex  804294 


DOUBLE-WIDTH  EQUIPMENT 

One  1981  7-unit  HARRIS  N-1600, 
excellent  condition.  Avail.  July, 
1991. 

One  brand  new  10-unit  Goss  METRO 
+  3392,  22  3/4",  double  3:2  folder, 
10  RTP's.  Avail,  immediately 

Two  brand  new  10-unit  TKS  presses  - 
22  3/4”,  10  RTP's.  Avail, 
immediately 

2  Double  3:2  Goss  Imperial  folders  with 
upper  formers/angle  bars. 

INUND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  fax  (913)  492-6217 


GOSS 

8-Unit  Community,  with  SC  folder  & 
u.f.-1980 

Add-on  SSC  Community  unit  1978 
7-Unit  “1000"  series  Urbanite  w/u.f. 
Urbanite  add-on  Urbanite  units  “500" 

'  HARRIS/COHRELL 

7- Unit  double-width  Harris  N-1600, 
excellent  condition 

4-Unit  Harris  V-15A  -  1974  JF7 
4-Unit  Harris  V-15A  -  1973  with  JF7 
JF7  folders  and  add-on  units 
KING 

8- Unit/2-folder  News  King,  w/KJ8As, 
1984 

4-Unit  News  King,  available  now 
2-Unit  News  King  W/KJ4,  avail,  now 
Add-on  units,  folders  and  upper  formers 
MISC. 

4-Unit  Web  Leader,  1982  vintage-avail, 
now 

Count-O-Veyors,  inserters,  ribbon  deck, 
press  drives,  ink  pumps,  gluers  and 
more. 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 
CALL  THE  LEADER  FOR  CASH! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  fax  (913)  492-6217 

We’re  here  —  when  you 
need  Classified! 

212  675-4380 


offer  on  all  or  part.  Call  (801) 

237-2771  or  (801)  237-2885. 
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IRING?  HIRING?  HIRING?  HIRING?  HI 
)R  JUST  LOOKING?  OR  JUST  LOOKIN 
^?  BUYING?  BUYING?  BUYING?  BUY 
ING?  SELLING?  SELLING?  SELLING? 

?  HIRING?  HIRING?  HIRING?  HIRING 

;t  looking?  or  just  looking?  c 

UYING?  BUYING?  BUYING?  BUYING' 
ELLING?  SELLING?  SELLING?  SELLING 
IRING?  HIRING?  HIRING?  HIRING?  H 

Use  the  Classified 
Ad  Pages  of 

E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used 
equipment  you  want  to  sell,  discover  new 
employment  opportunities  and  hire  the  key 
people  who  make  your  newspaper  run. 

Up  to  10  pages  of  new,  fresh  and  up-to-date 
classified  listings  every  week  in  E&P! 

Rotes  and  order  form  are  in  this  section.  To 
place  your  classified  ad  call  (212)  675-4380 
or  mail  it  to  the  E&P  Classified  Dept.,  11  West 
19th  Street.  New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADII! 


E&P  Classified 

..  .the  difference  is  in  the  results 


EQUIPMENT  &  SUPPUES  I 


GOSS 

Goss  Urbanite  4  units 
Goss  Urbanite  folders,  roll  stands 
Goss  Suburban  1500  series  unit 
Goss  Community  units,  folders 
Harris  V-25,  19/8 

Harris  folders,  roll  stands,  balloon 
formers 

Goss  S/C  folder 

MISCELLANEOUS 
3  Cary  Flying  Fosters 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 


IPEC  INCORPORATED 


97  Marquan 
(312)459-9 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 
GUARANTEED 
Press-(kimponents 
Complete  Presses 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Or. 
Camano  Island,  WA  98292 
1-(800)  343-0097 
FAX  (206)  387-9090 


PRESSES 

1  Goss  Metro  Unit,  22  3/4  cutoff, 

42  inch  R.T.P.,  injection  ink  reels 
and  necessary  super  structure. 

This  unit  is  stackable. 

Goss  Urbanite  Folder-918. 

Goss  Urbanite  Units 
Goss  Urbanite  Rollstands 
Goss  Urbanite  Drives 
Goss  Urbanite  1/4  folders 
Goss  Urbanite  Balloon  formers 
Hoe  Colormatic  3-2  folder  23-9/16” 
C.O. 

Hoe  Balloon  Formers 
Goss  Balloon  Formers 
Guilmout  Quarterfolder  and  Trimmer 
Goss  RTP's  40  and  42  inches 
Goss  Mark  1  Half  Decks  and  Hump 
Goss  Mark  2  Half  Decks  and  Humps 
(k)ss  l^uble  2-1  folder  22-3/4"  C.O. 
Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Ink  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


PRESSES 

1  Goss  Metro  Unit,  22  3/4”  cutoff, 

42  inch  R.T.P.,  injection  ink  reels 
and  necessary  super  structure. 

This  unit  is  stackable. 

2  Goss  Imperial  Folders  double  delivery 
22  3/4”  cutoff  with  upper  formers  and 
anglebars 

Goss  Urbanite  Folder-918. 

Goss  Urbanite  Units 
Goss  Urbanite  Rollstands 
Goss  Urbanite  Drives 
Goss  Urbanite  1/4  folders 
Goss  Urbanite  Balloon  formers 
Hoe  Colormatic  3-2  folder  23-9/16” 
C.O. 

Hoe  Balloon  Formers 
Goss  Balloon  Formers 
Guilmout  Quarterfolder  and  Trimmer 
Goss  RTP's  40  and  42  inches 
Goss  Mark  1  Half  Decks  and  Hump 
Goss  Mark  2  Half  Decks  and  Humps 
Goss  Double  2-1  folder  22-3/4”  C.O. 
Goss  Skip  Slitteb  all  C.O. 

Goss  Portable  Ink  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 

E&P 

ClaMifM  Advertising 
(212)  675-4380 


Graduate  assistantships  available 
September  1991.  Each  position 
requires  20  hours  per  week.  Work  will 
be  in  research  and  in  radio,  TV  and 
news  labs.  Assistants  may  receive  a 
partial-to-full  tuition  waiver  plus  up  to 
$500  per  month  stipend.  Inquire  with 
Graduate  (>)mmittee  Chair,  (Communi¬ 
cation  Division,  Pepperdine  University, 
Malibu,  CA  90263.  Deadline  March 
15. 
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HELP  WANTED 


ACADEMIC 


Journalism  Instructor 

Stephens  College  seeks  a  non-tenure 
track,  full-time  (half-time  print  journal¬ 
ism  instructor,  half-time  publisher  of 
student  newspaper,  Stephens  Life) 
journalism  instructor.  This  is  a  term 
appointment  renewable  up  to  a  total  of 
SIX  years,  subject  to  annual  evaluation. 

Primary  teaching  responsibilities 
include  introductory  and  advanced 
newsgathering  and  writing,  an  upper- 
level  seminar  in  media  ethics  and 
courses  in  public  relations  writing  and/ 
or  public  speaking.  Position  requires 
advising  students  and  overseeing  a  part- 
time  staff  person,  a  part-time  photo 
advisor  and  the  student  staff  in  the 
publication  of  the  weekly  Stephens  Life 
newspaper.  Successful  candidates  will 
have  a  masters  degree,  significant 
industry  experience,  and  working  skills 

in  desktop  publishing  and  newspaper _ 

production.  Some  background  or  exper-  CONTROLLER 

lence  in  public  relations  writing  and 

public  speaking  helpful;  college-level  The  Press  Democrat,  northern  Califor- 
teaching  experience  preferred.  Send  nia’s  fastest  growing  newspaper  with 
letter  of  application;  a  recent  and  90,000+  circulation,  has  an  opening 
complete  resume  of  qualifications  and  for  a  Controller, 
experience;  transcripts  of  all  graduate 

and  undergraduate  studies;  and  at  least  The  successful  candidate  will  be 
three  recent  letters  of  reference  sent  responsible  for  profit  and  loss  state- 
directly  by  references  or  a  placement  ments,  A/P,  A/R,  general  ledger,  finan- 
office  to:  Dr.  Robert  G.  White,  Journal-  cial  analysis  and  forecasting,  inventory 
ism  Search  Committee,  Mass  Commu-  and  payroll.  Responsibilities  will  also 
nication  Department,  Stephens  include  overseeing  business  depart- 
College,  Columbia,  MO  65215.  Review  ment  functions, 
of  application  will  begin  on  March  11, 

and  continue  until  the  position  is  filled.  We  are  looking  for  an  individual  who  is  a 
Women  and  minorities  are  strongly  CPA  with  5  to  7  years  experience  with  a 
urged  to  apply.  AA/EOE.  50,(X)0  or  larger  daily  circulation  news- 

paper  (experience  in  California 
preferred).  Candidate  should  possess 
strong  budget  planning  skills  and  be 
able  to  work  well  with  people. 

Our  newspaper  located  in  the  wine 
country,  oners  a  competitive  salary  and 
benefits  package  that  includes  medical, 
dental  and  vision  plans.  Please  respond 
by  mail,  including  resume  to  Kathy 
Grant,  The  Press  Democrat,  PO  Box 
569,  Santa  Rosa,  CA  95402. 

THE  PRESS  DEMOCRAT 
A  New  York  Times  Company 
An  Equal.Opportunity  Employer 


General  Manager 


The  Oldest  Daily  Newspaper  In  The  West 

The  Sacramento  Union  is  seeking  the  best  general  manager  in 
the  East  or  West.  We  will  pay  whatever  it  takes  to  get  the  right 
person. 

Be  part  of  the  revitalization  of  a  great  newspaper  that  has 
carved  out  a  niche  in  the  most  important  state  capitol  in  the 
U.S.  Help  us  make  history.  We  need  a  builder,  manager, 
marketer.  We  require  a  proven  track  record. 

If  you  qualify  contact: 

Jamds  H.  Smith,  Publisher 
The  Sacramento  Union 
301  Capitol  Mall 
Sacramento,  CA  95812 


The  University  of  Montana  seeks  a  jour¬ 
nalist  to  teach  reporting  and  editing  and 
other  undergraduate  and  graduate 
courses.  Ten  years  of  professional 
experience  required.  M.A.  and  college 
teaching  experience  desirable.  Tenure- 
track,  academic-year  contract  at  a 
salary  of  up  to  $3^000.  Applications 
must  be  postmarked  no  later  than  April 
1.  Send  letter  of  application,  resume 
and  names  of  3  references  to  Chairman, 
Search  Committee,  School  of  Journal¬ 
ism,  University  of  Montana,  Missoula, 
MT  59812.  UM  is  an  equal  opportunity/ 
affirmative  action  employer. 


JOURNALISM  CHAIR:  The  University  of 
Alabama  Journalism  Department  invites 
applications  and  nominations  for  chair 
position,  effective  August  1991.  Posi¬ 
tion  carries  associate  or  full  professor 
rank,  with  competitive,  negotiable 
salary.  Ph.D.  and  professional  experi¬ 
ence  preferred.  Ideal  candidate  should 
have  demonstrated  administrative  abili¬ 
ty  and  teaching  experience,  record  of 
scholarship  and  appreciation  of  depart¬ 
ment's  research  mission,  ability  to 
represent  department  and  deal  with  its 
constituencies.  Chief  responsibility  is 
administration,  budgeting  and  coordi¬ 
nation  of  five  academic  sequences,  and 
coordination  of  service  and  student 
activities.  To  apply,  nominate  or  obtain 
information,  write:  Dr.  Daniel  Riffe, 
Journalism  Dept.,  University  of  Alaba¬ 
ma,  Box  870172,  Tuscaloosa,  AL 
35487-0172. 

Applications  should  include  letter  of 
application,  vita,  names  of  references 
and  any  supporting  materials.  Interview 
selections  begins  March  15,  1991.  The 
University  of  Alabama  is  An  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er.  Minorities  and  women  are  invited 
and  encouraged  to  apply. 

'  ACCOUNTING 


_ ACADEMIC _ 

Any  journalism  or  English  major  who 
will  be  a  junior  or  senior  in  college  in 
autumn  1991  may  apply  for  $1,000 
Joe  Aaron  Memorial  Scholarship,  dead¬ 
line  for  applying  is  April  1,  1991.  For 
application  form  and  details,  write  to 
Evansville  Courier,  c/o  Aaron  Scholar¬ 
ship,  PO  Box  368,  Evansville,  IN 
47702,  or  call  (812)  464-7452. 


HELP  WANTED 


HELP  WANTED 


ADMINISTRATIVE 


47,000  circulation  daily  newspaper  in 
Zone  2  competitive  market  seeks  exper¬ 
ienced  publisher.  Must  have  extensive 
advertising  experience,  ability  to  deve¬ 
lop  innovative  marketing  strategies, 
knowledge  of  production  process, 
strong  financial  skills  and  background 
in  labor  relations.  Competitive  compen¬ 
sation  package  including  fully-paid 
hospitalization  and  pension  plan.  Apply 
by  resume,  including  salary  history  and 
r^uirements  and  job  references  to  Box 
5194,  Editor  &  Publisher. 


Publishing  CFO  for 
California  Newspaper  Group 

California  publishing  company  seeks 
individual  with  at  least  seven  years 
accounting  experience  as  a  major  finan¬ 
cial  executive  to  be  the  company’s  chief 
financial  officer. 

Responsibilities  include  directing 
daily  accounting  operations,  financial 
reporting,  performimg  auditing  and 
control  functions;  managing  monthly 
closing  cycles  and  preparation  of 
monthly  financial  statements;  reviewing 
accounts  receivable  and  payable 
balance  sheets  and  preparing  special 
financial  reports  requested  by  senior 
management. 

Individual  must  have  accounting 
degree  (CPA  preferred).  Excellent  bene¬ 
fits.  Send  resume  with  cover  letter  to: 
Box  5184,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


45,000  circulation  Zone  3,  p.m.  and 
Sunday  newspaper  seeks  aggressive 
and  creative  RAM.  Two  years  of  adver¬ 
tising  management  experience 
requir^.  Lead  a  staff  of  10.  Will  deve¬ 
lop  sales  strategies  and  create  retail 
advertising  products.  Salary  and  bonus 
commensurate  with  experience.  Excel¬ 
lent  benefits  package.  Box  5189, 
Editor  &  Publisher. 


ADVERTISING  DIRECTORS  NEEDED  - 
If  you  are  a  motivated  individual  with  a 
desire  to  succeed,  we  have  an 
oppoilunity  for  you.  Newspaper  group 
seeking  candidates  with  management 
experience  and  proven  track  record. 
Ability  to  train  and  to  recognize  new 
revenue  opportunities  a  must.  We  offer 
a  competitive  salary,  benefits  package 
and  bonus  plan.  Send  cover  letter, 
resume,  and  salary  history  to  Box  5193, 
Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  SALES  position  with 
established,  profitable  Mid-Atlantic 
weekly  group.  Management  potential  a 
must.  Start  salary  $22,000.  Box  5198, 
Editor  &  Publisher. 


Advertising  Director 
24,000  Daily  plus  32,000  TMC 

This  highly  competitive  market,  located 
between  the  sunny  beaches  of  Rhode 
Island  and  the  excitement  of  Boston 
demands  a  highly  motivated  individual 
with  a  strong  background  in  advertising 
management.  Good  people  skills  and 
organizational  ability  extremely  impor¬ 
tant.  Competitive  salary,  incentives  and 
benefits  for  the  right  person  interested 
in  this  challenging  position.  Send 
resume  and  salary  requirements  to: 
Raymond  H.  Lacaillade,  Publisher,  The 
Evening  Times,  23  Exchange  St., 
Pawtucket,  Rl  02860. 


Classified  Advertising 
(212)  675-4380 


ADVERTISING  DIRECTOR 

One  of  the  nation’s  unquestioned  leaders  in  community 
newspapering  located  in  the  best  of  the  Baltimore 
market  is  looking  for  an  experienced  sales  executive  to 
take  charge  of  a  critical  display  sales  operation. 

The  successful  candidate  for  this  position  will  have 
demonstrated  ability  to: 

*  Train  and  motivate  a  sales  staff  in  highly  competitive 
situations; 

*  Identify  sales  opportunities  and  pursue  them; 

*  Devise  creative  sales  solutions  and  products  and 
make  them  happen; 

*  Manage  confidently  when  given  independence;  and 

*  Be  a  caring  but  results-oriented  manager. 

This  is  a  demanding  position  that  offers,  in  return, 
extraordinary  opportunities  for  professional  and  per¬ 
sonal  growth  as  well  as  a  superb  compensation  pack¬ 
age.  We  are  a  company  that  demands  the  best  from  our 
management  team  and  sees  all  employees  as  partners 
in  developing  creative  solutions  to  business  problems. 
We  are  also  a  committed  equal  opportunity  employer. 
Please  send  your  resume,  including  an  up-to-date  com¬ 
pensation  history,  in  confidence  to: 

Don  Nunes 

Director  of  Sales  and  Marketing 
Patuxent  Publishing 
10750  Little  Patuxent  Parkway 
Columbia,  MD  21044 
No  phone  calls,  please. 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING 
SALES  MANAGER 

Large  zone  1  weekly  T.M.C.  publication 
on  rast  growth  track,  both  in  lineage  and 
circulation,  seeks  experienced  classi¬ 
fied  leader.  Candidate  should  have 
particular  strengths  in  direct  leadership 
and  training  of  telephone  sales  people. 
The  position  requires  demonstrate 
management/leadership  skills,  problem 
solving  and  organizational  skills,  inter¬ 
personal  and  team  building  skills 
coupled  with  budgeting  and  reporting 
experience.  Offering  excellent  remuner¬ 
ation  package.  Send  cover  letter, 
resume  with  salary  history  in  confidence 
to  Box  5196,  Editor  &  Publisher. 


Classified  Advertising 
Telephone  Sales  Manager 

THE  SAN  DIEGO  UNION-TRIBUNE, 
438,000  combined  Sunday  circulation, 
is  seeking  a  dynamic  leader  to  direct  a 
staff  of  115  telephone  sales  reps  and  4 
group  managers. 

Major  responsibilities  include  deve¬ 
lopment  of  incentive  programs,  action 
plans  for  sales  goals  accomplishment, 
customer  senrice,  personnel,  budget. 
Must  have  solid  knowledge  of  computer 
systems  and  marketing  strategies,  and 
be  an  innovative  team  player. 

We  offer  a  competitive  salary  and  an 
excellent  benefit  plan.  Send  resume, 
references,  salary  history  and  cover 
letter  to: 

Union-Tribune  Publishing  Co./PEY 
PO  Box  191 
San  Diego,  CA  92112 

Equal  Opportunity  Employer 


DIRECTOR 
CLASSIFIED  SALES 
Innovative  and  aggressive  describe  the 
person  we  are  looking  for  to  bring  our 
classified  operation  up  to  speed.  You’ll 
be  responsible  for  both  outside  and 
phone  room  operations,  and  report 
directly  to  the  publisher.  We  are  a 
45,000  circulation  daily  in  a  very 
competitive  mid-Atlantic  market.  Excel¬ 
lent  salary,  bonus  plan  plus  complete 
benefit  package.  If  you  are  a  hands-on 
manager  not  afraid  to  make  aggressive 
moves,  send  a  cover  letter  with  salary 
requirements  and  a  resume  to  Box 
5188,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISmQ 


America  is  the  country 
where  you  buy  a  lifetime 
supply  of  aspirin  for  one  dol¬ 
lar,  and  use  it  up  in  two 
weeks.  John  Barrymore 


National  organization  of  small  daily 
newspapers  seeks  promotion-minded 
individuals  ready  for  advarKement  to 
advertising  sales  manager  positions. 
These  ambitious  individuals  should  be 
prepared  to  sell,  teach  by  example,  and 
be  promotionally-minded.  Submit 
resume,  with  detailed  cover  letter  to: 
John  Yetter,  Park  Newspapers,  PO  Box 
550  Terrace  Hill,  Ithaca,  NY  14850. 
(This  is  a  screening  process,  final  hiring 
decisions  will  be  made  at  individual 
newspapers.) 


ART/GRAPHICS 


Graphics  artist  position  is  available  at 
USA  TODAY.  Minimum  five  years 
experience;  college  degree  preferred. 
Must  have  Macintosh  proficiency. 
Illustration  skills  a  plus.  Excellent  work¬ 
ing  conditions.  Send  letter,  resume, 
and  tearsheets  to:  Richard  Curtis, 
Managing  Editor/Graphics  4  Photogra¬ 
phy,  USA  TODAY,  1000  Wilson  Blvd., 
Arlington,  VA  22229.  No  phone  calls 
please. _ 


CIRCULATION 

CIRCULATION  ADMINISTRATIVE 


MANAGER 

Prestigious  group  of  13  weekly  publica¬ 
tions  located  in  Central  NJ  seeks  a 
Circulation  Administrative  Manager 
with  Collier  Jackson  CIS  program  exper¬ 
ience.  Other  responsibilities  include 
Postal  accounting  system,  ABC, 
customer  service  and  billing.  Must 
possess  strong  managemer4  skills. 

Send  resume  and  salary  requirements 
to  Edward  M.  Kelley,  Circulation  Direc¬ 
tor,  The  Princeton  Packet,  Inc.,  PO  Box 
350,  Princeton,  NJ  08542. 


CUSTOMER  SERVICE  MANAGER. 
Large  southeastern  daily  seeks  individu¬ 
al  with  newspaper  customer  service 
managerial  experience;  knowledge  of 
the  Collier- Jackson  Circulation  Compu¬ 
ter  System  helpful.  Responsibilities  will 
include  activities  tracking,  bookkeep¬ 
ing,  work  scheduling  and  supervision  of 
personnel.  Attractive  salary  with  many 
benefits.  Please  send  cover  letter  and 
resume  with  salary  requirements  to: 

PO  Box  2553 
Birmingham,  AL  35202 
ATTENTION:  Personnel 


Store  Front  Contractor  Needed 

Start  up  bonus,  weekly  and  monthly 
production  incentives,  subscriber 
premiums  and  a  Circulation  Director 
willing  to  help  you  succeed.  Call  Ed 
Dorsey  at  (817)  695-0367. 


CIRCULATION  DIRECTOR 

The  oldest  newspaper  in  the  West  is  seeking  an 
experienced  Circulation  Director  with  a  proven  track 
record.  The  candidate  must  have  a  strong  service  andi 
growth  background.  A  60,000  circulation  paper  ini 
Northern  California’s  growing  economy  must  compete 
I  and  increase  circulation  as  area  grows. 

Must  be  experienced  in  Contract  Delivery,  Sales  and 
Promotions,  Customer  Service  and  Collections.  Will 
pay  what  it  takes  to  get  the  best.  Resume  arxJ  salary 
experience  to  James  Smith,  Publisher,  The  Sac¬ 
ramento  Union,  301  Capitol  Mall,  Sacramento,  CA 
95812. 

An  Equal  Opportunity  Employer 
EDITOR  &  PUBLISHER  for  February  16,  1991 


HELP  WANTED 


_ CIRCULATION _ 

INTERESTED  IN  CAREER  GROWTH? 

Zone  3  daily  is  expanding  and  has 
several  openings  for  experienced  circu¬ 
lation  personnel  in  field,  office  and 
sales.  A  great  opportunity  to  advance 
your  circulation  knowledge  and  career. 
Send  resume,  salary  history  and  a  brief 
letter  stating  what  you  can  bring  to  the 
party.  Reply  to  Box  5171,  Editor  4 
Publisher. 


MIDWESTERN  29,000  Daily  with  gc^ 
grovKh  potential  is  seeking  a  pro-active 
circulation  manager  to  help  us  attain 
our  challenging  goals.  Must  be  highly 
motivated  and  have  strong  sales  train¬ 
ing  and  leadership  skills.  A  successful 
track  record  is  a  must.  Send  your 
resume  to  Box  5192,  Ed  itor4  Publisher. 


Northern  Virginia  weekly  newspaper 
'Chain  is  seeking  an  experienced  circula¬ 
tion  manager  to  handle  both  paid  and 
free  publications.  Circulation  manage¬ 
ment,  a  successful  sales  track  record, 
computer  system  knowledge,  and 
superior  organizational  skills  a  must.  If 
you  want  a  challenge  in  a  dynamic 
market,  send  your  resume  and  salary 
history  to:  Janet  Hardison,  V.P.  Person¬ 
nel,  Arundel  Newspapers,  PO  Box  631, 
Warrentown,  Virginia  22186.  Phone: 
(703)  347-4222. 


DATA  PROCESSING 

COMPUSERVE 
COLLI  ER-JACKSON 

Tampa  based  software  development 
firm  seeks  individuals  for  programming 
and  customer  support  positions.  Mini¬ 
mum  3  years  COBOL  experience  in 
newspaper  and/or  financial  applications 
required.  Bachelor  degree  desirable. 
VAX,  HP,  or  IBM  a  plus.  Non-smoking 
environment.  Send  resume  to  Collier- 
Jackson  Inc.,  Attn:  Human  Resources 
Manager  R-1602,  3707  W.  Cherry  St., 
Tampa,  FL  33607. 

SYSTEM  ANALYST 

The  Times-Picayune  of  New  Orleans  is 
seeking  an  Assistant  System  Analyst  to 
work  in  our  Systems  Department. 
Experience  with  front  end  systems, 
Wpesetters  and  formatting  required. 
This  position  involves  a  great  deal  of 
interaction  with  systems  users  and 
hardware  and  software  technical  staff. 
Submit  resume  with  salary  history  to 
Personnel  Dept.;  ATTN.:  Sptem  Anal¬ 
yst,  The  Times-Picayune,  3800  Howard 
Ave.,  New  Orleans,  LA  70140.  An 
Equal  Opportunity  Employer  M/F. 


_ EDITORIAL _ 

Assistant  city  editor.  Must  be  aggres¬ 
sive,  thoughtful,  creative,  organized 
and  show  ability  to  work  with  people. 
Send  resumes  to  Bruce  Lind,  managing 
editor  of  The  Bradenton  Herald,  PO  Box 
921,  Bradenton,  FL  34206.  No  phone 
calls.  A  Knight-Ridder  newspaper  and 
an  equal  opportunity  employer. 

COPY  EDITOR/PAGE  DESIGNER 

New  York  -  N.J.  metro  55,000  daily 
seeks  well-rounded  editor  who  excels  in 
black  4  white  page  design  (section 
fronts  and  inside  pages)  on  deadline. 
Salary  in  the  $35,000  range  for  applic¬ 
ant  who  can  also  edit  copy  on  fast- 
paced  night  desk,  and  show  leadership 
skills  for  advancement.  Send  resume 
and  samples  of  both  open  and  inside 
page  layouts  to  Box  5183,  Editor  4 
Publisher. _ 

COPY  EDITOR 

Newly  redesigned  Zone  5  p.m.  seeks  a 
copy  editor  for  11-member  universal 
desk.  Two  years  copy  editing  experience 
on' a  daily  a  must.  Ideal  candidate  can 
write  brigt^  heads,  meet  tight  dead¬ 
lines.  Sena  work  samples,  resume  to 
Box  5165,  Editor  4  Publisher. 


HELP  WANTED 


_ EDITORIAL 

Daily  in  prime  sports  territory  needs 
experienced  slot/layout  person  for 
sporte  desk.  We  want  a  tough  editor  who 
believes  that  the  ordinary  isn't  good 
enough  -  and  has  the  clips  to  prove  it. 
Minimum  5  years  experience  required. 

Write  Judy  Bolch,  AME  Sports/ 
Features,  The  News  and  Observer,  215 
S.  McDowell  St.,  Raleigh,  NC  27601. 

General  Assignment  Reporter 


The  York  Daily  Record,  a  growing 
42,000  a.m.  daily  in  South  Central 
Pennsylvania,  seeks  motivated  journal¬ 
ists  to  fill  two  new  positions: 

Sports  copy  editor/outdoors- 
recreational  sports  writer:  Position  will 
be  split  between  copy  editing  duties 
and  writing  about  people  on  the  recrea¬ 
tional  scene. 

General  assignment  news  reporter: 
Position  requires  tenacious  self-starter 
who  has-  plenty  of  energy,  ideas  and 
initiative  and  possesses  good  news 
judgment  and  strong  feature  writing 
skills. 

Send  resuihe  and  clips  to  Managing 
Editor,  York  Daily  Record,  1750  Indust¬ 
rial  Highway,  Yoirir,  PA  17402. 


Growing  40,000-plus,  seven-day. 
Midwest  daily  is  looking  for  ME  caixJi- 
dates.  We  need  an  individual  who  is 
self-motivated,  hard-working,  focused, 
imaginative  and  good  with  people.  ME 
experience  is  required  to  supervise  a 
staff  of  more  than  35  editors  and  repor¬ 
ters.  Please  send  resumes  with  salary 
history  to:  Box  5195,  Editor4  Publisher. 


INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  in  Sangamon 
State  Universi^’s  one-year  MA  Public 
Affairs  Reporting  program.  Excellent 
placement  record  (89%  last  year). 
Tuition  waivers/$3,()00  stipend  during 
internship.  Applications  due  by  April  1. 
Contact:  Bill  Miller,  PAC  429a,  SSU, 
Springfield,  IL  62794-9243.  (217) 
786-6535. 


It's  an  exciting  time  at  the  Odessa  Ameri¬ 
can.  New  computers  are  due  on  line  in  a 
few  months  and  we’re  expanding  our 
operation.  If  you’re  a  copy  editor  looking 
to  use  your  design  skills  in  a  larger 
market  or  if  you’re  a  recent  ^aduate 
looking  for  a  start,  we’re  interested. 
Please  send  a  resume,  cover  letter  and 
several  examples  of  recent  work  to: 
Debra  A.  Parker,  news  editor.  The  Odes¬ 
sa  American,  PO  Box  2952,  Odessa, 
Texas,  79760. _ 


COPY  EDITOR 


If  you  remember  when  type 
was  hot  and  supper  was  cold, 
then  Aspen  has  a  spot  for  you . 
Lead  a  3-person  group  that 
edits  and  proofs  reports,  bro¬ 
chures,  books  and  maga¬ 
zines.  (We  do  use  PCs).  GP 
style  guide  experience  help¬ 
ful. 

Fax  resume  to  (301)  251- 
5445  or  mail  to;  Aspen  Sys¬ 
tems  Corporation,  Attn:  KA- 
CE,  1600  Research  Boule¬ 
vard,  Rockville,  MD  20850. 
An  equal  opportunity 
employer. 
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HELP  WANTED 


Managing  editor's  position  on  a  9,500 
daily.  We're  looking  for  a  person  who 
can  develop  a  strong  local  news  pack¬ 
age  in  a  competitive  market.  Call  or 
write  Jack  Brown,  Norwalk  Reflector, 
61  East  Monroe  St.,  Norwalk,  Ohio 
i44857.  Tel.  (419)  668-3771. 


Managing  Editor 

Small,  aggressive  daily  in  competitive 
market  (zone  2)  needs  hands-on  leader 
tb  guide  and  direct  staff  of  9.  Experi¬ 
ence  a  plus  (not  necessary)  but  im  do 
want  a  general  instead  of  a  private. 
Salary  commensurate  with  experience 
and  benefits.  Send  resume,  references, 
and  samples  to  Box  5197,  Editor  & 
Publisher. 


Nation's  Restaurant  News,  the  national 
weekly  newspaper  covering  the  restaur¬ 
ant  and  hospitality  business,  has  two 
opening  for  energetic,  news-oriented 
journalists. 

We're  seeking  WRITER/REPORTERS 
for  full-time,  ^neral  assignment  posi¬ 
tions.  Responsibilities  include  uncover¬ 
ing,  reporting  and  writing  a  variety  of 
stories  on  restaurant  companies,  execu¬ 
tives  and  issues.  Some  travel  required; 
good  photo^aphy  skills  a  plus,  news-, 
paper  experience  preferred. 

We  offer  competitive  salary  and  bene¬ 
fits.  Please  send  resume  with  salary 
requirements  along  with  3  to  5  clips  to 
John  Murro,  Dept.  RVW,  c/o  Lebhar- 
Friedman,  425  Park  Ave.,  New  York, 
NY  10022,  MF,  EOE. 


REPORTERS:  The  Odessa  American,  a 
Pulitzer  Prize-winning  West  Texas  daily, 
is  building  a  resume  bank  for  near¬ 
future  opening  in  government,  health 
and  education  reporting.  Recent  gradu¬ 
ate  with  talent  and  drive  or  reporters 
with  one  to  two  years  experience  and 
ready  for  a  new  challenge.  Send  cover 
letter,  resume  and  10  clips  to  City 
Editor,  Kristi  Glissmeyer,  PO  Box  2952, 
Odessa,  Texas  79760. 


SHOWCASE  YOUR  PHOTOS  - 
Medium-sized  Midwestern  daily  with 
new  all-flexo  presses  and  state-of-the- 
art  darkroom  seeks  experienced,  enthu¬ 
siastic  photographer  ready  to  move  up 
from  a  smaller  daily.  Enterprising  spirit 
and  an  eye  for  color  required.  Our  photo 
reproduction  is  among  the  best  in  the 
country,  and  we're  not  shy  about  giving 
local  photos  the  play  they  deserve.  Send 
resume  and  clips  of  your  best  six  photos 
to  Box  5186,  Editor  &  Publisher. 


The  Seattle  Times  is  seeking  a  talent 
writer  with  strong  reporting  skills  to 
cover  entertainment,  with  a  special 
focus  on  the  interests  of  younger  adults. 
The  Reporter  will  write  news  features 
and  profiles,  but  will  not  review  perfor¬ 
mances.  Experience  on  a  metropolitan 
daily  a  must.  Please  send  resume,  clips 
and  a  proposal  on  how  you  would  cover 
a  lively,  eclectic  entertainment  scene  to 
Millie  Quan,  AME,  Seattle  Times,  PO 
Box  70,  Seattle,  WA  98111.  NO  CALLS 
PLEASE. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 


HELP  WANTED 


HELP  WANTED 


PHOTOGRAPHY 


Top-Flight  Photographer. 
Best-in-state,  seven-day,  morning 
newspaper  in  Idaho  seeks  quality  color 
photographer.  We  want  a  professional 
and  one  who  excels  at  color  photogra¬ 
phy;  one  who  can  shoot  great  black  and 
white  frames  and  knows,  or  is  willing  to 
learn  and  master,  state-of-the-art  elec¬ 
tronic  darkroom  about  to  be  delivered. 

Call:  Barry  J.  Casebolt 
Executive  Editor 
Coeur  d'Alene  Press 
Coeur  d'Alene,  Idaho  83814 
(208)  664-8176 


PRODUCTIONITECH 


Assistant  Production  Manager 

Mid-sized  daily  seeks  individual  with 
experience  in  all  areas  of  production 
(strength  should  be  in  press  opera¬ 
tions).  Requirements  include:  proven 
management  skills;  a  willingness  to 
work  nights  if  necessary;  experience  in 
labor/management  relations;  deadline 
driven  decision  maker;  organizational 
and  administrative  skills.  This  is  a 
growth  position  which  offers  an  excel¬ 
lent  compensation  package.  Please 
send  resume  including  salary  history  to 
Box  5182,  Editor  &  Publisher. 


control  technician 

Resolved!  Vectoring  To  Position 
Of  Responsibilities!  Skills  Are: 
Electrical  /  Electronic  /  Hardware 
Software  /  Mechanical  /  Pneumatic 
Expert  Trouble  Shooter 
Enjoys  Hands  On  Environment 
Interested  In  S^tem  Development 
38  Years  Old,  25  Years  Experience 
Will  Consider  All  Offers,  Ckjntact 
Steve  Demarest  (805)  273-6326. 


HELP  WANTED 


PRODUCTIONITECH 


CHICAGO  TRIBUNE 
CAMERA/SCITEX  MANAGER 

We  are  seeking  a  Camera/Scitex  Mana¬ 
ger  to  direct  and  coordinate  color  and 
Black  and  white  photo  prepress  produc¬ 
tions  at  our  printing  facility  and  various 
remote  sites  for  rotqgravure  and  offset 
printing.  The  individual  selected  will 
develop  strategic  plans  and  organiza¬ 
tional  policies  and  direct  the  research 
and  development  efforts  associated 
with  camera,  scanning  and  color 
technology. 

Qualifications  for  this  position  include: 
4+  years  of  management/supervisory 
experience,  2-1-  years  of  electronic 
production  systems  experience,  labor 
relations  experience  budget  experience 
and  bachelor's  degree  in  a  graphic  tech¬ 
nology  concentration  or  equivalent 
experience  in  electronic  newspaper 
publishing. 

In  return,  we  are  prepared  to  offer  an 
outstanding  compensation  and  benefits 
package.  Submit  resume  including 
salary  history  to:  CHICAGO  TRIBUNE 
COMPANY,  777  W.  Chicago  Avenue 
(CM),  Employee  Relations,  2nd  floor, 
Chicago,  Illinois  60610. 


PRESSROOM  SUPERINTENDENT 
We  need  a  strong  manager  to  oversee  all 
facets  of  our  new  headliner  offset  press¬ 
es.  The  ideal  candidate  must  have  an 
extensive  working  knowledge  of  the 
H.O.,  a  stickler  for  maintenance, 
demanding  when  it  comes  to  quality 
and  on-time  performance.  Send  resume 
and  salary  history  to:  San  Gabriel  Valley 
Tribune,  PO  Box  1259,  Covina,  CA 
91722,  Attn:  Personnel  Manager. 


EXCELLENT  JOB  FOR  AN 
EXCELLENT  LIBRARY  CHIEF 
Library:  Chief  Librarian.  The  Poynter 
Institute  for  Media  Studies  seeks  a 
library  director  to  manage  its  Eugene 
Patterson  Library,  a  sp^ialized  journal¬ 
ism  collection.  The  chief  librarian  will 
provide  academic  and  administrative 
leadership,  participate  in  strategic 
planning,  oversee  reference  services, 
acquisitions  and  coiiection  develop¬ 
ment,  special  collections,  and  special 
projects,  manage  a  staff  of  five  and  a 
budget  in  excess  of  $300,000.  The 
Poynter  Institute  is  an  accredited  insti¬ 
tution  chartered  to  raise  levels  of  excel¬ 
lence  in  journalism  by  teaching  semi¬ 
nars  and  conducting  research  in  the 
areas  of  writing,  graphics,  print  and 
broadcast  news,  ethics,  and  media 
management.  The  Patterson  Library  is  a 
rapidly-expanding  journalism  library 
and  research  center  with  numerous 
special  collections.  The  chief  librariarr 
is  a  member  of  The  Poynter  Institute 
faculty,  assists  resident  scholars  in 
journalistic  research,  and  serves  a 
community  of  graduate  students  and 
journalism  professionals.  Minimum 
qualifications  include  an  ALA- 
accredited  MLS,  at  least  five  years 
professional  library  experience,  strong 
management,  leadership  and  communi¬ 
cation  skills,  and  a  strong  commitment 
to  service.  Familiarity  with  library  auto¬ 
mation  and  online  services,  demon¬ 
strated  ability  as  a  writer,  and  potential 
for  bibliographical  scholarship  would  be 
desirable.  An  undergraduate  or  gradu¬ 
ate  degree  in  journalism  or  mass 
communications,  or  work  as  a  practic¬ 
ing  journalist  or  in  a  news  library,  would 
also  be  desirable.  Salary  will  tie  highly 
competitive  and  commensurate  with 
experience  and  qualifications.  (That 
means  that  we  want  the  best  and  are 
willing  to  pay  for  it.)  Benefits  include 
medical  and  dental  insurance  prog¬ 
rams,  short  and  long-term  disability 
insurance,  life  insurance,  fully-paid  i 
pension  plan,  vacation,  friendly  and 
supportive  colleagues,  and  a  beautiful, 
award-winning  building  to  work  in  on 
St.  Petersburg's  downtown  inner 
harbor.  The  Institute  particularly  seeks 
minority  candidates.  To  apply  send 
resume  and  names  of  three  references 
by  March  1  to  Dr.  Roy  Peter  Clark, 
D^n,  The  Poynter  Institute  for  Media 
Studies,  801  Third  St.  S.,  St.  Peters¬ 
burg,  FL  33701. 


One  should  ...  be  able  to  see 
things  as  hopeless  and  yet  be 
determined  to  make  them 
otherwise. 

F.  Scott  Fitzgerald 


MARKETING 


The  Morning  N^Tribune,  a  120,000  conducting  training  classes.  RPG  programming  abi  ity 
daily  and  140,000  Sunday  newspaper,  ,  ■ 

is  seeking  a  Reswrch/Promotion  dirw-  a  plus.  Approximately  60%  travel. 

IjI  mSl’I^rcracttyife  PROGRAMMER  ANALYSTS 

a^in^^sJ'^““ntoSlo ld«^^  Minimum  2  yrs.  experience  with  RPGIII  on  AS400  or 
ing,  circulation  or  editorial  projects.  S/38.  Approximately  20%  travel. 

Tai"  and  ^ckcuS  promottont  SbMc  candidate  will  have  experience  with  business  and 

service  and  c^munity  activities  of  the  financial  applications  in  the  newspaper  industry  and  have 
pfammg  effo^  oHhl'comSanyln*^  entrepreneurial  commitment  to  tackle  the  most  chal- 

activeiy  involved  in  local  business  and  lenging  assignments.  If  interested,  please  mail  your  resume, 

community  organizations.  Must  possess  ,  -.w  ,  x  i-aw  * 

a  bachelor's  d^ee  in  marketing  or  a  along  With  salary  requirements,  or  FAX  to: 
related  field.  Prior  experience  in  market 
research  and  sales  promotion,  preferab- 

ly  in  a  newspaper  environment.  IIIIIB 

The  Morning  News  Tribune,  a 

McClatchy  newspaper,  offers  an  excel- _ _ 

INTEGRATED  NEWSPAPER  SYSTEMS 


SALESIMAHKETING  RESPRESENTATIVE 
CUSTOMER  SUPPORT/ 
INSTALLATION  SPECIALISTS 
AS/400  PROGRAMMER  ANALYSTS 

We  are  an  IBM  Business  Partner  dedicated  to  developing, 
installing,  and  supporting  business  application  software  for 
the  newspaper  industry.  Due  to  aggressive  growth  plans  we 
have  several  immediate  openings. 

SALES/MARKETING  REPRESENTATIVE 
Minimum  2  yrs.  sales  and  marketing  experience, 
preferably  of  software/hardware  systems.  Position 
involves  direct  selling  and  related  marketing  activities  to 
support  the  sales  effort.  Approximately  75%  travel. 
CUSTOMER  SUPPORT/INSTALLATION 
SPECIALISTS 

Experience  in  installing  application  software  and 
conducting  training  classes.  RPG  programming  ability 
a  plus.  Approximately  60%  travel. 

PROGRAMMER  ANALYSTS 

Minimum  2  yrs.  experience  with  RPGIII  on  AS400  or 

S/38.  Approximately  20%  travel. 

The  ideal  candidate  will  have  experience  with  business  and 
financial  applications  in  the  newspaper  industry  and  have 
the  entrepreneurial  commitment  to  tackle  the  most  chal¬ 
lenging  assignments.  If  interested,  please  mail  your  resume, 
along  with  salary  requirements,  or  FAX  to: 


Tribune,  Human  Resources,  PO  Box 
11000,  Tacoma,  WA  98411.  Atten¬ 
tion:  Cathy  Brewis. 


1589  Lamberton  Road » Trenton,  New  Jersey  08611 »  Facsiinile  (609)  393-9391 

EDITOR  &  PUBLISHER  for  February  16,  1991 


HELP  WANTED 


PRODUCTIONITECH 


PRODUCTION  SYSTEMS  MANAGER 

Large  midwest  newspaper  is  seeking 
individual  to  be  responsible  for  trouble 
shooting  and  developing  production 
systems.  Knowledge  of  PC  applications, 
communications  and  database  applica¬ 
tions  necessary. 

Responsibilities  will  include  pursuing 
future  directions  for  pagination,  and 
developing  other  production  division 
systems. 

We  offer  an  excellent  salary  and  bene¬ 
fits  package.  Interested  applicants 
should  respond  to:  Box  5078,  Editor  & 
Publisher. 


Advertising  Sales  Manager 
Well  established  Florida  urban  weekly 
seeks  strong,  experienced  sales  leader. 
Person  should  have  good  organization 
and  people  skills.  Good  compensation 
excellent  growth  opportunities.  Box 
5191,  Editor  &  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 

I  INSIST  UPON  SUCCESS 

Advertising  background  on 
mid-size  and  metro  prior  to 
publishing  small  and  medium 
daily  newspapers. 

J.D.  Scoggins  (813)  376-0393, 
2^2  Country  Club 
New  Port  Richey,  FL  34653. 


ADVERTISING 


NYC  Successful  Advertising  Manager 
ALL  THE  RELEVANT  EXPERIENCE! 
LOOKING  FOR  A  NEW  CHALLENGE 
Box  5180,  Editor  &  Publisher. 


Advertising  Director  -  Daily,  weekly, 
magazine  experience.  Excellent  marke¬ 
teer.  Call  (303)  988-1457. 


Midwest  business  newspaper  is  closing 
down  due  to  the  economic  times.  The 
owner  is  very  proud  of  his  staff  and  feels 
that  they  did  the  best  possible  job  under 
the  conditions.  The  following  people  are 
available  at  NO  FEE: 

*  Publisher/Editor:  Previous  experience 
as  Editor  of  a  40,000  daily.  18  years 
of  management  experience  ranging 
from  small  to  Metro  daily.  Solid  moti¬ 
vator  of  people.  Has  MA,  and 
MSBA. 

*  Business  Editor:  A  decade  of  daily  ex¬ 
perience.  Knows  how  to  write  and 
manage.  His  major  strength  is  that  of 
coaching  and  training. 

*  Business  Reporters  (2):  One  has  7 
years  of  daily  experience,  the  other  3 
years.  Both  are  interested  in  further¬ 
ing  their  career,  either  as  General  As¬ 
signment  Reporters  or  as  Business 
Reporters.  All  of  the  above  individuals 
come  highly  recommended  and  are 
available  now. 

If  interested,  please  contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Centre 
Bettendorf,  Iowa  52722 
(319)  359-4877 
FAX  (319)  359-8539 


POSITIONS  WANTED 


aRCULATION 


PRO  Circulation  head  (5  years),  savvy 
promoter,  computer,  mailroom  wise, 
seeks  same  post  at  10,000 -f  daily. 
Guaranteed  great  results. 

Garry  Sadler  (517)  263-1975. 


Professional  circulator  eastern  Zone  2. 
Available  for  contract  services  or 
employment  to  suit  your  economies. 
(516)  588-2735. 


A  three-in-one  journalist  for  hire.  Repor¬ 
ter,  copy  editor  and  photographer. 
Almost  10  years  experience.  State, 
town,  cops,  sports  and  general  assign¬ 
ment  beats.  Bureau  background.  J- 
school  degree.  Prize  winner  Call  John 
Toole,  (6()3)  647-6703. 


COLUMNIST 

Totally  proven  at  40.  Widely  known, 
respected,  printed,  enjoyed.  Distinctive 
voice.  Politics  and  much  more.  Now  on 
East  Coast,  but  bi-coastal  with  Heart¬ 
land  experience.  Don’t  pick  a  reporter 
and  confirm  the  Peter  Principle.  Pick  a 
COLUMNIST.  Box  5167,  Editor  & 
Publisher. 


Experienced  sports  reporter  seeks  job 
on  mid  to  large-sized  daily  in  Zone  7,  8, 
9.  Graduating  with  Journ.  M.A.  in  May. 
Know  all  sports.  Call  Allen  Thayer  at 
(509)  335-6433. 


Former  state,  news,  editor  seeks  report¬ 
ing  job  with  opportunity  to  practice, 
learn  computer  Siting,  layout.  Recent 
reporting  experience,  1988-90.  J-grad. 
Had  long  term  care  of  mother.  Experi¬ 
ence:  8  1/2  years.  Refresher  courses, 
1986-87.  Have  camera.  Cheryl 
Spencer,  718  N.  32nd  Ave.,  Holly¬ 
wood,  FL  33021. 


PARALEGAL  PLUS  -  18-year  daily 
newspaper  vet  seeks  reporter  job,  any 
zone.  Paralegal  training  hee  sharpened 
writing,  research  skills.  Call  Bob,  (513) 
731-2064  or  (304)  485-5153. 


Respected  editor  with  solid  journalistic 
credentials,  a  flair  for  innovative 
design,  and  deft  management  skills 
seeks  a  challenging  career  position  with 
a  vibrant,  enterprising  news  organiza¬ 
tion.  Box  5181,  Editor  &  Publisher. 


Seeking  position  with  mid-sized  daily  as 
general  assignment  or  business  repor¬ 
ter.  Have  more  than  two  years  profes¬ 
sional  experience,  Columbia  master's 
degree,  and  journalism  awards.  Looking 
for  newspaper  committed  to  breaking 
stories  and  explaining  significance  to 
readers.  Box  5172,  Editor  &  Publisher. 
Would  small  daily  enjoy  champagne 
sports’  section  on  beer  budget?  Award¬ 
winning  SE/columnist,  53,  with  experi¬ 
ence  from  weekly  to  metre,  can  do  it. 
Victim  of  daily’s  death.  Will  accept 
entry-level  wage.  Why?  My  tove  is  news¬ 
paper  work.  Box  5175,  Editor  & 
Publisher. 


_ FREELANCE _ 

SPRING  TRAININGMIII 

Photojournalist  with  extensive  sports 
background,  will  be  in  Florida  for  base¬ 
balls  spring  training.  All  clubs:  A,  AA. 
AAA  and  majors  can  be  photographed. 
With  the  right  equipment,  attitude  and 
experience,  I  wiIPprovide  your  publica¬ 
tion  with  quality  B&W  or  c(^or  images  at 
low  rates.  A  professional  news  photpgra- 
pher  with  many  national  and  regional 
awards.  I  guarantee  my  work.  Please 
contact: 

Richard  Messina  at  (203)  232-1965 
or  (203)  241-6200  ext.  3803. 

EDITORS:  San  Francisco-based  former 
Cox-Miami  News  correspondent  free¬ 
lances.  Politics-sports-travel-AIDS 
quakes-etc.  Ray  Pace,  Box  5024,  San 
Francisco,  CA  94101  (415)989-8150. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company 
Address  _ 


Classification  _ 

Authorized  Signature 
Copy - 


No.  of  Insertions: 


Amount  Enclosed:  | 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $7.00  per  line 

2  weeks  —  $6.15  per  line,  per  issue. 

3  weeks  —  $5.35  per  line,  per  issue. 

4  weeks  —  $4.60  per  line,  per  issue. 


Effective  January  1, 1991 

POSITIONS  WANTED 
1  week  —  $3.95  per  line 

ler  issue.  2  weeks  —  $3.25  per  line,  per  issue. 

jer  issue.  3  weeks  —  $2.75  per  line,  per  issue. 

yet  issue.  4  weeks  —  $2.55  per  Hne.  per  issue. 


Add  $6.50  per  insertion  tor  tiox  service.  Add  $4.25  per  insertion  lor  box  service. 


Count  a^an  additional  Nne  in  copy. 


Count  as  an  additior<al  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEAOUNE:  Every  Tueeday,  12  pm  (ET) 

For  Saturday's  Isaua. 

Paymant  must  accompany  aU  Positloits  Wanted  ada. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  /wr  inssrtfni;  1  time,  $85;  2  to 
5  times,  $80;  6  to  12  times,  $75;  13  to  25  times  $70;  26  to  51  times  $65; 
52  times,  $60. 

DEAOUNE:  8  days  prior  to  publication  data. 

Contract  rataa  avallaUa  upon  raquaat 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

11  West  19lh  Street,  NY,  NY  10011.  (212)  675-4380.  FAX  (212)  929-12S9. 
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SHOP  TALK  AT  THIRTY 


A  case  the  press  will  lose 


By  Larry  Bodine  ! 

Like  a  desperate  animal,  the  press 
has  bitten  off  its  own  foot  to  get  out  of 
the  jaws  of  a  trap.  This  has  come 
about  with  the  notorious  case  of  two 
Minnesota  newspapers  that  were  hit 
with  a  $700,000  jury  verdict  for 
exposing  a  confidential  source  in  a 
political  campaign. 

The  “burned”  source  sued  for 
fraud  and  breach  of  contract  but  the 
Minnesota  Supreme  Court  said  the 
source-reporter  promise  was  merely 
an  “I’ll-scratch-your-back-if-you’ll- 
scratch-mine  accommodation,”  and 
it  let  the  papers  go. 

Now  the  trap  has  snapped  shut 
again  on  the  other  foot.  A  hostile  U.S. 
Supreme  Court  agreed  to  review  the 
outcome  in  the  case  of  Dan  Cohen 
versus  the  St.  Paul  Pioneer  Press  and 
the  Star  Tribune  of  Minneapolis/St. 
Paul. 

This  is  a  case  the  press  will  lose. 
The  facts,  logic  and  emotion  of  this 
case  go  against  the  papers,  and  there 
is  no  one  to  save  the  press.  Justice 
William  Brennan  has  left  the  Court, 
leaving  media-wary  William  Rehn- 
quist  and  Antonin  Scalia  to  hold 
sway. 

The  case  has  been  rumbling  in  the 
courts  since  1982,  and  the  well-known 
facts  of  the  case  really  hurt  the  press. 

They  reveal  that  the  editors  felt  that 

(Bodine  is  a  lawyer  and  journalist 
based  in  Wheaton,  III.  He  is  publisher 
of  Lawyers  Alert,  the  national  news¬ 
magazine  for  attorneys,  with  home 
offices  in  Boston.) 


G9t your  copy  of 

AdNeivs 

-  Australia's  big  mailreting,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 

I  To:  Ad  News,  17-21  Bellevue  Street 
Surry  Hills,  N.S.W.,  201 0,  Australia 
I  VETO  I  send  me  AD  NEWS  for  one 
I  I  CwS  year  -  26  issues.  I  enclose  my 
I  bankdralt  in  Australian  currency  for  Aust.  $  128. 

I  Name: _ 

I  Address: _ 


the  source-reporter  relationship  is 
something  to  honor  and  protect 
except  when  it  gets  in  the  way  of  a 
good  story. 

Dan  Cohen  directed  public  rela¬ 
tions  for  a  Republican  candidate  for 
governor  in  Minnesota.  In  the  closing 
days  of  the  campaign,  he  called  four 
reporters.  He  was  offering  dirt  about 
the  opposing  candidate:  her  arrest 
record. 

He  insisted  on  being  treated  as  an 
anonymous  source  and  not  having  his 
name  appear  in  any  story.  Reporter 
Lori  Sturdevant  of  the  Tribune  and 
reporter  Bill  Salisbury  of  the  Press 
agreed. 


tation.  At  the  trial,  the  jury  sided  with 
Cohen  and  entered  a  $7()0,(K)0  judg¬ 
ment  against  the  papers. 

The  Trib’s  current  managing  edi¬ 
tor,  Tim  McGuire,  said  the  eight-year 
court  battle  did  make  some  sources 
reluctant  to  come  forward.  In  a  new 
policy ,  Trib  reporters  are  discouraged 
from  using  confidential  sources. 
Faced  with  the  same  choice  today, 
McGuire  said  the  paper  would  not 
reveal  a  confidential  source. 

The  logic 

The  logic  of  the  press’s  legal  posi¬ 
tion  in  this  case  also  hurts.  Only  by 
minimizing  the  importance  of  the 
reporter-source  relationship  have  the 


This  is  a  case  the  press  wiii  iose.  The  facts,  iogic 
and  emotion  of  this  case  go  against  the  papers,  and 
there  is  no  one  to  save  the  press. 


On  checking  out  the  story,  the  dirt 
turned  out  to  be  petty  and  very  old. 
The  story  smacked  of  dirty  tricks  and 
a  “boomerang  effect”  started  in  the 
newsroom. 

At  the  Tribune,  deputy  managing 
editor  for  news  Mike  Finney  called  an 
editorial  huddle.  The  paper  saw  sev¬ 
eral  choices:  (1)  kill  the  story  and  face 
criticism  for  suppressing  news,  (2) 
run  the  story  and  be  accused  of  help¬ 
ing  a  smear,  or  (3)  partially  identify 
the  source  as  a  Republican  supporter, 
but  misleadingly  cast  suspicion  be¬ 
yond  Cohen. 

Managing  editor  for  news  Frank 
Wright  decided  instead  to  expose 
Cohen,  even  though  the  paper  had 
never  dishonored  a  reporter-source 
agreement  before.  Sturdevant,  who 
was  not  part  of  the  huddle,  demanded 
her  name  be  taken  off  the  story.  She 
telephoned  Cohen  several  times  but 
he  refused  to  agree  to  have  his  name 
published. 

The  editors  at  the  Press  also 
decided  to  “burn”  Cohen.  Reporter 
Salisbury  also  objected,  but  he  let  his 
byline  appear  on  the  story. 

The  stories  ran  the  next  day,  nam¬ 
ing  Cohen.  They  did  not  mention  the 
reporters’  promises  of  confidential¬ 
ity.  Associated  Press  ran  its  own 
story,  keeping  its  promise  to  protect 
Cohen.  A  local  tv  station  also  had  the 
story  but  decided  not  to  broadcast  it. 

Cohen  was  fired  from  his  job.  He 
sued  the  papers,  charging  breach  of 
contract  and  fraudulent  misrepresen¬ 


papers  escaped  legal  liability  so  far. 

The  Minnesota  Supreme  Court  said 
the  source-reporter  promise  was 
merely  an  “I’ll-scratch-your-back-if- 
you’ll-scratch-mine  accommoda¬ 
tion”  when  it  threw  out  the  verdict.  In 
other  words,  the  court  found  it  a 
pretty  informal  deal. 

The  court  said  that  all  the  legal  ele¬ 
ments  of  a  contract  were  present — 
“an  offer,  an  acceptance,  and  consid¬ 
eration  [the  inducement  to  a 
contract]” — but  it  had  to  use  the  First 
Amendment  to  pretend  that  there  was 
not  a  contract. 

The  court  did  not  think  that  “in  the 
special  milieu  of  media  news  gather¬ 
ing,  a  source  and  a  reporter  ordinarily 
believe  they  are  engaged  in  making  a 
legally  binding  contract.” 

Here  is  where  this  logic  leads:  The 
courts  will  conclude  that  the  reporter- 
source  bond  is  not  worth  legal  protec¬ 
tion  in  any  context. 

When  the  prosecutor  subpoenas  a 
reporter  for  the  name  of  a  source  in  a 
criminal  case,  he  will  argue  that  there 
is  not  a  legally  binding  relationship 
between  a  reporter  and  a  source. 

When  two  people  in  a  lawsuit  sum¬ 
mon  reporters  and  photographers  to 
depositions  in  civil  cases,  snooping 
for  unused  pictures  and  notes,  they 
will  use  the  same  legal  argument. 

The  emotion 

Everybody  has  gut  feelings, 
including  Supreme  Court  justices.  It 
(Continued  on  page  52) 
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Another  Chapter  A 
To  A  Distinguished 


Newspaperman,  editor,  critic  and  columnist. 

Chicago  Sun-Times  Book  Editor  Henry  Kisor  has  been  all  of  these  and  more  during  his 
25-year  career  in  Chicago  journalism. 

Recently,  he  added  a  new  job  description:  Author. 

“Earning  my  spurs,”  he  calls  it. 

Kisor’s  memoir,  "What’s  That  Pig  Outdoors?,”  has  won  critical  acclaim  nationwide  as  a  witty, 
moving  and  funny  account  of  growing  up  deaf  in  a  hearing  culture. 

In  the  book’s  introduction,  noted  author  Walker  Percy  hails  Kisor  as  “a  first-class  writer.” 

Kisor  lost  his  hearing  at  age  3,  but  he  was  able  to  overcome  this  obstacle  with  the  unceasing 
support  of  his  parents,  and  his  own  will  to  succeed.  He  has  built  a  remarkable  career  in  the  most 
verbal  of  professions,  journalism.  His  eloquent  book  reviews  are  prizewinners.  His  interviews 
with  distinguished  authors  are  models  of  craftsmanship.  And  the  book  section  he  edits  is 
recognized  among  the  country’s  best. 

Kisor  is  a  gifted  and  valued  member  of  the  Chicago  Sun-Times  staff,  and  we’re  proud  that 
he’s  part  of  our  team. 
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